a poek inside the works...

RARE IS THE WEEK in which WOR doesn’t receive a letter from a sponsor,

or his agency, happily confirming the job that this great station
does. And little wonder, when one comes to think of it; for WOR
has nudged its way neatly into more homes with radios (3,440,000,
to be exact) from 6:00 am to Midnight, than any other station.
The cost? Why, Gentlemen, in most cases it’s... Well, bus fare,

really. For instance, one man who makes something for people

to buy, is now chatting pleasantly — and profitably — with
very responsive listeners every day —in more than 198,000 homes™—

for the very comforting sum of less than 51¢ per-thousand homes.

That, we think, is not only in the best bargain counter tradition,
but tends to confirm the extraordinary popularity of the programs WOR
creates. For instance: According to the March-April Hooper report,
9 of the 15 most popular local shows (other than news)
are WOR shows. Remarkable? In a way, but not to the more than
200 advertisers and their agencies who consistently make
a habit of buying thi: more for less on WOR.
*and that's not the case one month, or two months, or three

months, but based on an every day performance for
& five months’ average!

— that power-full station

at 1440 Broadway, in New York

mutual




mes of service -

WLS Dinnerbell Reaches Out

to Every Vital Activity
in Midwest America!

% BROADCASTING DAILY for a
‘ week from each of three great
state fairs—Wisconsin, Illinois, Indiana
—that’s just a tiny part of WLS Dinner-

bell’s summertime activity throughout
fourstate Midwest America.

IF YOU WERE A REGULAR DINNER-
BELL LISTENER, you’d hear on-the-spot
broadcasts from the Harvard Milk Day
event at Harvard, Illinois—the Indiana
4-H Club Round-up at Purdue Univer-
sity—presentation of Youth Awards on
the Michigan State College campus—the
Lake County Dairymen’s Picnic—Annual
Sheep Day at the Otto Berlage Farm—
Illinois Sports Festival.

AT THE SAME TIME, you’'d hear such
studio guest speakers as Claude Wickard,
REA Director; Clinton Anderson, Secre-
tary of Agriculture; O. E. Petersen, Exec-
utive Secretary of Kiwanis International;
John Bickett, Illinois Director of Federal
Crop Insurance—

IN FACT, you'd hear every vital midwest
activity, mirrored on the air through WLS
Dinnerbell, as it sends its lines out over
four states in constant service to the

people.

WLS Dinnerbell is America’s Pioneer
Farm Service Program, broadcast at the
noon hour for 22 years.

PRAIAIL
FARMER

STATION

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix + KTUC, Tucson - KSUN, Bisbee-Lowell-Douglas
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'ESTINGHOUSE RADIQ STATIONS INC - PITTSBURGH

May 31 1946

Mr A W Stark
International News Service

917 Weschler Street
Erie Pennsylvania

Dear Mr Stark
We recently added International News Service to KDKA's other
news services in order to give our many 1listeners complete news
coverage.
I was talking to our newsmen the other day and I know you will
be interested to hear what they had to say about INS. They are
very highly pleased with the International News Service and were
especially commendatory of your coverage of the recent ¢oal,
steel and railroad strikes. They tell me your coverage is first-
rate, and they mentioned those extra services which INS is giving

us such as immediate calls from the local bureau on big stories

and the local drop service which supplements the wire service.

might be interested in hearing these complimentary

he KDKA newsmen on the good service we are receiving

I thought you
remarks from t

from INS.
Sincerely yours

. Mﬂ
" Feudino

Genersl Manager




Closed Circuit

YOT1I CAN chalk up KJR Seattle as Marshall
Field owned, FCC willing. Birt F. Fisher has
signéd $700,000 transaction with Field or-
ganization [CLosED CIrcuIlT, June 24] and only
formality of filing with FCC remains. KJR,
operating on 950 ke 5000 w, is ABC outlet
and gives Field Enterprises its fourth station
(WJJD Chicago, WSAI Cincinnati, KOIN
Portland).

IS CANADA trying to emulate U. S. in radio
regulation or vice versa? Each of 26 members
of Canadian parliamentary committee now
studying revised radio legislation was pre-
sented with copy of FCC Blue Book by Ca-
nadian Broadcasting Corp., which is both regu-
latory body and competitor of Canada’s pri-
vately owned system. Understood Siepman’s
Radip’s Second Chance also has been supplied
committee members.

DAVID NILES, last of holdover New Deal
anonymous assistants to President, expected
to retire shortly. He has figured rather in-
termitently in radio, having been instrumen-
tal in promoting several FCC.appointments.

WHAT MAY BE first court test of FCC
Blue | Book, probably winding up in Supreme
Court, seen in litigation initiated by Mester
Bros;, over FCC decision denying transfer of
WOV New York to them for $300,000. One
of main issues is FCC’s right to determine
proportions of commercial versus sustaining
time, key to Blue Book encroachment upon pro-
gram standards. Suit now pending before
statutory three-judge court in New York
[BROADCASTING, July 1] is earmarked for Su-
preme Court whatever way it may be decided.
Segal, Smith, and Hennessey, Washington at-
torneys who have successfully prosecuted sev-
eral Supreme Court appeals, represent Mesters.

IS COMMISSIONER C. J. Durr, chronic dis-
senter of FCC, actually proponent of Govern-
ment’ ownership of American radio? He has
never said so flatly or openly. But broadcasters
visiting him invariably leave with impression
he would like to see British system of nation-
alized radio operative here. They feel he con-
dones radio by American Plan only because
law doesn’t permit it governmentwise.

RED TAPE holding up NAB occupancy of
new Washington headquarters building now
starting to unwind. Canadian Embassy, which
has used NAB-owned structure as annex, be-
lieved to have another site available so associ-
at;on may put repairmen to work within month.

LOTS OF EARS in both New York and Texas
radio| are cocked toward Thousand Islands in
St. Lawrence. Edward J. Noble, chairman of
ABC 'board and owner of number of develop-
ments at resort, this week is playing host to
Jesse| H. Jones, former Secretary of Com-
merce, whose Houston holdings include station
ownership. It isn’t known whether either is in

(Continued on page 86)
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July 8: Further Clear Channel Hearings, FCC
Hqtrs., Washington, D. C.

July 8: FCC Hearings on Commercial FM Ap-
plications in New York Area, U. S. Court-
house Bldg., New York.

July 12: NAB Public Relations Committee,
Statler Hotel, Washington, D. C.

July 15-16: NAB Music Advisory Committee,
Waldorf-Astoria, New York.

July 17-18: Freedom of Radio Committee,
Waldorf-Astoria, New York.
{See page 50 for other upcomings.)

Bulletins

WILLIAM F. BROOKS, NBC director of
news and international relations, elected vice
president Friday at meeting of NBC board.
Mr. Brooks, director of news since 1942 and
of international relations since 1944, becomes
second network news chief boosted to vice
presidency. Mutual’s A. A. Schechter (whom
Mr. Brooks succeeded as news chief for NBC)
became MBS vice president two months ago.

SIX GUEST commentators, among them Har-
old Ickes and Frank Sinatra, will take over
Drew Pearson’s program, effective July 28 for
six weeks. Harold Ickes scheduled for July 28
week; Frank Sinatra for Aug. 4 week; four
other guest commentators not set as yet. Drew
Pearson show, Sundays, 7-7:15 p.m. on ABC,
sponsored by Frank H. Lee Hat Co., New York,
through William Weintraub & Co., New York.

R. M. BUDD, with Campbell Soup Co. since
1924, named advertising manager. He has been
assistant since 1929 except when on special
assignments. He is in charge of all Campbell’s
soups, tomato juice, pork and beans, and baby
soups, plus Franco-American spaghetti, mac-
aroni and beef gravy.

LEO FITZPATRICK, resigned recently as vice
president and general manager of WJR De-
troit, after twenty years as operating head,
established offices in Fisher Bldg., Detroit 2.
Has not announced his business plans, but is
expected he will reenter station ownership-
operation.

HERE WITH STORY

EYEWITNESS story of what happened
at Bikini carried on WOL Washington
and Mutual when Comdr. William C.
Parks, director of photo release division,
arrived in nation’s capital with movies
of bombing. Comdr. Parks, in charge of
all pictures at bombing, narrated events
at lagoon and told how photos were pro-
cessed and transported by Navy.

Business Briefly

PLACEMENTS ON “LEAGUE” @ New busi-
ness placed by WBBM Chicago on House-
wive’'s Protective League and Sunrise Salute
with Paul Gibson include: Blue Moon Foods
(Blue Moon cheese) 13 weeks, Monday
through Saturday, through Reincke-Meyer-
Finn, Chicago; Hills Brothers Co. (Drome-
dary Mix) 26 weeks, through Biow Co., New
York; Bordo Citrus Products Co. (grapefruit
juice), 52 weeks, through Decora Co., Chicago;
J. 1. Fancy Frozen Foods Co., 52 weeks,
through Garfield & Guild, San Francisco.

TEST FOR 903 ® Brown & Williamson To-
bacco Corp., Louisville, starts test for new 903
blend on WOOD WHO and WAVE, using live
cutins on NBC Evening With Romberg. Test
to be extended nationwide. Vacation With Mu-
8ic replaces People Are Funny for summer,
Fri. 9-9:30 p.m. on NBC. Agency, Russel M.
Seeds Co., Chicago.

KLAC APPOINTS YOUNG ® Adam J.
Young Jr. Inc., New York, appointed national
sales representative of KLAC Hollywood, ac-
cording to Don Fedderson, vice president and
general manager of station. Firm also repre-
sents KYA San Francisco, under same man-
agement.

SOUTHERN NAMES PECK ® Southern Co.,
Jacksonville (“Fruit O’ the South” fruit di-
vision), appointed Peck Advertising, New
York. Radio may be used.

FM SET LAG, AUDIENCE LACK

CITED IN TRIBUNE DROPOUTS

FAILURE of set manufacturers to release FM
receivers in sufficient numbers to build po-
tential audiences advanced as one of reasons
for WGN withdrawing three of four FM ap-
plications.

Frank Schreiber, general manager of WGN
and WGNB, Chicago Tribune stations, told
BROADCASTING, “FM has not developed as fast
as we thought it would. We do not feel that
an investment in a medium which has little or
no outlet is wise at the present time.”

WGN, which operates WGNB, had an-
nounced at least year ago plans for elaborate
FM network between Chicago, Milwaukee,
Grand Rapids, Fort Wayne, and Peoria, all
within WGN’s own primary area and which
contribute considerable share of station’s au-
dience. s

Mr. Schreiber said WGN would not with-
draw application for FM station in Milwaukee.
“Right now, we are in a position of wanting
to move forward but having no place to go,”
Mr. Schreiber declared in commenting on
statements made by many leading set manu-
facturers at recent conventions that as little
as 1% of total set production would be given
over to FM receivers.

WARD Johnstown, Pa., effective Aug. 1 be-
gins operations as CBS 158th station. With
250 w on 1490 ke, it is owned and operated
by Central Broadcasting Co., with George D.
Gartland, vice president and general manager.

BROADCASTING e Telecasting




wilmington, delaware
SELLS your product in a

prosperous, free-spending market

WDEL is located in Wilmington, Delaware—the chemical capital of
America. This city includes among its principal industries: E. I. du Pont
de Nemours & Co. (Inc.), Hercules Powder Co., Atlas Powder Co.,
Pusey & Jones Corp., Joseph Bancroft & Sons e 1
Co., National Vulcanized Fibre Co., Bond _““'“““"“_":Iq"
Crown & Cork Co., Amalgamated Leather Co., % =i
Inc., Allied Kid Co., etc. The city’s strategic
location, transportation facilities and wide
industrial diversification assure it a great, stable
and prosperous future. WDEL covers this area -

effectively—profitably for many advertisers.

Your advertising dollars are wisely and econ- \\\‘\

omically spent on this business-getting station.

he NNB€ basic station in the land of plenty

3

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National P i i
3 ress Buildi h . C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. .G., under act of March 3, 1879. e
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SOL TAISHOFF
Editor and Publisher

EDITORIAL

ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty.
Bill Bailey, Rufus Crater, Associate Editors: Fred

Fitzgerald, Asst. to the Managing Editor. STAFF:
BUT OMAHA AND COUNCIL BLUFFS-
Porter, Margaret Elliott, Eleanor Brumbaugh,

—— Trving Kipries.

In the biggest market between Denver and Chicago, Kansas BUSINESS
. - ] . . . MAURY LONG, Business Manager
City and Minneapolis, KOIL is selling for hundreds of advertisers. Bob Bresiau, Adv. Production Manager; Harry
Stevens, Eleanor Sch?[gi, hCleo IKathas.c .

] . AUDITING: B. T. Taishoff. Irving C. Miller.
They get better service and real economy because KOIL concen A D
trates on this high population center only. And remember, there are CIRCULATION AND READERS' SERVICE

] i i i BERNARD PLATT. Director
more people in this four-county area than in three times as many Frank Dannitcr, Dorothy Young. David Acker
. . Leslie Helm, Pauli 1

counties in any other section of Nebraska or western Jowa. KOIL meny Sese el T ae e

PROMOTION

can do a job for you where the number of listeners is high and WINFIELD R, LEVI, Manager

cost per listener is low.

NEW YORK BUREAU
260 Park Ave. PLaza b5-8365

EDITORIAL: Edwin H. James, New York Editor;

a ici den
Represented b P Florence Small, Dorothy Macarow, Patricia Ryden.
P d Y 4 \ Bruce Robertson, Senior Aassociate Editor
Edward C. Petry Co., Inc. C ADVERTISING: S. J. Paul, New York Adver-
i ) tistng Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W, Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Ine., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
1932 and Broadcast Reporter in 1933,

* Reg. U. S. Pat, Office
Copyright 1946 by Broadcasting Publications, Ine.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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A Tip to Time Buyers /

Broadcasting Corporation of America Stations
give you the most effective and economical
coverage of Southern California’s three

Rich Rural Markets

Sutveys prove conclusively there’s only one way to completely cover the pros-
perous Valley of Paradise, Imperial Valley and Coachella Valley—That’s with
Broadcasting Corporation of America Stations located right in the heart of these
mountain-sutrounded areas. These farm-wise stations are programmed specifi-
cally for their individual community and have the “know-how” to produce pro-
grams that keep the farmer and his family tuned in day and night.

@Covering the Valley of Paradise

KPRO’s primary coverage of 584,321 gives you a
big rural audience—big not only in numbers—but
big in buying power created by a 1945 farm income
of $206,336,905. KPRO’s 1000 watts of concen-
trated selling power is backed by American Net-

work programs PLUS outstanding local produc-
tions.

® Cowvering the Imperial Valley
No "outside” station delivers a satisfactory signal
in the Imperial Valley. KROP with its 1000 watt
power—its fine American Network shows PLUS
carefully tailored local programs, carries the ma-
jority of the audience day and night. A farm

income of $64,233,062 makes it a prosperous
audience.

® Couvering the Coachella Valley

KREO on the air July 15th to serve this fast
growing market. Its 250 watts of power reaches
all the Valley’s 19,500* regular inhabitants with
an interference-free signal. A 1945 farm income
of $10,812,275 makes this a profitable audience

for your sales message.

* Winter population up to 50,000 in the Palm Springs-
Indio resort area.

If you have something to sell Southern California farmers secure your time franchise on these stations

Riverside Brawley Indio
and and and
San Bernardino El Centro Palm Spring:

KPOR-FM, located on 9,000 ft. Cucamonga Peak, is scheduled to take the air this Fall. For availabilities call John E.
Pearson Company or wite Gene Williams, general sales mgr., Broadcasting Corp. of America, Riverside, Cal.

JOHN E. PEARSON COMPANY, Nutional Representatives —New York, Chicago, Kansas City, San Francisco, Los Angeles
BROADCASTING o Telecasting July 8, 1946 © Page 7



WASHINGTON'S IN THE

AKE a quick look at the front page of any
Tnewspaper. Chances are that Washingtonians
—by birth or by ballot—hit at least half the head-
lines. And odds are that more stories are date-
lined Washington than any other news center.

With so much history happening in their own

61-square-mile district, it’s no wonder that"

D.C.ers are news minded. Nor is it surprising

REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS:

that so many listen to WTOP to get that news.

WTOP carries a complete complement of
Columbia Network news, plus an array of
Columbia-calibre local newscasts. Prepared by
the combined WTOP-CBS Washington staff,
these originations are by-lined by some of the

biggest names in radio journalism: Eric Sevareid,

.Bill Henry, Larry Lesueur, Claude Mahoney,



NEWS. .. and listens to it on WTOP!

Tris Coffin, Gunnar Back, and Joe McCaffrey!

With WTOP devoting so much capital service
to news broadcasting, there’s no better way to
spread the news about your product throughout
Metropolitan Washington than on one of our
network quality local newscasts. A few are now

available for sponsorship. For details get in

touch with us or Radio Sales—today.

NEW YORK, CHICAGO, LOS ANGELES,ST. LOUIS, SAN FRANCISCO, ATLANTA



Feature of Week

By CARROLL CARROLL . e
Editorial Supervisor i w e . ‘

J. Walter Thompson Co., Hollywood
AT LEAST once a year at an NBC
lecture on comedy and variety
shows, and sometimes oftener, ra-
dio tyros ask what the formula is
for a sure-fire variety show. Noth-
ing in any branch of show business
is ever “sure-fire.” Frequently, you
hear certain things mentioned as
being. But often “sure-fire” things
done wrong backfire.

So the formula for a sueccessful
variety show, like the formula
A+4+B+C=ABC, depends on the
value of A and B and C. “A” may
be a singing m.c.,, “B” may be a
band and “C” may be a comic. But
unless it’s a good singing master

C. E. HOOPER, INC.
Dec., 1945 Thru April, 1946
STATION LISTENING

INDEX
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of ceremonies, a good band and a
good comie, your formula isn’t
worth mueh. And when you have
the best of all three, there is still
ABC plus that intangible X, the
writing,

Whatever a variety show fea-
tures, should be the best in its class.
You must have what seems the
best to some people and then by
surrounding that one best with
more of the best make it seem bet-
ter to more people.

The only demonstrable point in
variety, or let us say bigtime ra-

Mr. Carroll

dio, is that listeners are discrimi-
nating enough to demand the best
of breed. Abbott & Costello tell old
corny jokes but they tell them best.
Bob Hope is the best fast-talking,
glib, wise-guy comic in the busi-
ness, Fred Allen the “smartest
smart guy.”

Sellers of Sales

his own media. Which, briefly,

would tend to deseribe the ca-

reer of Richard Mann, who for
the last four years has held the
post of assistant media director
and time buyer at Ted Bates Inc.,
New York.

He was born on
Nov. 14, 1907 in
East Orange, N. J.
and educated at
Hamilton College
and at Willlam &
Mary College, where
he majored in Eng-
lish and French.

His first job was
with McCall's mag-
azine in the research
and promotion de-
partment. From that
magazine he trans-
ferred to Liberty
magazine in a simi-
lar department. A
few months later he
joined the Title
Guarantee & Trust Mr.
in the mortgage de-
partment. In 1936 he returned to
media research with the Assn. of
National Advertisers, and two
years later became associated with
Buchanan & Co. In 1940 he joined
Ted Bates Inc. as a media buyer.
A couple of years later he was ap-
pointed assistant media director, a
position he still maintains.

He is responsible for approxi-
mately a million dollars worth of
billing in spot campaigns and two
million in network billing. The fol-

IT’S a wise Mann who knows

Mann

lowing radio accounts are under
his jurisdiction: Continental Bak-
ing Co, Wonder Bread, Hostess
Cake, Brown & Williamson (Ra-
leighs), Standard Brands (Royal
Desserts & Baking Powder). In
addition to his radio activity Mr.
Mann also places advertising for
those clients in
newspapers and
magazines.

Mr. Mann main-
tains that the radio
industry should
adopt “a standard
and simplified rate
card for radio sta-
tions.”

“It would be a
great help to the
agency people, sta-
tion representatives
and the whole indus-
try,” he asserted.

Mr. Mann who is
a firm believer in co-
education, met his
wife at William &
Mary. She is the for-
mer Katherine
Rhodes. The Manns have been
married for the past 15 years
and have two children, Richard Jr.,
7 and Katherine Rhodes, 9 months
old. They live in their own home
located at Douglas Manor, Long
Island.

My. Mann says he is a “putter-
er’’ because he has so many hobbies
he hasn’t time to concentrate on
any. Among them are swimming,
boating, “cutting grass, and put-
ting a few nails in the wall.”

BROADCASTING o

OUR LISTENERS
GOT A
50 MILLION
DOLLAR RAISE

Those steadfast civil service
workers in the U.S. Govern-
ment got a raise!

Fifty million a year!

And if you’ve been reading
these WWDC ads you know
they’re in the market for
everything from washing
machines to rugs.

WWDC is the way to reach
this stable market. That’s the
entertainment station in
Washington . .. that’s the one
they listen to.

WWo(C

the hig sales result
station in Washington, D. C.

represented nationally by

FORJOE & COMPANY

Telecasting



Mc Cann-
EricksON

" WHAT I COULDN'T STAND
ARE YOU | MISSING ANOTHER NIGHT OF

e \WOV:
sex OVs 1280

N im_ CLUB-
UK =

WITH
) < DEKKER

FRED
VING wj

ROBBINS.
FULLER, .

=

TOPS IN LISTENER POPULARITY AMONG NEW YORK
INDEPENDENT EVENING PROGRAMS ...

o, WOV,S ¢1280 CLUB” program enjoys one of the largest metro- ‘
o r‘\. politan evening audiences listening to any New York independent
station between the Hooper checking hours of 7:30 and 10:00 p.m.
- —» And what is more . . . this recorded show, mc’d by Fred Robbins,
: *"  Professor of Thermodynamics, delivers this largest average audi-

ence at the lowest cost per listener. A few participating periods

are available, three or six nights a week. NEW YORK

RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Not'i Rep. Y
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WGRC s proun . .

to have been singled out as the FIRST STATION in these United States
to receive this award for public service. This time it's:

“THE VETERAN'S GUIDEPOST”

GEPARTMENT OF LaBoy,

UNITED STATES EMPLOYMENT SERVICE
CERTIFICATE OF DISTINGUISHED SERVICE

RADIO STATION *W-'G'R:C' LoUISVILLE, kY.

is hereby cited for distinguished service rendered as hercinafter set forth:
In rec ion o di and assi by ing liberal use of air time
to this Agency for i er and for infc the public on all phases of

employment problems durin; the Errosccution of World War 1I,

AND for the continuing liberal use of air time to inform the returning servicemen of their rights,
benefits and privileges, and also the general public of labor market and employment conditions.

3In Witness Whereof, this certificate is given under the hand of the Regional Director, United
S?Jm Em,;l:gmcm Service, duly attested by the State Director for Kentucky this tenth day
of June, 1946.

Attest: 7 , >
v g

Also mounted in our public service trophy room:

First Place Award among local agricultural programs—presented by
Ohio State University’s 16th Institute for Education by Radio for

“MEET THE FARMER”

Billboard and National Radio Editors Poll for
“TRI-CITY FORUM”

If you had just received a fine
compliment for your service to
your countrymen—and inciden-
tally had multiplied your listening

friends—wouldn't you be proud?

Broadcasting in the Public
Interest is our most important con-

tribution to our listeners.

As in the past, we will con-
tinue to carry out in the future,
our desire to make WGRC an out-
standing leader in rendering an

even greater Public Service to our

Cc;mmu nity; to make WGRC a true
VOICE OF THE TRI-CITIES.

4

President

General Manager

National Representatives
THE WALKER COMPANY

The VOICE of the TRI-CITIES wenc ... MUTUAL in LOUISVILLE



Sales Manager of Station KCR A

The Central Valleys Broadcastz'ng Company

announces

the appointment of

Ralph Miller

as

R,ALPH MILLER brings to Station
KCRA a rich background of experience in the advertising
field and a thorough understanding of the problems and

needs of advertisers using the medium of radio.

Ralph Miller comes to Station KCRA from one of the
nation’s most successful and outstanding stations—WKY,
Oklahoma City—where he served as Sales Manager for the
past five and a half years. For 14 years preceding his entry
into the radio field, he was Advertising Manager of The
Farmer-Stockman, the Southwest’s largest farm journal, Fol-
lowing service in the first World War, Mr. Miller joined the
Media department of the Campbell-Ewald Company of which

he was Director for three years.

With a man of Mr. Miller’s background and experience
directing its sales department, KCRA promises both its present
4 and prospective sponsors unexcelled counsel and service in
RALPH MILLER its area.

RA Sacramento

NBC Affiliate,

Ewing C. Kelly, General Manager

BROADCASTING
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A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!?

@ One of the things we believe in, here at F&P, is that know-how beats

noise and fury, ten times out of ten. Knowing the job to be done—
EXCLUSIVE REPRESENTATIVES:
knowing how to do it—then simply proceeding to do it! ALBUQUERQUE KOB
BALTIMORE WCBM
BROWNSVILLE KVAL
. ? ; BUFFALO WGR-WKBW
What can we do for you? You tell us . . . then watch us perform it, CHARLESTOR: S4C WCSG
: . . . . " . CINCINNAT] WCKY
quietly and easily, without breast-beating or bellowing, without getting ClOLUMBIA. S.Cs wis
. . CORPUS CHRIST! KRIS
breathless or even into a mild sweat! DAVENPORT woc
DES MOINES WHO
DULUTH KDAL
3 ) o = FARGO WDAY
It’s merely a matter of where one puts the effort. We like to put it into HOUSTGN KxYz
INDIANAPOLIS WISH
work. Got a telephone handy? KANSAS CITY KMBG
LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
RALEIGH WPTF
INC ROANOKE wDB)
® ® ST.LOUIS KsD
SEATTLE KIRO

* L L L
Pioneer Radio Station Representatives s, piing
Since May, 1932
P

CRICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT:645 Grisiwold Ss. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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Denny,Clements Appointments at FCC Seen

President Expected
To Name Seventh

Commissioner

WITHIN the next fortnight Presi-
dent Truman may bring the FCC
to its full complement of seven
Commissioners through elevation
of Charles R. Denny Jr. to the
permanent chairmanship and ap-
pointment of J. Burke Clements,
Democratic chairman of the Indus-
trial Accident Board of Montana,
to the remaining FCC vacancy.

These moves have been discussed
in recent days at the White House.
Interwoven in the discussions has
been the status of OPA Adminis-
trator Paul A. Porter, who tech-
nically is on leave from the FCC
chairmanship. The political situa-
tion in Montana also may have a
bearing on the outcome.

If Congress moves to reinstate
OPA, BROADCASTING learned last
week, Mr. Porter will announce
that he will stay on the job to

carry on the fight against inflation.
If, on the other hand, OPA should
die, it isn’t certain that Mr. Porter
will return to the FCC. More than
likely, he will be prevailed upon
by the President to accept a sec-
retaryship or some other top post
at the White House.

Once Congressional action on
OPA is conclusive, Mr. Porter is
determined to end all speculation
about his return to the FCC. He
has strongly endorsed the appoint-
ment of 34-year-old Mr. Denny as
permanent chairman. He was in-
strumental in having the former
general counsel designated acting
chairman five months ago.

Wheeler Endorsement

Mr. Clements’ appointment to
the FCC was endorsed by Senator
Burton K. Wheeler (D-Mont.),
chairman of the Interstate Com-
merce Committee, last February
[BROADCASTING, Feb. 25]. Mr.
Clements personally visited with
the President several weeks later.
Senator Wheeler originally wanted
Mr. Clements named chairman.

Senator Wheeler is running this
year and the Democratic primaries
are being held July 16. His op-
ponent is former state Supreme
Court Justice Lief Erickson, who
is CIO supported. Senator Wheeler,
however, has the AFL endorse-
ment. It is doubtful whether the
White House will move on the
Clements’ appointment or on the
permanent chairmanship  until
after the primaries.

It is generally felt in adminis-
tration circles that Mr. Denny has
performed meritoriously as acting
chairman. A portent of his immi-
nent elevation to the chairmanship
was seen in recent praise by
President Truman [BROADCASTING,
July 1] of the Commission’s han-
dling of its “greatly increased work
load” and commendation “for its
decision to scrutinize its proced-
ures in an effort to give the public
the best service, without delay and
at a minimum cost.” The Presi-
dent’s letter was directed to Mr.
Denny.

While the elevation of Mr. Denny

to the chairmanship would not en-
tail Senate confirmation, filling of
the existing vacancy would re-
quire action both by Senator
Wheeler’s committee and the Sen-
ate itself. So far as is known, there
is no other strong contender for
the vacancy, presumably because
it has been generally felt that Mr.
Porter might return to the FCC
after he completed the onerous
task of “‘trouble-shooting” OPA’s
Congressional battle.

When Mr. Porter took on the
OPA assignment at the President’s
personal behest last Feb. 15, Mr.
Denny was named acting chair-
man. His appointment at that time
was interpreted to mean that he
would be on trial as acting chair-
man and given permanent status
if he “made good.” Mr. Porter, who
despite the pressure of OPA ac-
tivity, has kept his eyes on FCC
operations, is convinced that his
youthful protege has performed
acceptably. Mr. Porter has prac-
tically lived at the White House

(Continued on page 85)

FCC Hearing Procedure Is Radically Altered

ADMINISTRATIVE procedure be-
fore the FCC and other Govern-
ment agencies, particularly with
reference to hearings before ex-
aminers, will be radically altered
under terms of the Administrative
Procedure Act (Public Law No.
404), sections of which become ef-
fective Sept. 11 with the full law
to be in effect by June 11, 1947.

Scope of court review is broad-
ened under the new law, which pro-
vides that any person ‘“suffering
legal wrong because of any agency
action, or adversely affected or
aggrieved by such action” is en-
titled to judicial review. The Act
also provides that “every agency
action made reviewable by statute
and every final agency action for
which there is no other adequate
remedy in any court shall be sub-
ject to judicial review.”

Known as the McCarran-Man-
asco Bill (S-2), the Act was
signed June 11 by President Tru-
nan, thus terminating a study of
nearly 10 years by the attorney
general’s committee and various
bar associations, including the
Federal Communications Bar Assn.

Of particular significance to
broadcasters is Section 11, which

BROADCASTING

FCC as final.
Policy may not be used as rules.

the courts.

What Procedure Act Means

THIS IS how the Administrative Procedure Act, now a law,
affects broadcast matters before the FCC:

1. Effective June 11, 1947, hearing examiners will be responsible
to Civil Service Commission instead of FCC.

2. Examiners will issue initial or recommended decisions. In
the absence of objections, initial decisions shall be adopted by

3. All matters of policy must be published in Federal Register.

4. Commission actions are given a broader scope for review by

creates hearing examiners who
will be responsible only to the Civil
Service Commissioni. This proce-
dure is expected to expedite hear-
ing matters, in many instances re-
sulting in immediate decisions.

That section does not become
effective until June 11, 1947, but
beginning that date members of
the FCC Law Dept. will no longer
act as prosecutor and judge. High-
lights of the Administrative Pro-
cedure Act, in addition to creation
of independent hearing examiners,
are these:

No hearing officer shall consult
any person or party on any fact

o Telecasting

in issue unless upon notice and op-
portunity for all parties to par-
ticipate. Rate-fixing agencies such
as ICC and FCC, with relation to
common carriers, are exempt.
Broadcast matters are not.

Policy Affected

Agencies must issue as rules
certain specified information as to
their organization and procedure.
While this is no great departure
from established FCC procedure,
it does prohibit the use of so-called
“policy” as rules. It provides that
anything affecting the public—in-
cluding formulation of policy—

must be published in the Federal
Register.

Hearings on rule changes are
mandatory, although FCC has been
following that procedure as a mat-
ter of sound policy.

Every agency shall accord any
interested person the right to peti-
tion for the issuance, amendment,
or repeal of a rule, but the Act
leaves with the agency’s discre-
tion the granting of such petitions.

Every agency shall afford all in-
terested parties opportunity for
(1) submission and considération
of facts, arguments, offers of set-
tlement, or proposals of adjust-
ment where time, the nature of the
proceeding and the public interest
permit and (2) to the extent that
the parties are unable to determine
any controversy by consent, hear-
ing and decision upon notice. This
section is a new departure in Com-
mission procedure. Agencies are
authorized to use “sound discre-
tion” in issuing declaratory orders
to terminate controversies or re-
move uncertainties. ' The declara-
tory judgment long has been urged
by the Federal Communications
Bar Assn. Sen. Wallace H. White

(Continued on page 40)
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Gillingham Resumes

FCC Information Post

LT. COL. GEORGE O. GILLING-
HAM resumed his position as FCC
director of information last Mon-
day after serving in the Army since
1942, Earl Minderman, who has
held the post for the past three
years, will undertake a special re-
search assignment under the di-
rection of the Chairman of the
Commission.

Colonel Gillingham was FCC
director of information from 1939
until he entered the Army. He
served as chief of the Public Rela-
tions Division, Chemical Warfare
Service. He is the author of ABC
of the FCC and Radio, A Public
Primer, which has been used as a
text in public schools. (See Re-
spects Sketch on page 46.)

Seven Shows Sold

NBC radio-recording division last
week announced the sale of seven
syndicated shows to eight stations
for a total of 429 programs. Sales
were Allen Prescott to WDNC Dur-
ham, for 39 programs and KLO
Ogden, for 156 programs; Art Van
Damme to WCOL Columbus, 13
programs; Five Minute Mysteries
to KCRC Enid, Okla., 39 programs;
Mercer McLeod to KFI Los Ange-
les, 26 programs; The Name You
Will Remember to WPRO Provi-
dence, 26 programs; Playhouse of
Favorites to KSFT Trinidad, 26
programs, and WGOV Valdosta,
Ga., 52 programs; The Weird Cir-
cle to WGOV Valdosta, Ga., for 52
prognams.

Campbell Promotion

CAMPBELL SOUP Co. has started
a concentrated radio campaign to
boé6st | sales of Campbell’s Strained
Baby| Soups. Throughout July,
August and September, commer-
cials rfeaturing the five new baby
soups will be heard five nights a
week, Monday-Friday on The
News Till Now, CBS Robert Trout
program, 6:45 (EDST). In addi-
tion, 66 spot announcements a week
will be used in nine major market
areas. Later, there will be national
magazine promotion on the soups.
Campbell’s are already using medi-
cal journals, and are continuing
their merchandising to doctors.

Veto Talk Rating
PRESIDENT HARRY S. TRU-
MAN'’S OPA veto message on Sat-
urday night was heard by an adult
audience numbering 23,166,000, ac-
cording to a survey made for CBS
by C. E. Hooper Inc. The Hooper-
ating for the address was 31.8.

Curtis Renews
CURTIS Publishing Co., Philadel-
phia (Saturday Evening Post), has
renewed sponsorship of participa-
tions on the This Is New York,
Bill Leonard Reporting program,
on WABC New York, Wednesday,
Thursday and Friday, 9:15-10 a.m.
Agency: BBDO, New York.
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Daytime Group Seeks Fulltime
Using Mexican Clear Channels

A GROUP of U. S. daytime sta-
tions operating on Mexican clear
channels met in Washington last
week to lay the groundwork for a
formal petition asking FCC and the
signatories of NARBA for permis-
sion to use their frequencies full-
time.

Under the name Daytime Peti-
tioners Assn., representatives of
the 10 stations at the meeting
named Howard B. Hayes, president
of WPIK Alexandria, Va., as tem-
porary chairman. Associated with
the group temporarily as consult-
ing radio engineers are the Wash-
ington firm of Weldon & Carr, and,
as legal counsel, Cohn & Marks.
James O. Weldon, of the engineer-
ing firm, was head of the OWI
International Division during the
war.

NARBA assigns 730, 800, 900,
1050, 1220 and 1570 ke to Mexico
for clear channel operation, with
the U. S. to use the frequencies
only on a daytime basis. There are
two exceptions: WHN New York
uses 1050 ke fulltime with 50 kw
and WGAR uses 1220 ke fulltime
with 5 kw (and has an application
pending for 50-kw operation).

Would Protect Dominants

Maintaining that they can pro-
tect Mexican stations on these
channels, the Daytime Assn. is
preparing to petition FCC to
change its rules and, in renegotiat-
ing NARBA, to secure permission
in the next agreement to allow
them to use the frequencies full-
time, as Canada does.

The petition is expected to be
presented to FCC within 60 days.
NARBA is slated to be renegoti-
ated in September 1947, but the
formal conference will be preceded
by a meeting of technicians of
signatory nations in Havana next
January.

“We are just getting started,”

Chairman Hayes reported following
the meeting. “We hope to get ad-
ditional licensees on these frequen-
cies interested in our effort.

“It is our hope to prove to the
FCC and to the signatories of
NARBA that our fulltime use of
these channels would be possible
without injury to any country. Per-
mitting us to operate fulltime would
undoubtedly enable us to serve
large areas of the country which
are now under-served at night.”

At Meeting

Attending the conference were
Mr. Hayes and Carl L. Lindberg,
vice president of WPIK; Frank U.
Fletcher, attorney for WTIK Dur-
ham, N. C.; E. D. Johnston, attor-
ney for WKAX Birmingham, Ala.;
John 8. Begley, treasurer of
WACE Chicopee Falls, Mass.;
Pierce E. Lackey and F. Ernest
Lackey, owners of the Lackey sta-
tions in Kentucky, representing
WCIF Madisonville and their new
station at Mayfield; Robert L. Ir-
win, attorney for WMGY Montgom-
ery, Ala. and WDZ Tuscola, Il.;
J. S. Booth, co-owner of WCHA
Chambersburg, Pa.; Omar L. Crook,
attorney for Central Valley Radio,
which holds a grant for a new sta-
tion, KCVR, at Lodi, Calif.

Hecht S. Lackey, manager of
WSON Henderson, Ky., observed
the proceedings but did not par-
ticipate since WSON, although a
daytime station, is on 860 k¢ and
not affected by the movement.

C-P-P Sponsors
COLGATE- PALMOLIVE.- PEET,
Jersey City, will sponsor A Day
in the Life of Dennis Day, 7:30-8
p. m. on NBC, the period vacated
by Lever Bros. Bob Burns show.
Starting date has not been decided
yet. Format of show will include
Charles Grant’s orchestra. Agency
is Ted Bates Inc., New York.

“Of course if you want a reasonable facsimile . . .

Drawn for BRroADCASTING by Sid Hix
k44

Brunet Named Director

Of RCA International

MEADE BRUNET, vice president
in charge of engineering products
of RCA Victor Division of RCA,
has been promoted to the post of
managing director of RCA Inter-
national Division, succeeding Ed-
win N. Clark, who has resigned.

Mr. Brunet has been with RCA
since 1921, when he joined the cor-
poration as head of production and
distribution of radiotrons and radi-
olas (trade names for RCA re-
ceiver tubes and sets). In 1930 he
was appointed sales manager of
the Radiola division and by subse-
quent promotions rose to be gen-
eral manager of the engineering
products department of the RCA
Victor Division, of which he was
elected vice president last Decem-
ber.

Coulter to F.C.&B.
DOUGLAS COULTER, formerly
vice president in charge of pro-
gramming for
CBS and prior to
that vice presi-
dent and radio
director of N. W.
Ayer & Son, New
York, has joined
Foote, Cone &
Belding, as man-
ager of the New
York radio de-
partment and spe-
cial assistant to
Hubbell Robinson Jr., vice presi-
dent in charge of radio for the
agency.

Le Gear Adds

DR. LE GEAR MEDICINE Co.,
St. Louis, effective July 1 added
the following stations to their
summer schedule of nine stations:
WWL KWKH KMOX WBT
WCKY KTRH WAOIL Agency is
Simmonds & Simmonds, Inec., Chi-
cago.

Mr. Ceulter

Rexall—Te;t

UNITED-REXALL Drug Co., Los
Angeles (national chain), has

started test campaign in four ma-
jor markets utilizing transcribed
shows on local stations. Known as
Music From Hollywood shows are
heard five weekly, and twice daily
on KFI Los Angeles, KPO San
Francisco and WCOP Boston; once
daily on WNEW New York and
KHJ Hollywood. Transcribed pro-
gram features Jeannie McKeon as
vocalist with music by Buddy Cole
and “Four of a Kind”; Jack
Rourke is announcer. Contract is
for 13 weeks. Agency is BBDO,
Los Angeles.

Renfro Renewed .
BALLARD & BALLARD Co,,
Louisville, Ky. (Ballard’s Obel-
isk flour), Aug. 4 for 52 weeks
renews sponsorship of Renfro Val-
ley Folks on 26 NBC stations, Sun-
day, 9:15-9:45 a. m. Agency is
Henri, Hurst & McDonald, Chi-
cago.
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Navy Snafued Atom Show, Networks Say

Request to Assign
Army Vessel

Unheeded

By EDWIN H. JAMES

IT WAS GOING to be a wonder-
ful show, wonderful and a little
frightening, and nobody wanted to
nmiss it. The people quit their
weekend play at beaches or lakes
or in their own backyards that
warm Sunday afternoon (June 30),
to pay sober attention to the spec-
tacle of mankind’s tinkering with
his newest and most fearful play-
thing, the atom bomb, postwar
model.

Three of the things had gone off
before, but the public knew of
their awful potency only through
the guarded descriptions which
the Government and the Army, ap-
prehensive lest wartime secrecy
be breached, had released. This
one, the Navy promised, would be
unveiled for all America to see,
if not through its own eyes, at
least through those of professional
observers.

The people clustered at their
radio sets. Over them, they had
been told, would come the eyewit-
ness story, first-hand, of the awe-
some experiment at Bikini. It was
a moment of high drama.

Broadcast a Whisper

“We take you now to Bikini,”
announcers on all four networks
said. Those were about the only
intelligible words which listeners
heard in an hour of broadcasting
from the distant Pacific. The mo-
ment of drama vanished in an ear-
bursting cacophony of static.

The bomb went off with a bang,
but the broadcast went off with a
whimper. The radio pickups from
the press ship Appalachian, the
command ship Mt. McKinley, the
scientific observers ship Panamint
and from the special observation
plane bearing CBS Correspondent
Bill Downs, the only correspondent
to see the blast at a range favor-
able for reporting, were mostly
lost in a garble of interference.
Those from the rear echelon com-
munications ship Spindle Eye at
Kwajalein were, curiously, of ex-
cellent quality.

The average listener, in the fru-
stration of the moment, blamed the
networks for the inept show. But
informed listeners knew the fault
was not the networks’.

What or who was to blame for
what many a listener would cer-
tainly be convinced was radio’s
greatest failure since the days of
crystal sets and cat’s whiskers?

Temperate radio newsmen were
apt to charge it up to atmospheric
interference. But many an angry
network chieftain said that men,
not God, had loused it up, and that
the men were of the U. S. Navy.

Said one network news chief: “I

am convinced the Navy did not do
a very good job of transmission.”

Said a news executive of an-
other network: “Engineers, before
the test, had predicted that the
relay system used by the Navy
would not work. The predictions
proved accurate.”

Navy Bobbled

Reports reaching New York last
week indicated that the Navy, in-
deed, had bobbled the biggest news
story it ever handled. One aspect
of the communications plan with
which some network newsmen
quarrelled, was the Navy’s assign-
ment of transmission ships.

At least two of the networks
had asked the Navy to use the
Spindle Eye as the base communi-
cations ship at Bikini. The Spindle
Eye, constructed for Army use in
the projected invasions of Japan,
carries powerful signal equipment
designed especially for voice broad-
casting. Two network news execu-
tives guessed that the Navy’s in-
sistence upon taking its own Ap-
palachian forward and leaving the
Army’s Spindle Eye behind might
have been dictated by traditional
inter-service bickering. Well might
Navy brass have recalled that the
Spindle Eye was built for one of

the Navy’s least loved Army lead-
ers, Gen. Douglas MacArthur.

Network newsmen’s anger grew
during the pool broadecast when,
after transmissions from the Ap-
palachion had become incoherent,
they heard NBC’s W. W, Chaplin
loud and clear from the Spindle
Eye at Kwajalein, 240 miles from
the scene of the story.

It was understood, but uncon-

No FM Static

WALTER J. DAMM, chair-
man of the NAB FM Ex-
ecutive Committee and for-
mer president of FM Broad-
casters Inc.,, said FM set
owners in Milwaukee heard
the Bikini atom broadcasts
without static trouble (see
page 76).

firmed, that the Navy had used a
pee-wee transmitter of 250 w on
the Appalachian, relaying through
the powerful Navy radio station at
Guam, 1,000 miles west of Bikini.
Guam’s radio was as powerful as
any in the Pacific, but one detail
of its construction may have di-
minished its efficiency for the
Bikini broadcast: its directional

antennas were designed to pick up
signals from the West, rebroadcast
them eastward to the U. S. The
Bikini signal came from the East,

A spokesman for the public in-
formation division of “Operation
Crossroads” in the Navy Dept.,
Washington, said he had received
no formal complaint from any net-
work. He acknowledged that the
Spindle Eye was considered a bet-
ter communications ship than the
Appalachian. “It's the best,” he
said. “That’s why we put it on the
Kwajalein job. It carries press
traffic, radio photos, telecommuni-
cations as well as broadcasts.”

Net Men Aided

The Navy officer said that the
designation of the ships to be used
in radio communications was based
on recommendations by network
employes who had been called back
into the service for the job. He
specified particularly Lt. Comdr.
Don Thompson, NBC West Coast
special events director, who re-
turned to service, on leave from
the network, as radio director of
“Operation Crossroads.”

The Spindle Eye, broadcasting
direct from its anchorage at Kwa-
jalein to San Francisco, delivered

(Continued on page ?76)

Shortwave Licensees Get

Renewal Revision Seen
As Congress Limits
U. S. Time

SHORTLY before the Senate last
Monday passed the 1947 State,
Justice and Commerce appropria-
tions bill (HR-6056), limiting State
Dept. to the purchase of 75% of
time of international shortwave
stations, the FCC telegraphed each
licensee that its license was being
renewed until Oct. 1, 1946, or “the
first day on which its operations
are not controlled” by the Govern-
ment.

FCC officials said the telegram
went out before the Senate acted
on the House-passed measure which
included the Ball amendment

,[BROADCASTING, June 24, July 1].

It appeared likely that the Com-
mission would revise its license re-
newal, contingent upon 75% con-
trol by the Government, it was
learned.

WRUL Cooperate

Meanwhile WRUL Boston, op-
erated by World Wide Broadcast-
ing Foundation, whose officers ap-
peared before a Senate Appropria-
tions subcommittee [BROADCAST-
ING, June 24], has notified the FCC
in writing that the Foundation will
cooperate with the State Dept. in
the readjustment of international
shortwave broadcast schedules,
Walter S. Lemmon, Foundation
president, said.

“We told the State Department
that we did not want to interrupt
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its schedules and agreed to the pres-
ent setup for 60 days to give the
Government an opportunity to re-
adjust its programming before we
resume our own programs,” said
Mr. Lemmon.

On the other hand it was pointed
out at the Commission that should
World Wide decide to program
even 25% of its time before Oct.
1, the WRUL license would be auto-
matically revoked, unless Order
110-C is modified. Since World
Wide has voluntarily agreed to re-
tain the status quo for at least 60
days, the Commission will “review
the overall problem in light of the
Act of Congress” before taking
further steps, a spokesman said.

Both Houses of Congress voted
to restore the full $19,284,778 ap-
propriation for the State Dept.'s
Office of International Information
and Cultural Affairs, thus assuring
continued operation by the OIC of
the nation’s shortwave outlets. Mr.
Lemmon said that as soon as the
State Dept. readjusts its schedules
to permit WRUL to do its own
programming 25% of the broad-
cast time, the World Radio Uni-
versity, which was interrupted
when the Government took over
the World Wide stations in Novem-
ber 1942, will be resumed.

Published reports by the Federal
Radio Education Committee that
WRUL would resume its schedules
July 1 were erroneous, Mr. Lem-
mon said.

Sen. Wallace H. White Jr. (R-
Me.), Minority Leader who re-

25% Control

quested that the Appropriations
subcommittee hear Mr. Lemmon
and Dr. Harlow Shapley, World
Wide board chairman, in the Sen-
ate Monday warned that trouble
lies ahead in the State Dept.s
domination of international short-
wave stations.

‘White Warning

“There is a serious question as
to whether there is any legal au-
thority whatsoever for what the
State Department is doing,” said
Senator White. “In my own opinion,
for whatever it may worth, there
is no substantive law upon which
the action of the House, the action
of the Appropriations Committee
of the Senate, or the action of the
Senate itself, can possibly be jus-
tified.”

Terming the procedure “utterly
unwise,” Senator White said: “I
think it gives promise of great dif-
ficulties and troubles for us if we
turn the State Department loose
to broadcast to the world the ma-
terial which the State Department
has indicated it is to make known
to the world . . . It is perfectly
clear that the State Department
is to undertake to instruct the
world with respect to social, eco-
nomic, political and governmental
matters . . . I can see nothing but
trouble. I ecan see nothing but frie-
tion. I can see nothing but resent-
ment resulting from this effort of
the State Department.”

Text of a telegram sent Monday

(Continued on page 77)
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Banks Learning How to Use Broadcasting

banks were toying with radio,

most of them in a half-hearted

manner. A survey made by
the ABA at that time revealed that
of the 145 banks on the air only 59
had a favorable copinion of the me-
dium, Thirty banks were definitely
unfavorable and the rest were “on
the fence.”

The half-hour program was quite
popular with banks 10 years ago;
65 used it. Thirty-five had 15-minute
programs and five were on the air
ranging from 10 minutes to one
minute. Only two banks used one-
minute spots; contrast that with
the situation today, described later.

TEN YEARS ago a handful of

Program Preference

Music plus talk or drama was the
formula for most of these 1936 pro-
grams, with plain talks running
second and news a very weak last
with five users. Contrast this, too,
with today’s situation.

The general formula of program-
frequency was once a week (70
banks) with 19 broadcasting daily,
eight twice a week, seven three
times weekly and the rest scat-
tered from monthly to several
times a day. Ninety banks used
evening hours, 28 afternoons and
nine \mornings; others were scat-
tered| and irregular.

As| for actual results obtained
from| radio, 40 of those giving
opinipns said “good,” 40 said
“fair’” and 39 said “poor.”

A check was also made in 1936
among 195 banks not using radio.
They were generally lukewarm or
negative, favored music and drama,
liked |15-minute programs best (64
banks), half-hours next (28 banks),
while only six banks liked programs
shortﬁr than 15 minutes.

One question asked in the 1936
survey was “Would you like to
have the ABA prepare and sup-
ply transcribed radio programs?”
Here’s how banks voted then:

Banks Not Banks
Using Radio  Using Radio
Yes ._ .18 46

No | _ 82 52

This picture is really brighter
than it appears because included
in the 124 “Yeses” were 44 clear-
inghouses, 14 county associations,
one state association and seven
other banking organizations that
‘ncluded hundreds of banks.

This was certainly no rousing

SURVEY of bank use of broad-
casting, current and prospective,
was | conducted by Advertising
Dept. of American Bankers Assn.,
of which Mr. Mack is radio direc-
tor. The results were carried in
“Banking,” official journal of the
association, from which this article
is reprinted. The ABA Advertising
Dept. will soon start a radio service
for banks. Mr. Mack reviews the
plans in this article.
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Association Will Start New Service
With Transcription Series

By JOHN B. MACK JR.
Manager, Advertising Dept., American Bankers Assn.

“mandate” from the banks. But
there was an undercurrent of in-
terest. And there was deep con-
viction on the part of men in the
ABA that some day radio would
become a major medium of bank
advertising. The time seemed ripe
to pioneer in this as yet uncharted
field of bank publicity. According-
ly, and with plenty of trepidation,
the Advertising Dept. of the ABA
went to work and produced its
first transcribed series, entitled
Money Matters.

These programs were 15-minute
transcriptions open at both ends
for local announcements. Music

were based too much on what bank-
ers liked and not enough on what
the public wanted. The music was
heavy, the dramas were long and
somewhat dull in spots. The pro-
grams lacked lightness, entertain-
ment and interest.

Another Experiment

In 1939 ABA tried again. Build-
ing on our experience with the
first series, we planned a new set
of transeribed programs and ar-
ranged with NBC to produce them.
Nat Shilkret was retained to sup-
ply the music and we used melo-
dies in a popular vein, of the so-

HOW BANKS

USE RADIO

_ NO. OF BANKS
2

19

449
TOTAL 624
was semi-classical, by a string or- called “standard” variety., The

chestra, and each show had a seven
or eight-minute dramatization
about some bank service, on an
educational plane. The programs
were technically good, produced
with first-class actors and musi-
cians. They achieved a moderate
success and in retrospect it seems
marvelous that they went as well
as they did considering the apathy
of banks toward radie. Thirteen
clearinghouses with 153 bank mem-
bers and 29 individual banks—a
total of 182 banks—used the series.

It soon became apparent to us,
however, that these first programs

dramatizations were reduced to
four or five minutes and livened
up considerably. The situations
were built around the Whdte
Family—husband, wife, son and
daughter, and their financial prob-
lems and experiences. Various bank
services were featured in the 13
programs we prepared. Space was
provided at beginning and end for
local bank announcements.

Top acting talent was used, in-
cluding Selena Royal, Gene Leon-
ard, Carleton Young and Mitzi
Gould. Announcing was handled by
Richard Stark. Production and in-
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Mr. Mack

cidental expenses came to just
about $1,000 per program.

More than 200 banks used this
series; it wasn’t bad, but still left
much to be desired. The Advertis-
ing Dept. fell several thousand
dollars short of recapturing its out-
of-pocket expenses, but felt that
it had gained much in the way of
“know-how” and experience.

There was little change in the
radio picture as far as banks were
concerned by 1941, just before the
war.

In 1943 John McCann of Bank-
ing’s staff, as part of his work at
The Graduate School of Banking,
prepared a thesis entitled ‘“Bank-
ing on the Air.” It was the most
comprehensive and  intelligent
analysis of bank radio advertising
ever made and may some day be
looked upon as the beginning of, or
at least the turning point in, the
use of radio by banking institu-
tions.

Trend in Thinking

The McCann survey showed that
there were 840 banks using radio
~—about 2% of the banks in the
country. It was still a negative
showing and as Mr. McCann con-
cluded: “It is evident that financial
advertising has not made any ap-
preciable mark in radio as a clas-
sification.”

The survey showed a strong
swing in bank thinking about ra-
dio. Almost half of the financial
institutions surveyed used spots
of 30 or 60 seconds, about 20%
used 15-minute programs, 10% the
five-minute unit; and there was lit-
tle support for the half-hour idea,
a big change from 1936.

We have just completed a na-
tionwide survey to which about
2,200 ABA member banks con-
tributed detailed data about their
advertising plans and their think-
ing. We asked this simple question:

(Continued on page 22)
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Big Scoop

And remember . .
this 6th largest city.

That big baby is capable of biting off 35
cubic yards of earth and rock in one dip.

That’s delivering in the kind of quantity
strip mining likes to see.

We've got a big scoop story too. It’s this:
down here in Baltimore W-I-T-H delivers
more listeners-per-dollar-spent than any other

station in this big S-station town.
That'’s delivering in quantity and quality the

way time buyers like it.
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. there are S stations in

W-I-T-H belongs on any smart list. Is it on

that new sales program of yours?

, WITH

and the FM Station W3XMB

/ BALTIMORE 3, MD.

Tom Tinsley, President  *©  Headley-Reed, National Representatives
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Clear Channels Attack Radio Survey

Shouse to Give
His Testimony

This Week

MOUNTING its major rebuttal at-
tack in its fight to maintain the
clears, the Clear Channel Broad-
casting Service loosed a broadside
at the Census Bureau’s massive
survey of rural radio reception last
week as the closing phases of the
clear channel proceedings got un-
der way.

The attack, led by CCBS Direc-
tor Victor Sholis and ex-Col. John
H. DeWitt, who ‘“shot the moon”
with radar for the Army, came
shortly after FCC engineers intro=
duced a proposed revision of engi-
neering standards which prompted
the calling of an engineering con-
ference for mid-July, to be fol-
lowed by an Aug. 5 hearing at
which the fate of present stand-
ards will be decided (see story,
this page).

The week’s sessions ended on a
dramatic note Wednesday with: the
prese’ptation of recordings compar-
ing reception of clear channel sta-
tion broadecasts with that of re-
gionals and intended to show su-
periority of the clears.

Testimony for CCBS will be re-
sumed Monday and will include the
appearance of James D. Shouse,
vice President of Crosley Corp. in
charge of broadcast operations,
who is expected to plead for a re-
turn to higher power and ask spe-
cifically for permission for Cros-
ley’s ' WLW Cincinnati, only U. S.
station ever to operate with power
above 50 kw, to use commercially
the 500 kw it once used develop-
mentally.

Other Witnesses

Other witnesses  tentatively
slated for Monday include repre-
sentatives of KFAR Fairbanks,
Alaska, Governor of Wyoming, and
spokesmen for KXLA Pasadena.

The regional station group’s re-
action to the recordings played
Wednesday also may be forthcom-
ing, since Mr. DeWitt, who pre-
sented them, was not cross-ex-
amined on that phase of his tes-
timony.

No clear channel session is
slated Tuesday, when the Commis-
sion is to hold hearing on ABC
applications for a $14,000,000 stock
issue ' and for the purchase of
King-Trendle Broadcasting Corp.
for $3,650,000.

Scheduled for Wednesday’s clear
channel hearing is testimony for
the ?iegional Broadcasters Com-
mittee by M. K. Toeppen, New
York | engineer and statistician,
who will present exhibits designed
to bring together some of the in-
formation gathered by the Census
Bureau and coverage data on sta-
tions as worked out by engineers
in cooperation with FCC.

Opening the attack on the Cen-
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FIRST session of July hearings on clear channels opened Monday with Commission sitting en bane during

testimony of Charles E. Nobles (left), Westinghouse engineer, who described stratovision tests at high alti-

tudes with standard broadcasting. Seated behind large table are (1 to r): Comr. Hyde, Comr. Durr, Comr.
Walker, Acting Chairman Denny, Comr. Wakefield, Comr. Jett. In foreground is official stenographer.

sus survey, Mr. Sholis declared
that although CCBS was “involved

'in the survey’s paternity”’ by con-

tributing $10,000 toward it, “we
must renounce ‘the baby’ as ‘ille-
gitimate.” ”

“At the base of the survey are
simply the opinions of unqualified
persons,” he charged. “But even
this limited information was dis-
torted beyond the realm of credi-
bility by the errors and fallacies
in the survey’s methods. As a re-
sult, the entire project contributes
virtually nothing to resolving the
issues of this hearing.”

Mr. Sholis asked FCC to “use
the facts and standards evolved
by its three technical committees”
rather than rely upon the Census
findings.

The CCBS director specifically

attacked the survey’s projection of
results from a survey in one coun-
ty to apply to all counties in that
particular group even though, he
noted, the other counties may have
been from 50 to 650 miles away
from the one in which listeners
were asked what stations they hear
most.

The “basic error which wrecked
the survey,” he said, was “the dis-
astrous assumption that stations
heard in one area were heard ex-
actly the same way in other areas
great distances away.” He said
the “cardinal mistake” was ‘“ignor-
ing the fact that radio signals di-
minish with distance.”

Mr. Sholis maintained that the
survey “sought the impossible by
asking listeners who are condi-
tioned only to low-grade service

to appraise the quality of radio
signals.”

“Most of these listeners,” he con-
tended, “have never known any-
thing better than the miserable
grade of reception to which they
have been doomed from the begin-
ning. It is like asking backwoods
folks who have never been else-
where, whether their roads are
good.”

He cited instances of what he
called “bias in favor of regional
stations” and declared that “in
choosing the area to be interviewed,
the Census used a system wherein
the county with the largest popu-
lation had the best chance of being
selected. Generally, a county with

(Continued on page 78)

Standard Revision Suggested by FCC

Commission Engineers
Present Proposal

At Hearing

A PROPOSED revision of engi-
neering standards for AM stations
was tossed into the clear channel
hearings last week, precipitating
the calling of a mid-July engineer-
ing conference and a full-dress
hearing Aug. 5 to decide the fu-
ture form of standards.

Drawn up by FCC engineers but
not formally appraised by members
of the three technical committees
appointed for the clear channel
proceedings, the 18-page revision
of Part I of the standards brought
only one substantial objection from
the clear channel advocates but
the practicality of the plan was
questioned by the regional group.

Acting Chairman Charles R.
Denny Jr., objecting at first to in-
troduction of the proposal until
the technical committees had an
opportunity to study it, called an
informal engineering conference
for July 15-16 and a hearing be-
fore the Commission en bane for
Aug. 5 to receive a report of the
engineering conference and hear
“final recommendations.”

The conference and hearing will
be open not only to participants of
the clear channel proceedings but
to all other interested persons.

Seeks Comments

FCC Chief Engineer George P.
Adair, in a Public Notice issued
late Wednesday, asked that all
comments on the proposed revision
be submitted to the engineering de-
partment “in writing as far in
advance of Aug. 5 as possible,”
and requested that “these com-
ments be supplemented by specific
proposals.”

Among the departures suggested
in the proposed revision are the
following points which FCC said
are “some of the more important
problems to be discussed”:

1. A new method of calculat-

ing resulting interference.

2. A new method of calculat-

ing urban populations served.

3. The revision of adjacent

channel ratios. (30-kc separa-

tion is proposed instead of 40

ke.)

4. The revision of the method

of determining permissible in-

terference of skywave service.

5. Consideration of variation
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of noise levels throughout the

United States.

€. Consideration of latitude ef-

fects on skywave interference

and service.

Acting Chairman Denny said
the question of adopting new
standards “is an issue which has
an impact far beyond this [clear
channel] proceeding.” He empha-
gsized that the new plan had not
been approved by the Commission
or by the technical committees, and
said that in the engineering con-
ference an attempt would be made
“to iron out points of controversy.”

A final decision will be made
sometime in August regarding
whether new standards will be
adopted and, if so, what they will
be, Mr. Denny announced.

Duplication Not Touched

The proposal makes no attempt
to solve the basic issue of the clear
channel question: Whether or not
there will be duplication of Class
I-A clears. If adopted, it would be
used in allocation matters to re-
place present standards “at some
future date yet to be decided
upon.” It would also serve as a
basis of U. S. recommendations

(Continued on page 85)
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.« « glant food factories handle 607 of California’s

&

fruit and vegetable processing

HE BEELINE fruit and vegetable pack exceeded 33 mil- Facts for Time Buyers about the

lion cases in 1945. That's big-time MANUFACTURING 5 BEELINE Stations

. industry teamed with agriculture. It helps explain why Each station in the BEELINE Group {not & natwork or chain) |
Beeline families have plenty of money to buy things. : is_dominant in its community, powered for THOROUGH

COVERAGE. These stations TOGETHER hlanket California’s
mauntain ringed central valleys, plus Reno and wealthy
western Nevada. Use all 5 statians at combination rates.
Choose best availabilities on each station without line costs
or clearance problems.

Three of the largest canneries in the U. S. are in Sacra-
mento. Fresno is the center of the world’'s dried fruit
industry. Millions of tons of tomatoes, olives, asparagus,

z:e:::es, figs, pears and raisins are processed in these KFBK
L . e ——r E SACRAMENTO. ABC. Established 1922,
What is the Beeline? California’s busy central valleys, ; Priiary @ree conErage o 15 Califermic
plus Reno and western Nevada . . . a market that rivals Counties with population of 630,100.
Los Angeles in population and tops San Francisco in re- ! 10,000 watts—1530 ke.
tail sales. KERN KM7T
Mountains 6,000 to 8,000 feet high encircle the Beeline Bakersfield (CBS) Fresno (NBC) -
. 3 - : Established 1931 Established 1922
. often bar reception from outside radio stations. So
here in Californiq's third market you qeed our INSIDE- KW a KOH
THE-MARKET stations! Facts prove Beeline stations do a ¢ Stockton (ABC) Reno (NEBC) |
good selling job. Established 1921 Established 1928 !
: g B &
latchy icasting Lom
latchy sting Lol
Sacramento, California Paul H. Raymer Co., National Representative
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Banks
{Continued from page 18)

“Are you interested in radio ad-
“vertising for your bank?”

The answers: 546 said “Yes”;
1518 said “No”; 71 said “Don't
know.”

That is great progress. There
are less than 32,000 banks in radio
station cities. Let’s bear in mind
thatTa,ll banks can’t very well go
on the air with programs of their
own. Radio is best suited to the
banks in the city or town where
the Istation is located, with of
course some exceptions. (However
with| the coming of FM stations
the number of non-network locals
which banks might use will in-
crease enormously.)

Prpjecting the ubove figures of
bank' interest to the more than
15,000 banks in the country, we

would have about 4,000 banks in-
terested in radio, a figure that
holds much promise.

We asked the banks: “What
length of program de you prefer?”
The answers: 449 said spots; 148
said 15 minutes; 19 said half-hour;
six said five minutes; and two
gaid one hour.

Music Choices

The half-hour show has dropped
from top preference 10 years ago
to almost the bottom today.

Here is how banks rate music:
119 popular; 64 classical; three
hillbilly; and one church.

And this is how they rate pro-
gram contents: 77 news; 10 sports;
eight plays; three weather; two
commentators; and two farm
topics.

An interesting observation about
musical and program preferences
is that most banks have no clear-

Flash

LIGHTNING is the name of
the pony won by ten-year-old
Peter Larson through WAAB
Worcester, Mass. pony con-
test. The youngster was over-
joyed when his 25-word letter
gave the best reasons for
“Why I want a pony from
Badman’s Territory.” When
asked why he called his new
pet “Lightning,” he replied,
“Because he came to me so
fast.”

cut preferences—they say “We
don’t know.” That’s a typical re-
action of banks in this whole field
of radio and it’s a logical attitude.
Bankers like to base their deci-
sions on facts, and there are as
yet too few facts in this area of

FEED MILLS

make jobs in the

NASHVILLE area

Processing animal feeds is a million dollar business in the Nashville area. . . .
From farm to feed store this important industry makes jobs for thousands. . . . Man-
ufacturing activities like this, build a strong market for your product; and make
a sales territory that is growing continually. . . . One million people in the Nash-
ville trade area spend over 356 million dollars each year in retail stores alone.
. . . Take advantage of this market. . . . Let WSIX do a selling job for you at

reasonable cost.

American and Mutual

5,000 Watts 980 K. C.

National Representative

THI':l KATZ AGENCY, INC.

)

WSIX gives you all three: Market, Coverage, Economy
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bank use of radio. Much is still to
be learned.

To the question “Do you prefer
the selling portion of the program
done by straight announcement or
dramatization?,” £18 said straight
announcement and 38 said dram-
atization.

Split Opinion

There is plenty of resentment
among bankers toward the singing
commercials and the overdone
drippy dramatizations widely used
in commercial radio advertising.
This accounts in some degree for
the poor showing of dramatization
as a selling vehicle.

A big unresolved question in the
minds of bankers is whether radio
should be used for direct selling of
bank services, for education about
banks and banking, or a combina-
tion of both. A thousand said “sell”
and 1,059 said “educate.”

It would be difficult to imagine
a more evenly split opinion, and
in the answer to this question can
be seen evidence that banks are
confused or at least divided on
the place radio should or could
have in the banking picture.

Since the end of the war the
ABA Advertising Dept. has been
making an extensive study into all
phases of radio advertising as it
relates to banks. One thing we have
done was to ask the 900 radio sta-
tions in the country to give us
their thinking on the question:
“How should banks use radio?”

I want to express deepest ap-
preciation to the 308 radio station
managers who supplied voluminous
data, ideas, suggestions and such
a wealth of valuable thinking that
if we go wrong with our forth-
coming radio service it will not be
for lack of sound advice.

Welcome Helps

The stations were nearly unani-
mous in welcoming help in the
bank radio field. Two hundred
eighty-eight were favorable to
ABA supplying programs, 15 were
sour on banks or did not like tran-
scriptions. But mainly there is
great enthusiasm because, as one
station put it, “We just don’t feel
on safe ground when we try to pre-
pare our own bank programs.” A
radio man told us: “Banks need
some agency that can reach them
from within and explain to them
the benefits and value they can get
from radio.” Another expressed
this belief: “Often local banks have
had to restrict their radio adver-
tising due to lack of proper copy
that only agencies or the American
Bankers Assn., thoroughly familiar
with bank advertlsmg needs, can
prepare.”

We asked the radio stations their
opinion of an idea which, simply
stated, would be production by the
ABA of five-minute dramatiza-
tions on bank services open at each
end for local announcements. The
dramatizations would be entertain-
ing, and could be the core of 15-

(Continued on page 24)
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more men

STATIONS SERVED ‘BY.

The KATZ AGENCY

®

North and Midwest
more offices | o3

WCFL . ABC :CHICAGO
'WKRC © CBS CINCINNATI
KRNT'  ABC DES MOINES
WFBM  CBS . INDIANAPOLIS
WFEA  CBS . MANCHESTER
WISN . CBS . - MILWAUKEE
WHOM - NEW YORK
WEIL. - ABC . PHILADELPHIA
WCAE ABC PITTSBURGH
WECI © ABC PROVIDENCE-PAWTUCKET

v WTAD CBS QUINCY, ILL
m o re a c s TR R T ooy
WOL . MBS. WASHINGTON, D. C.

WMT - CBS WATERLOO-CEDAR RAPIDS
WNAX - ABC - YANKTON-SIOUX CITY
THE NEW ENGLAND GROUP

South
WGST  CBS"  ATLANTA
WWNC CBS ASHEVILLE
KLRA  CBS LITTLE ROCK
WMAZ CBS MACON

WREC ~ CBS . MEMPH(S

" WSIX  ABC NASHVILLE
WWL  CBS. NEW ORLEANS
WKY NBC ~OKLAHOMA CITY

WDAE CBS TAMPA
WTOC - CBS - SAVANNAH

West

KLZ CBS DENVER
KUTA  ABC  SALT LAKE CITY
KHQ  NBC SPOKANE

, KGHL  NBC . BILLINGS, MONT.
KYOR CBS. COLORADO SPRINGS
KGU  NBC HONOLULYU, T. H.

The KATZ AGENCY, INC.

STATION REPRESENTATIVES

New York e Chicago e Detroit  Kansas City

Atlonta  San Francisco ¢ los Angeles o Dallas
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With the LARGEST Popula-
tion Coverage* of ANY Station
in the State REACHES the

Sales-rich AGRICULTURAL-
INDUSTRIAL Eestern Iowa

Market C‘Mf.ﬂmﬂ.;'

%3,500,000 consumers with the BIGGEST per capita income in
the country PLUS the largest daytime primary area (within its
2.5 MV Line).

KATZ Agency will
tell you how you
can cover Eastern
IOY. completely
onl WMT.

Page 24 o July 8, 1946

Banks
(Continued from page 22)
minute shows or used as five-
minute programs.

One hundred thirty-eight stations
were favorable to five-minute units,
37 favored 15-minute programs,
11 asked for one-minute drama-
tized spots, and six favored 10
minutes.

Many other stations suggested
various periods up to 30 minutes.
Quite a few said they would wel-
come typewritten spot copy. It is
interesting to note the great
spread between the banks’ use of
spots and the radio stations’ rec-
ommendation of the short unit.

Repetition Is Keynote

There is by no means unanimous
approval of the five-minute idea.
“It leaves us dangling in the air
with 10 minutes of unsold time,”
one station said, “Difficult for small
stations to build 10-minute balance
of show,” another stated: “Radio
programs are built in 15-minute
units as a rule and a five-minute
show is generally a pain in the
neck,” said another. However, 138
stations like the five-minute idea,
and anyway with a little effort a
station can build a 15-minute pro-
gram around the five-minute unit.
That’s the whole idea.

Station after station, right down
the line, insisted that for real re-
sults banks must repeat and repeat
and repeat. Radio results thrive
on repetition; they languish on
hit-or-miss broadcasting. There is
no doubt that radio stations feel
the great weakness of bank radio
advertising in the past has been
lack of consistency. “Five-minute
programs should be used daily, and
at least three times a week the
year around,” one station director
said “and a 15-minute unit should
be used 52 or 104 times a year for
real results.” One operations man-
ager said: “Repetition is the es-
sence of local radio’s effectiveness.”

Asked how many programs the
ABA should prepare in its initial
postwar series, 79 stations said at
least 26, 66 stations said 52, eight

A Helping Hand

A BLINDED war veteran is
returning to his home with
his rehabilitation partially
aided by a promotional piece
of WDAY Fargo. The man,
Sgt. Peter McKenna, has
been in a Connecticut conva-
lescent hospital and wrote
Fargo Mayor Charles Daw-
son for a city map so that
he would be prepared to find
his way around to all the im-
portant buildings, bus termi-
nals, ete. Sent to him by the
mayor was the comprehen-
sive WDAY promotion piece
with maps of Fargo and
neighboring Moorhead, Minn.
From this Sgt. McKenna will
build a braille model of the
city in clay and cardboard to
serve his purpose.

said 104, five said 260, and three
said 156.

Various other units were men-
tioned, but the big idea, expressed
over and over, was: “We don’t
want banks to use radio and judge
it on the basis of too few pro-
grams. There should be continuous
year-round advertising and never
less than half a year.”

The owner of a small station
wrote: “I don’t advocate singing
commercials for banks, but bring
your approach down to the same
intellectual level and your story
will go over where it will do the
most good.” And the thought ex-
pressed by another station: “Banks
have something to sell. They should
take off the kid gloves and go after
business as vigorously as any other
business would.”

(Another angle was expressed by
one radio man who said: “We feel
that when banks use radio they
add to the prestige of the local
radio station.”)

The commercial manager of a
large city station told us: “I find
bankers hard people to talk to
about advertising. I understand re-
tailers and their problems. I don’t

(Continued on page 26)

RETAIL SALES
$700,000,000 ANNUALLY

WISR'S primary coverage area is o good potential

.:'.':_ : market for you. It offers 9 county coverage . . . twe
million people in over 400,000 homes at a cost of
less than one cent per thousand homes.

WIS R

BUTLER,
680 KC

PENNSYLVANIA

+ 250 W

“5 000 Watt Coveroge af 250 Watt Rates’’

HATIOHMAL REFRESEMTATIVES

« FORJOT & COMPANT
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THE GOODWILL
STATION, INC.

- DETROIT
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“MICHIGAN'S GREATEST ADVERTISING MEDIUM”

Columbia Broadcasting System Basic Station e Fisher Building, Detroit
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Banks

(Continued from page 24)

understand bankers and their prob-
lems, and no banker I have ever
talked to yet has been able to tell
me what he wants his advertising
to do for him.” “Bank advertising
is terrible,” opines another station
director.

“Anything at all you could do to
encourage banks to use some pro-
motion will be wonderful—it will
be more than that, miraculous!” is
the sentiment of a third radio man.
The assistant manager of one of
the biggest stations said: “There
are some fine banks doing a won-
derful job, but in the parade of
successful advertisers, I will stick
my neck out and say that banks
are at the end of the line—and I
don’t mean the front end.”

.8 Banks Per Station

But while a few radio stations
were caustic, and many frankly
critical, every one was genuinely

interested in helping banks to do
a better job.

Their advice to banks could be
summed up as follows:

(1) Set your sights on your ob-

jective.

(2) Get an expertly prepared
program.

(3) Stick with it over the long
pull.

The 303 radio stations supplying
information in our 1946 survey
listed 543 banks that were using
their stations currently. That is
an average of 1.8 banks per sta-
tion and extending the average to
the approximately 900 local sta-
tions in the country accepting ad-
vertising there would be a total of
about 1,600 banks on the air right
now! That is one out of each 10
banks, and these figures do not in-
clude group programs which wouid
swell the total of banks on the air
to well over 2,000.

A study of the subjects being of-
fered by banks via radio at pres-
ent shows that of the 308 programs
on which data were given us, 153

All Broken Up

LIKE A BULL in a china
shop, Jim Goode, sound effects
man on Mutual’s True De-
tective Mysteries, astounded
the manager of a New York
department store when he
proceeded to drop pieces of
china all over the floor. He
placated the manager when
he told him he was looking
for the china that had the
“proper ring” for a sound
effect, and ended up with a
huge order for china—all to
be broken.

cover their services in general, 99
stress loans, 25 institutional, 13
savings, 13 checking, three safe de-
posit and two trust.

An analysis of 197 programs be-
ing run by banks revealed that
news is first choice as type of pre-
gram (489 of the programs on
which these data were given),
music second (34% evenly divided

<%

Kansas Wheat and Corn—as far as the eye can see

Unending fields of golden grain are now
being harvested in WIBW-land. A rising tide
of new wealth is flooding every farm, town,
and city. OUR listeners are buying as never

before.

WIBW, Topeka
REPRESENTED BY CAPPER PUBLICATIONS, INC.
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Yes OUR

listeners!
them faithfully and honestly for over 20 years,
they have absolute confidence in WIBW . . .
accept our buying suggestions . . .
Give this fact serious thought in making your

Because we've served

act on them.

sales plans for Kansas and adjoining states.

BEN LUDY

General Manager

WIBW . e Toice o Hamdaa”

COLUMBIA'S OUTLET FOR KANSAS |

KCKN, Kansas City
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO
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between classical and popular

music), with sports, dramas and

other features trailing well behind.
ABA to Offer Service

As a natural evolution of its
advertising services, the ABA Ad-
vertising Dept. is planning to of-
fer a new radio service.

The purpose will be to help local
banks in their use of radio as an
advertising medium. One phase of
the activity will be to gather and
distribute data on bank radic ad-
vertising, and radio in general.
Another will be to prepare actual
programs in transcribed form for
local broadcast by banks or groups
of banks.

Based on all this survey informa-
tion it seems quite probable that
the first programs will be so-called
open-end dramatizations, 4% min-
utes long, built around situations
involving people and their money.

There will probably be at least
52 such programs in the initial
series. The dramatizations can form
the core of 15-minute programs,
with music or entertainment pro-
vided by the local stations.

Announcement of the first pro-
grams is expected in a month or so.

Post With Westinghouse

Is Resigned by Harder

GEORGE A. HARDER, director
of public relations and formerly
advertising and publicity director
of Westinghouse Radio Stations
Inc., resigned last Monday. Neither
announcement of his successor by
WRS nor Mr. Harder’s future
plans have been made public beyond
an intimation that he would ve-
sume radio work in the fall.

Mr. Harder had returned to
Westinghouse broadcast headquar-
ters following his release from the
Army last November. Previous to
his armed forces service, Mr. Har-
der’s experience in New England
radio included acting as radio ad-
viser to the Hon. John C. Winant,
former ambassador to England,
when Mr. Winant was governor of
New Hampshire. He also served in
a similar capacity for former Gov.

Joseph B. Ely of Massachusetts,

and handled numerous broadcasts
by the late President Roosevelt
and other national figures while
in New England.

Wargget on CBS

AUDIENCE attending the initial
broadcast of the War Dept's.
Sound Off series, CBS New York,
witnessed the unveiling of another
war developed secret. The Inverted
Fish Bowl pressure suit, resembling
goldfish bowl, enables air crew
members to ascend to 62,000 feet
by maintaining normal pressure on
the body.

Wins WSYR Contest

WSYR Syracuse has chosen Charles F.
Wheaton, student at Syracuse U. as
winner of week-end alr trip to England
contest for his essay on U. S.-British
relatlons. Contest was run in connec-
tion with WSYR program, ‘“The New
Horizon.” Winner was accompanied to
London by E. R. Vadeboncoeur, vice
president of WSYR.

Telecasting
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The Collins 300G
250 Watt Broadcast Transmitter

The excellence of Collins broadcast equipment is an
accepted tradition, backed by years of reliable service
under continuous operation. During the war years,
when maintenance was a major problem, owners and
operators of Collins equipment found their faith thor-
oughly justified by the thousands of hours of uninter-
rupted operation logged on their stations.

The new Collins transmitters and speech equipment
reflect the soundest principles of design and construc-
tion. By careful attention to detail, and by combining
foresight with experience, we have developed high fidel-
ity broadcast equipment that is outstanding for endur-
ance, style, and accessibility.

The 300G 250/100 watt AM transmitter is designed
for continuous high fidelity service. The frequency re-
sponse is within=1.0 db from 30-10,000 cps, and distor-
tion and noise are far better than FCC requirements.
Stabilized feedback maintains the excellent perform-
ance over variations in operating conditions.

nmEmeEeEE FOR BROADCAST QUALITY, IT'S . . .

o July 8, 1946

The Collins 212A.1 Studio Console

The Collins 212A-1 speech input console is a pack-
aged unit providing simultaneous auditioning or re-
hearsing, cueing, and broadcasting from any combina-
tion of two studios, an announce booth, a control room
announce microphone, two turntables, and six remote
lines. The frequency response of 30-15,000 cps is ideal
for AM, FM, and Television applications. The chassis
rotates within the end supports, permitting mainte-
nance during operation.

Write today for illustrated bulletins describing these
and other Collins broadcast equipments.

Collins Radio Company, Cedar Rapids, lowa
11 West 42nd Street
New York 18, N. Y.

458 South Spring Street
Los Angeles 13, California
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Listening Revised

By Summer Shifts

Hooper Lists Mr. District
Attorney in Top Place

HOOPERATINGS for June 30
showed many of the big name pro-
grams absent from the first 15
since most of the scheduled can-
cellations and summer replace-

ments are now in effect. Mr. Dis-~

trict Attorney is first, with Eddie
Cantor second, Fred Allen third.
Evening sets in use were re-
ported at 21.9, down 2.0 from last
time, up 1.4 over last year. Aver-
age evening rating was 6.3, down
1.3 from the last report, unchanged
from a year ago. Average available
audience was 75.5, down 1.5 from
last time and up 1.6 over last year.
Current total sponsored hour in-
dex is 70, compared with 72.75 last

. report and 74.56 last year.

Top programs were: Mr. Digtrict
Attorney 16.8, Eddie Cantor 14.17,
Fred Allen 143, Radio Theatre
13.2, Walter Winchell 12.6, Screen
Guild Players 117, Jack Haley
with Eve Arden 11.4, Suspense
10.8, Aldrich Family 10.6, Take It
or Leave It 10.6, Judy Canova 10.5,
Fred Waring 10.5, Truth or Con-

- sequences 10.3, Abbott and Cos-

tello 10.2, Life of Riley 9.5, Inner
Sanctum 9.5, People Are Funny
9.5, Man Called X 9.5.

Top ten daytime shows for June
30 were: When A Girl Marries 7.2,
Ma Perkins (CBS) 7.0, Breakfast
in Hollywoed (Kellogg) 6.5, Young
Dr. Malone 6.3, Portia Faces Life
6.0, Lorenzo Jones 6.0, Right to
Happiness 5.9, Just Plain Bill 5.7,
Guiding Light 5.6, Breakfast in
Hollywood (P&G) 5.5, Widder
Brown 5.5, Today’s Children 5.5.

ABC Video Change

ABC’s video schedule has been
revamped to permit the inaugura-
tion of two new programs: The So-
ciety of Amateur Chess which de-
buted July 5 on WPTZ Philadel-
phia with Russell Patterson, artist,
as guest, and a video version of the
radio series, My True Story, which
will be telecast on WRGB Schenec-
tady starting July 10.

Radio Tests Pulse of Nation
In Aftermath of OPA Removal

THE TERMINATION of the OPA
last week was discussed on all four
networks and most of the New
York independent stations by Gov-
ernment officials, heads of depart-
ment stores, grocery chains, movie
houses and veterans’ organizations.

WNYC New York, on July 1,
devoted the entire day to price
control discussion giving retail
store executives and heads of vet-
erans’ organizations five minutes
each to voice their opinions. Among
those who spoke were Frank Man-
ley, head of the Catholic War Vet~
erans; Elisha Walker, chief econ-
omist, R. H. Macy & Co., New
York; Dorothy Shaver, president
of Lord & Taylor, New York; and
representatives from the American
Veterans’ Committee, American
Legion, etc. Store executives
pledged to keep prices at present
levels while veterans’ chiefs made
rleas for price control on behalf
of the returning GIs.

On July 2 MBS presented a
half-hour program, America With-
out Price Control, 10:30-11 p. m.,
which reported the results of sur-
veys of conditions in New York,
Philadelphia, Boston, Chicago,
Denver, Cleveland, Detroit, Wash-
ington, Indianapolis, Louisville and
Los Angeles.

NBC, during the July 1 broad-
cast of News of the World, 7:15-
7:30 p.m., broadcast summaries
from its commentators in Cleve-
land, Chicago, San Francisco and
Washington.

On June 29, as soon as the Presi-
dent’s veto was announced, NBC
switched to WRC Washington
where commentator Richard Hark-
ness introduced Chester Bowles,
Stabilization Director, who spoke

Publicity Club in N. Y.

Elects Underhill Head
ARTHUR J. C. UNDERHILL, di-
rector of public relations, Rayo-
nier Inc., New York, was elected
president of the Publicity Club of
New York last week. Other officers
chosen were as follows: Mae Wag-
ner Carlysle, advertising manager
and publicity director of Dicto-
graph Products Inc., New York,
first vice president; Lt. Col. Dor-
sey Owings, Second Service Com-
mand, second vice president;
Adrienne Minden, public relations
director of Pratt Institute, New
York, recording secretary.
Directors named were: Will H.
Yolen, publicity director, WNEW
New York; Shepard Henkin, pub-
licity director, Hotel New Yorker;
Mary Madeline Riddle, of Ames &
Norr, New York, and Amy Blais-
dell, public relations director of
Helena Rubinstein Inc., New York.

FRANK DANZIG, former chief of opera-
tlons of American Forces Network in
Europe, is now producing his own radio
shows. Hig first is “‘Justice,” a half-
hour dramatic program.

BROADCASTING ¢ Telecasting

- OPA situation

briefly praising President Truman
for his-stand on the bill. The net-
work continued its coverage of the
interrupting pro-
grams all through that day with
latest developments.

Reports from Detroit, Minneapo-
lis, Dallas, Charlotte and New
York were aired by CBS on the
July 1, 11 a.m. news roundup and
on July 2, at 7 p.m., the network
presented Sen. E. H. Moore (R-
Okla.), who spoke on the “Discon-
tinuation of the OPA.”

Joseph D. McGoldrick, New York
State Housing and Rent Commis-
sioner, was heard on the ABC New
York State Network July 1, 6:30-
6:35 p.m., discussing rent control,
and at 9:30-9:55 p.m. the network
presented interviews in 15 cities
with housewives and retailers on
the question “Are Prices Going Up
in Your City,” while Paul Porter,
OPA Administrator, was heard the
gsame evening, 10:15-10:30, speak-
ing from Washington.

WEAF New York on July 1
broadcast an eye-witness account
of the results of the first day’s
trading after removal of price
ceilings, on Don Lerch’s Modern
Farmer program.

Commissioner Assures -

Radio Coverage of Fires

ASSURANCE by the New York
fire commissioner that radiomen
would not be inhibited in covering
fires within the city despite a reso-
lution passed a fortnight ago by the
Assn. of Eastern Fire Chiefs to
limit radio coverage was received
last week by Dave Driscoll, direc-
tor of news and special features
at WOR.

Mr. Driscoll, observing the fire
chiefs association had charged that ~
radio reporters had impeded fire
department operations, wrote to
William G. Wandras, fire chief of *
Kearney, N. J. and president of
the association, for an explanation
of the resolution and to New York
Fire Commissioner Frank J.:
Quayle.

Chief Wandras at week’s end had
not replied, but Commissioner
Quayle wrote Mr. Driscoll that
broadcasting companies “who ren-
der a service at or during fires in
New York City are of inestimable
value . . . please be assured that
you are at liberty to call upon me
and my associates for any enforce-
ment whatsoever.”

-

CBS serles “Assignment Home,” deal-
ing with returned servicemen's prob-
lems, July 21 switches time from Sat.
3-3:30 p.m. to Sun. 2-2:30 p. m. e

that’s why people

to
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Northern California is rich in tradition
with a history that stands as tribute to the
pioneer spirit of early America. Rich as
this tradition is, it has always served as a
background for continued progress. The
past of Northern California is colorful—
its future exhilarating.
Since 1940, the six-county metropolitan
district of San Francisco has had the
greatest population growth of any cor-
responding area in the United States—
and the growth continues. Today, 4,500
diversified factories are operating in the
Bay Region alone and every day brings
new industry . . . new péople . . . new
markets.
Acutely aware of the blending of the old
and the new, KPO brings to listeners in
Northern California varied radio fare, skill-
fully presented. Here is one outstanding
example of exciting local programming:
THIS IS YOUR HOME
. a half-hour dramatic history of San

Francisco’s rise as a great city of America

past is prologue

presented each Sunday morningby W. & J.
Sloane, one of the city’s leading furniture
stores. Since 1941 both long-time residents
and newcomers in Northern California
have thrilled to the vivid stories of the
early Golden Gate days . . . stories of

the men and women who contributed to
the building of the West.

Broadcast in the form of dramatic narra-
tion, with well-integrated sales messages,
This Is Your Home has helped to build
keen community spirit in the 40 wealthy
counties of KPO’s daytime primary area.
W. & J. Sloane’s constant renewals of
sponsorship are striking evidence of the
program’s selling power.

KPO, TOO, IS RICH IN TRADITION

For over 24 years listeners in Northern
California have looked to KPO for the best
in radio programs. The NBC Parade of
Stars, local features like This Is Your Home
and 50,000 watts of power have given
KPO a dominance for sponsors obtain-

able in no other way.

NBC $POT SA

THE NATIONAL BROADCASTING COMPANY



The most sought
after treasure in

broadcasting is—

RADIO
HOMES

WWVA Primary Area Radio
Homes number 1,747,955
which are located in the Steel
and Coal Belt of the Nation
—that's western Pennsyl-
vania, Eastern Ohio and
West Virginia. There are
1,350,417 more in an attrac-
tive secondary area. 620,083
pieces of mail within 12
months prove WWVA's pop-
vlarity among those radio

homes.

ASK A JOHN BLAIR MAN

BASIC A-B-C NETWORK

ONE OF THE WORLD'S BETTER RADIO STATIONS £

A
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TALENT FARM-OUT PLAN

WKY and NBC Arrange for Promising Net Artists
To Work at Station for Limited Periods

WKY Oklahoma City claims an-
other first with the consummation
of a talent “farm-out” agreement
with NBC. Plan was developed on
WXKY’s initiative in conferences be-
tween P. A. Sugg, manager of the
station, and Clarence L. Menser,
NBC vice president in charge of
programs.

Already loaned to WKY under
the agreement is Tommy Allen,
baritone and returned overseas vet-
eran, who was given an NBC con-
tract after auditioning on NBC’s
Welcome Home. Sponsoring Mr.
Allen in Oklahoma City on a thrice
weekly show for 13 weeks is the
Oklahoma Gas & Electric Co.,
which has already expressed its
satisfaction of the plan to WKY.

When Mr. Allen returns to the
network at the end of 13 weeks,
arrangements will be made for
other network talent to come to
WKY for limited periods.

The baritone was selected by
WKY after audition records of
four artists, culled from hundreds
available in the Welcome Home
series, had been sent to WKY.
While at the station, Mr. Allen
practices one hour daily with Allan
Clark, director of WKY’s music de-
partment who is assisting on the
educational training project, and
spends another hour each day in
music selection and study. This is
in addition to his regular program
rehearsals and shows.

Arrangement, which is said to
have the enthusiastic endorsement
of Niles Trammell, NBC president,
is also well received by Mr. Sugg
who stated “We think the agree-
ment a sound one, and are pleased,
indeed, that NBC thinks enough of
our operation to take first shot with
us at it.”

Adler Starts Firm

PAUL F. ADLER, recently re-
leased from the Army Recruiting
Publicity Bureau, has opened a
radio advertising service to be
known as Paul F. Adler Advertis-
ing, located at 385 Madison Ave.,
New York. As his initial venture,

+ Mr. Adler has secured from Simon

and Schuster, publishers, the ex-
clusive radio rights to the book
Starling of the White House
which he has packaged as a half
hour radio series. Prior to enter-
ing the army, Mr. Adler had been
radio director of the War Finance
Committee for Southern California
and before that he headed the East-
ern Advertisers’ Service in Los
Angeles.

NATIONAL ADVERTISING Agency Net-
work, at their annual convention held
In Colorado Sprmgz. Colo,, Jjudged
“Finders K ShOow, ¢« ived b
‘WOL Washington, D, C. and the Henry
Kaufman Adv. agency, that city, the
best local radio show. Program is audi-

ence participation originating from lo-
cal drug stores, with Bill Brundige and
Dale Morgan m.c.’s.

(L to r) Mr, Sugg, Mr. Allen and

Poul Hoheisel, advertising mana-

ger of the sponsoring Oklahoma
Gas & Electric Co.

Kackley Resigns
OLIVE KACKLEY, WCKY Cin-
cinnati women’s commentator since
1938, has resigned effective August
1. Resignation will terminate a
continuous service record, which
started with initial broadcast in
1938 and heard seven days a week
for the succeeding years. An au-
thority on the works and interpre-
tation of Shakespeare, Miss Kack-
ley, upon conclusion of her Wish-
ing series, will fulfill speaking en-
gagements.

New WABC Shows

LOUIS SHERRY Inc., New York
(ice cream and candy), has started
three participations weekly on the
Arthur Godfrey program, WABC
New York, Tuesday, Thursday,
Friday, 6-7:45 a. m. Agency is Ber-
mingham, Castleman & Pierce, New
York. Borden Co., New York
(Hemo), has expanded its WABC
New York morning news program,
9-9:15 a. m., from Monday, Wed-
nesday and Friday, to Monday-
Saturday. Agency is Young & Rub-
icam, New York.

16,000 Wt WIBG

REPRESENTED: Nationally by Adam |, Young, fnc.
In New York by Joseph Lang, 31 W, 47th Streat
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LOOK TO GATES /.

LEADERSH!

GATES p

INSTALL THEG4QJESCB-4 DESK

LEADERSHIP...LOOK TO ¢

t's new...ond provides in one co-ordinated Unit a versatile, efficient
Speech Input Console and 2 Transcription Turntables «for split-second
handling of re-broadcasts with greater convenience und ease of control.
Table is styled in the modern manner of fine hardwoods to harmonize
with any type installations. Adaptable to any medium or small size Station.

30 SERIES CONSOLE—provides 5 microphone chan-
nels, 2 transcription control channels, | channel for
remote control. Six remote lines and two network
lines are also occommodoted. Power supply is
installed in end compartment of Desk. This is a fine
Unit with many other special fegtures.

TRANSCRIPTION TURNTABLES—improved Gates
CB-11s, installed ot either end of Desk offered in
your choice of "laterol” or
pickups. Accommodate any stondard size recordings
on either 33%3 or 78 R. P Ms. Properly designed

“vertical-laterol’”

Filters are installed ta work with stondord or
orthoacoustic recordings.

DESK 8 ifully made for sh hip with end
compurtments constructed to mount any standord
19-in. panel equipment. Backs may be removed for
exomination of equipment when desirable. Compart-
ments may be employed for filing tronscriptions, etc.
The CB-4 DESK is avoiloble with suggested equip-
ment as shown, all wired for use when shipped. For
any other requirements to suit your special needs,
our engineers ore available ta discuss these needs.

(Write for detailed specifications)

NEW YORK
OFFICE:
9th Floor * 40 Exchange Ploce

BATES

RADIO CO.

QUINCY, ILLINOIS

TO GATES /M LEADEFR

ERSHIP...LOOK TO G!#

Turntable equipment is conveniently located
in the CB-4. The “On-and-Of" Switch and
Pilot Light are just inside the kneehole for
finger-tip control, as shown.

SOLD IN CANADA BY:
Canadian Marconi Co.,
Ltd., Montrea!

EXCLUSIVE MANUFACTURERS OF RADIO-TRANSMITTING EQUIPMENT .., SINCE 1922
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NBC Has Discontinued

Comparative Schedule

DISCONTINUANCE of the NBC
comparative network schedule,
which has been printed for the past
ten years, has been announced by
Charles P. Hammond, NBC ad-
vertising and promotion director.

The schedule was originally
planned to supply program ratings
in time-table form for quick refer-
ence. Due to the temporary discon-
tinuance of the CAB program rat-
ing service the network’s schedule
principal purpose is at an end, ac-
cording to Mr. Hammond.

NBC comparative network sched-
ule was also made available with-
out ratings to advertisers, agencies
and stations,

KYW Workshop

KYW Philadelphia, in an intro-
ductory broadcast to its Radio
Workshop course, aimed the pro-
gram at acquainting educators
with the various phases of the
course. Among the speakers were:
Gordon Hawkins, educational and
program director of Westinghouse
Radio Stations; Gertrude A. Gold-
en, |district superintendent and
chairman of public relations for
public school system; Dr. Merril
Bush of Temple U.; Dr. Leslie
Cushman, asst. superintendent of
public schools; Dr. Chester Stock-
er, U. of Pennsylvania; and F. M.
Sloan, asst. manager of WRS.

HAVANA RADIOCENTRO

Cuban Capital’'s New $2,000,000 Structure
To House CMQ Network Headquarters

Inagy

I3aany
nnnn‘”“nu:
R EEE PRI
IDaovoonnnaaz

The Radiocentro when completed

CONSTRUCTION on the new
$2,000,000 Radiocentro in Havana,
Cuba, is expected to be completed
by next Spring. The edifice will
occupy 60,000 sq. ft. in the Havana
residential section of Vedado and
will primarily house radio and tele-
vision studios of the CMQ Network

Deepest in the
Hearts of Texans

MBS

Representatives

Sears & Ayer, Inc.
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as well as other entertainment ac-
tivities.

Idea for the structure was orig-
inated by Goar Mestre, president
of the CMQ Network. When fin-
ished, Radiocentro will include a
1,750 seat theatre for Warner
Bros., a 500-seat newsreel theatre;
46,000 sq. ft. of office space, a roof-
top night club, 10 store premises
for a bank and lesser size business
establishments, restaurants and
cocktail lounges and a bowling al-
ley.

Cornerstone ceremonies were
held last March, attended by Presi-
dent Grau San Martin and high of-
ficials of the republic. In his speech
then President Martin paid tribute
to the many important services of
CMQ Network since its founding
in 1933.

Thirty-four-year-old Mr. Mestre,
born in Cuba and a graduate of
Yale U. in 1936, worked in the
New York and Buenos Aires of-
fices of National Carbon Co. from
1936 to 1938. Returning to Cuba
in 1938, he founded Bestov Prod-
uets, S. A.; in 1942 started Publi-
cidad Mestre & Co., one of Cuba’s
largest advertising agencies.

In 1943 Mr. Mestre purchased
controlling interest of Circuito
CMQ, S. A., and has been running
it ever since.

Circuito CMQ comprises the 25
kw CMQ and 5 kw COCQ in Ha-
vana; 10 kw CMHQ Sta. Claire;
10 kw CMJIL Camaguey; 10 kw
CMKJ Holguin; 1 kw CMKU San-
tiago de Cuba.

PHILIP LAMPKIN, former AFRS chief
in Panama, has been recalled to active
duty and recommissioned a major as
officer-in-charge of the radio section,
Recruiting Publicity Bureau, Governors
Island, New York. He will be in charge
of production of "Volce of the Army,”
15 minute transcribed program distrib-
uted to 800 statlons in the states and
territories.

BROADCASTING o

Revised ‘Retailing Ideas’

Includes Air Advertising

%033 RETAILING IDEAS, by
E'manuel Lyons (compiler and pub-
lisher, $3.50.)
FIRST revision of this compilation
of retail ideas in a decade includes
a short chapter on radio advertis-
ing, along with a number of radio
references scattered throughout
the book. It was published first in
1933 as 2222 Retailing Ideas, ve-
vised in 1937 as 2800 Ideas.

Each idea is presented tersely in
a few lines. Separate chapters
cover various types of articles sold
in stores. Foreword is by Paul H.
Nystrom, professor of marketing,
School of Business, Columbia U.

WEAF News Service

PERMANENT radio telephone
lines direct from the studios of
WEAF New York to the editorial
offices of the Newark (N. J.) Star
Ledger, the Bronx Home News,
Brooklyn Eagle, Long Island Daily
Press and the news bureau of the
Westchester County daily news-
papers, located in the offices of the
White Plains (N. Y.) Reporter-
Dispatch, have been installed for
the station’s forthcoming new
news program. Show, 15 minutes
in length, will consist virtually of
all local news.

Appliance Guide
MANUAL has been published by
Dept. of Commerce titled Estab-
lishing and Operating an Electrical
Appliance and Radio Shop. Edited
by Donald S. Parris of the Depart-
ment, the manual states that rural
districts are a relative unexplored
source of business for dealers in
electrical equipment, appliances
and radios, whereas the field is
overcrowded in most cities. Farm
homes are declared to offer a tre-
mendous market for radios. Sug-
gestions are given on choice of lo-
cation, market analysis and other
factors.

PAN AMERICAN BROADCASTING Co.,
New York, has been appointed U. S.
representative for Lacadena Azul, Ecua-
dor's only network, with stations in
Ibarra, Quito, Amhato, Cuenca, Guaya-
quil and Portoviejo and broadcasts over
nine transmitters In six areas of concen-
trated population.

JOSEPH HERSHEY McGILLVRA

Notionst Ropranantatives
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THE OPENING OF THE
ATLANTA OFFICE OF
EDWARD PETRY & CO., INC.

Managec] by

Charles F. Grisham
The New Palmer Building
Marietta St., at Forsythe

Atlanta 5, Ga.

*
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Of course you weren't. You know a good
radio buy when you see one. Next time you
want to cover the Philadelphia market, look
into the coverage WIP gives you in its
14,000 square mile area comprising nearly

8 million prosperous people.

WIP—FM

WIP

IT'S MUTUAL

5000 WATTS

610 ON DIAL

REPRESENTED NATIONALLY BY GEO. P. HOLLINGBERY CO.

*CREDIT GARSON KANIN, PLAY WRIGHT

v

Standards Subject to Review,
' NAB Program Group Decides

NAB Standards of Practice adopted
last summer will be subjected to
constant review and interpretation,
the new NAB Program Executive
Committee decided at its July 1-2
meeting held at the Drake Hotel,
Chicago.

The committee went into detailed
plans for a new program depart-
ment to be set up within the NAB.
The plans were not made public
but will go before the NAB board
next month. Personnel selection is
to be left to President Justin Miller
and Executive Vice President A. D.
Willard Jr.

Creation of the new standing
committee was ordered by the
board at its May meeting. It re-
places the Agricultural Directors,
Radio News, Music Use and Stand-
ards of Practice committees, with
membership representing all these
former groups.

Up to Licensees

“In selecting this committee,”
President Miller said after the
meeting, “great care was exercised
to choose men whose experience
and record justified the hope that
they could contribute constructively
to our industry program policy.
This hope has been fully realized.

“In our deliberations we have
had foremost in our minds that the
responsibility for programs rests

KGHF
Pueblo, Colo.

Walter's Beer

New
New York Office

475 Fifth Ave.
AN ARTHUR B CHURCH PRODUCTION

Hotel Pickwick, Kansas City 6, Mo.
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with the individual licensee. We
reviewed all phases of program-
ming: news, agricultural, religious,
controversial public issues, and par-
ticularly the NAB Standards of
Practice as they have been amended
from time to time—most recently
in January 1946. It was the unani-
mous view of the committee that
the Standards of Practice is not
a static document but must, as in
the past, be subjected to constant
review and interpretation.

“I shall submit the detailed
recommendations of the committee
to the board of directors when it
meets Aug. 5-7 and I am confident
that the policy promulgated will
meet with industry cooperation and
public approval.”

Attending the meeting besides
Mr. Miller were: Edgar L. Bill,
WMBD Peoria; Henry W. Slavick,
WMC Memphis; Stanley Hubbard,
KSTP St. Paul; Karl Koerper,
KMBC Kansas City; Merle Jones,
WOL Washington; Glenn S. Snyder,
WLS Chicago; Adolph Hult, MBS
Chicago; Clarence Menser, NBC
New York; Herb Plambeck, WHO
Des Moines; E. R. Vadeboncoeur,
WSYR Syracuse; C. E. Arney Jr.,
NAB.

Beville Honored
HUGH M. BEVILLE Jr., NBC di-
rector of research, has been award-
ed the Croix de Guerre with gold
star by General Charles de Gaulle
for exceptional war service ren-
dered in the course of operations
for the liberation of France. Serv-
ing throughout the European cam-
paign on the staff of Gen. Court-
ney H. Hodges, commanding gen-
eral of the First U. S. Army, Mr.
Beville was chief of the counter-
intelligence division of the army’s
G-2 seetion and directed the cap-
ture of Nazi leaders in territory
overrun by General Hodges’ army.

JOSEPH LEOPOLD, former manager of
the copy department of Compton Ad-
vertising, New York, has been appointed
vice president and director of copy of
Federal Advertising Agency, New York.

KTUL covers the
MONEY - MARKET of
Eastern. Oklahoma . , ,
JUST RIGHT ... because
it's neither 0o LARGE
nor 100 SMALL. Buy the
“Happy Medium" Seation.
FREE & PETERS  Werite for information.
National

Representatives M ﬁ“ Gemeral Mamager

GO0 WATTS = TULEA
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YOU MAY BE ABLE TO KNOCK
A GOLF BALL 445 YARDS*—

=—YOU CAN'T “HOLE OUT” IN WESTERN

MICHIGAN WITHOUT WKZ0 - WJEF!

A study of the latest network coverage maps for
Western Michigan reveals some facts that show
WKZO (Kalamazoo) and WJEF (Grand Rapids)
as a head-and-shoulders “stand out” over any
other station or combination of stations in this
area.

The maps show that the WKZO-WJEF combination
delivers two-and-one-half times more radio homes
(nighttime) than any other station or combination

*R. C. Bliss did it in England, in 1913.

WKZO

ND
N (€BS)

KAI-AH“
FIRST ms ——"
GREATER WEST

of stations. And this despite the fact that the CBS
method (on which WKZO-WJEF coverage is com-

puted) is the most exacting formula used by any
network. '

If you are buying time in Western Michigah, or
considering it—you owe it to yourself to study
the situation here, and get the true picture. We’ll
gladly send you the statistics as taken from the
NBC and CBS data—or ask Lewis H. Avery, Inc.

WJ 13

S
\N GRAWD RAPID
A“D \(F.“‘\' COUNTY [(A-3)

BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY

LEWIS H.  AVERY, INC., EXCLUSIVE NATIONAL REPRESENTATIVES
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toward a practical definition of the public interest . . . .

“How did you get so good so fast? Now, |
guess I'll have to start listening to the radio
again. . . . "’

“*The program is a definite contribution
to life in Cincinnati and fulfills a need
long felt here.”

“This is the best thing done in 10 years
of radio—the time and the program . .. ”

*We want to thank you . . . the best radio
entertainment at the right time, we’ve had
for a long time ... "

. .. thought, consideration, and pains-
taking which went into the planning of this
great civic gift which you have undertaken,
to make Cincinnati a bigger, greater and
nobler place in which to live.”

“*Aside from the valve of Evening Con-
certs from a commercial or a purely public
relations viewpoint, you are making what
seems to be a measurable contribution to
the cultural life of Cincinnati.”

"Your recently inaugurated program of
90 minutes on WSAI of symphony without
interruption, save for the mention of your
names gives me new heart in the future of
American broadcasting . . . "

“Jt is my opinion that your radio station.is
performing a valuable service to the public
in presenting truly good music . . . "

“'Sincerest congratulations to your fine
station and the splendid public service you
furnish to lovers of worthwhile music.”

“We enjoy your program and greatly ap-
preciate the policy which made it possible!”

"My radio has been on during the past
week more than it has during the past
six months,”’

Y enjoy your program “'Evening Concerts"’
very much. | hope that it will continve.
| haven't always been an admirer of the
finer types of music, but it’s just such pro-
grams that have contributed to. my liking
classical music.”

This is my first fan letter. | am so thor-
oughly delighted over your new program
that | feel forced to thank you . .. and |
salute the Mabley and Carew Company and
WSAI for daring to rise above the so-called
‘popular’ radio to give the public something
worthwhile,”

“My sincerest congratulations on your
new program over WSAL At last we are
getting a high class form of entertainment
as well as radio advertisement ... ”

"I am not aregular me mber of the 'writing
public’, but I feel that the least | can do is
to thank you for the excellent programs.”

“For many years | have been a radio fan,
but this is-the first time | have written a
‘fan letter’ . . . Thank you so very much for
the deep pleasure you are giving to a very
lonely woman ... ”

“To the best of my knowledge, this is
the first piece of fan mail | have ever
written, but | think you deserve congratu-
lations.. .. "

“Please count me as one of your very
enthusiastic listeners. You are performing a
real service to the community.”’

"“You hearten us. Perhaps we are wrong.
Perhaps it may be worth while to turn on
the radio once in a while to see what we
canfind...”

*Your recorded Symphony Concerts are
a Godsend—a rare delight for which I am
most grateful. | hope nothing may happen
to lower their fine standards.”

“It is a special pleasure and privilege to
be able to hear concert music during the
week, when formerly we could only have
that kind of musical entertainment on the
radio on weekends and Monday . . . ”

“Just to let WSAI know that the Evening
Concerts are greatly enjoyed—not only by
myself, but by the entire family. At last one
of our stations has taken the initiative to
show that good music is really appreciated.
Your selections are excellent . .. ”




A Marshall Field Station

Represonted by Lewis H, Avery, Inc,

FTER a quarter century of broadcasting, the

term which epitomizes the responsibility of

radio to the people, the public interest, still eludes
definition.

Although many broadcasters, either intuitively,
or through experience in serving the publie, have
an accurate sense of this interest, it is probable that
the full implications of the phrase will never be
captured by words.

However, some of the yardsticks by which this
interest is measured are tangible, and are solid,
sure indications by which we may be guided. And
none is more sure than that found in natural, spon-
taneous expression on the part of the people them-
selves. When a radio program elicits this response
we may be certain that the public interest is being
served.

Reproduced on the opposite page are excerpts
from letters written to WSAI and WSAI sponsors,
expressing appreciation for the fine programs now
an established part of our broadcasting schedule.
Most of these refer to WSAI’s new “Evening Con-
certs,” sponsored by Mabley & Carew, Cincinnati’s
leading specialty store.

While these are but a few of many, it is not their
volume, bt the character of expression which gives
them relevance. Each letter tells of the fulfillment
of a personal need. Each speaks of a service which
has enriched the personal experience of the writer.
None of the hundreds received was prompted by an
element of pecuniary gain. Most came from persons
who seldom write radio stations, and many begin
“This is my first fan letter’ . .. ”

Here is the public interest . . . voiced by the
public itself. We do not imply that such response is
the sole criterion of service to the public, but in the
case of the letters shown here, the evidence of that
service is irrefutable.

115 EAST FOURTH ST- CINCINNATILE bf//O.



f FCC Procedure
{Continued from page 15)

suspicion of “political favoritism”
in granting construction permits
and licenses is Section 11, cover-
ing examiners, text of which
follows:

Subject to the civil-service and
other laws to the extent not in-
consistent with this Act, there
shall be appointed by and for each
agency as many qualified and com-
petent examiners as may be neces-
sary for proceedings pursuant to
Sections 7 and 8, who shall be as-
signed to cases in rotation so far
as practicable and shall perform
no duties inconsistent with their
dutles and responsibilities as ex-
aminers.

Examiners shall be removable by
the agency in which they are em-
ployed only for good cause estab-
lished and determined by the Civil
Service Commission (herelnafter
called the Commission) after op-
portunity for hearing and upon the
record thereof. Examiners shall re-
ceive compensation prescribed by
the Commission independently of
agency recommendations In ratings
and in acordance with the Classifi-
catlon Act of 1923, as amended, ex-
cept that the provisions of para-
graph (2) and (3) of subsection (b)

of Section 7 of sald Act, as amended,
and the provislons of Section 9 of
sald Act, as amended, shall not be

applicable.
Agencles occaslonally or tempo-
rarily insufficlently staffed may

utilize examiners selected by the
Commission from and with the con-
sent of other agencles. For the
purposes of this section, the Com-
mission i5 authorized to make in-
vestigations, require reports by
agencles, issue reports, Iincluding
an annual report to the Congress,
promulgate rules, appoint such ad-
visory committees as may be deemed
necessary, recommend legislation,
subpena witnesses or records, and
pay witness fees as established for
the United States courts.

This section is designed to af-
ford greater prestige to the de-
cisions of administrative agencies
and to assure a higher caliber of
administrative hearing officials.
Examiners cannot be removed on
complaint by an agency to which
they are assigned without a hear-
ing before the Civil Service Com-
mission. Salaries are fixed by FCC

and not the individual agencies.

Closely related to Section 11 are
several otner sections, which set

forth the manner of procedure.
One of the most important to
broadcasters is Section 5 (¢) which
provides for separation of func-
tions.

Officers who conduct hearings
shall, under the Aect, make the
recommended decision or initial
decision. No hearigg officer “save
to the extent required for the dis-
position of ex parte matters as
authorized by law” is permitted
to “consult any person or party
on any fact in issue unless upon
notice and opportunity for all such
parties to participate.”

Hearing officers shall not be
responsible to or “subject to” the
“supervision or direction of any
officer, employe, or agent engaged
in the performance of investigative
or prosecuting functions for any
agency.”

By the same token no officer,
employe or agent “engaged in the
performance of investigative or
prosecuting functions for any
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KCR(

ENID, OKLAHOMA

Agriculture, wheat and milling, cattle,
meat packing, oil and refining —
are a few of the industries which
have earned KCRC's market the title
of “Golden Empire”—a market with
an effective buying income of $321,-
824! On KCRC—Enid—your prod-
ucts are aggressively promoted to

penetrate this rich area!

South.”

New York
Chicago
Dallas

A

ARKANSAS JYENN.

T.H.S. urges you to use this Ameri-
can Broadcasting and Oklahoma
Network Affiliate—KCRC—for best
results in the ‘‘Gold Spot of the

SALES OFFICES

General Offices—Amarillo

”

Hollywood
San Francisco
Portland

THE GREAT MIDDLE .
WEST AND SOUTHWEST
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One-Man Staff

GIVING his staff—producers,
directors, writers and secre-
taries—a vacation from noon
Wednesday (July 3) until to-
day (July 8), Paul B. Mow-
rey, national director of tele-
vision for ABC, single-handed
ran his department last week.
Among other duties, he per-
sonally handled ABC’s video
shows on WABD New York
Thursday, and Friday on
WPTZ Philadelphia.

agency in any case shall, in that
or a factually related case, par-
ticipate or advise in the decision,
recommended decision, or agency
review”” except as “witness or
counsel in public proceedings.”

It is intended to assure that no
investigating or prosecuting officer
shall directly or indirectly influence
or control the operations of hear-
ing and deciding officers, except
as participants in public proceed-
ings. In cases of mutually exclu-
sive applications, for instance,
the applicants concerned and FCC
counsel will be given equal status
before examiners.

Both Senate and House Judici-
ary Committees, which piloted the
bill through Congress, reported
considerable criticism of decisions
where an agency is both prosecu-
tor and judge on the grounds that
there was little opportunity for
impartiality. Section 5(c) was
drafted to overcome those objec-
tions. It does not apply, however,
to rate-making decisions where the
advice and counsel of expert staff
members is needed by the govern-
ing agencies.

Congressional Intent

It was the intent of Congress
to force a complete separation of
functions on all administrative
agencies by enacting Section 5(c),
according to lawyers who have
studied the new: law.

Investigations beyond the juris-
diction of agencies are precluded
by Section 6(b) which provides
that every person ‘“compelled to
submit data or evidence shall be
entitled to retain or, on payment
of lawfully prescribed costs, pro-
cure a copy or transcript thereof,
except that in a nonpublic inves-
tigatory proceeding the witness
may for good cause be limited to
inspection .of the official tran-
seript of his testimony.” Section
6(b) also provides that no inves-
tigation shall be made ‘“except as
authorized by law.”

Section 7(b) which defines hear-
ing powers prevents the agency
from conducting hearings from
“behind the scenes.” It provides
that hearing officers shall have
authority, subject to the published
rules of the agency, to “(1) ad-
minister oaths and affirmations,
(2) issue subpenas authorized by
law, (3) rule upon offers of proof

(Continued on puge 42)
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..... RIGHT! and Al Jarvis

with his “Original Make-Believe Ballroom” is
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Los ANGELES
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ttThrow Your Voice Where

Most Good?”

;¢ Will Do the

DETROIT. . .

the city with a billion
dollar buying power!

Tell Your sales story in Detroit where it
will be assured to have a telling impact in
the most progressive, receptive and fastest

moving market in the world.

P. S. WXYZ Completely covers the

Detroit area at more reasonable rates

than any other major Detroit radio station.
{Key Station of the Michigan Rodic Netwark]|

Owned ond Operated by the
KING-TRENDLE BROADCASTING CORPORATION

- WXYZ -

1700 Stroh Building Detroit 26, Michigan
Represented by the Paul H. Raymer Co.
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FCC Procedure
(Continued from page 40)

and receive relevant evidence, (4)
take or cause depositions to be
taken whenever the ends of jus-
tice would be served thereby, (5)
regulate the course of the hearing,
(6) hold conferences for the set-
tlement or simplification of the
issues by consent of the parties,
(7) dispose of procedural requests
or similar matters, (8) make de-
cisions or recommend decisions in
conformity with Section 8, and (9)
take any other action authorized
by agency rule consistent with
this Act.”

Evidence Provision

Under Section 7(c) relating to
evidence, the Act specifies that
evidence must be “reliable, proba-
tive and substantial.” The section
provides that: “Any oral or docu-
mentary evidence may be received,
but every agency shall as a matter
of policy provide for the exclusion
of irrelevant, immaterial, or un-
duly repetitious evidence and no
sanction shall be imposed or rule
or order be issued except upon
consideration of the whole record
or such portions thereof as may be
cited by any ‘party and as sup-
ported by and in accordance with
the reliable, probative and sub-
stantial evidence.”

Every party shall have the right
to “present his case or defense by
oral or documentary evidence, and
to conduct such cross-examination
as may be required for a full and
true disclosure of the facts.”

2 BILLIONS $

—that's a lot of
spending money |

...and it's all centered in WLAW-
LAND, progressive 3-state market
in New England. Hove you fold
your sales story to the two million
listeners of WLAW? . . . they're
the SPENDERS in this market! Send
for coverage map today.

5000 WATTS 680 Kc.
50,000 WATTS . . . SOON!!

Basic Station
American Broadcasting Co.

WLAW

LAWRENCE, MASS.

NATIONAL REPRESENTATIVES:

WEED & CO.

Determined

A PRE-WAR courtship and
a foxhole romance was ecli-
maxed on ABC’s July 4
Bride and Groom show when
Norma Bergh, concert vio-
linist, and Carl-Trond Ned-
berg, of Voss, Norway, a
noted Norwegian composer
and leader of his country’s
wartime underground, were
married. They met in 1937
when in Cslo. She was the
student and he was the teach-
er. Separated by the war—
she, as an American citizen,
returned home—they were
reunited a fortnight ago and
married to the tune of Nor-
wegian music specially com-
posed for the occasion by the
bride’s composer-arranger
brother, Haaken Berg, in
New York.

The Administrative Procedure
Act takes effect three months after
its approval, except that Sections
7 and 8 become effective six
months after approval and Section
11 one year after.

Section 7 has to do with hear-
ings, Section 8 with decisions and
Section 11 with hearing examiners.

At one time the FCC operated
under the examiner system as pro-
vided in Section 409 (a) of the
Communications Act, but Frank R.
McNinch abolished it shortly after
he became chairman Oct. 1, 1937
[BROADCASTING, Oct. 15, 1937].
During the examiner procedure
days the FCC had eight lawyers
assigned to conduct hearings. One
of them was Rosel H. Hyde, now a
Commissioner.

Under the old system, however,
examiners made recommendations,
which were reviewed by the as-
sistant general counsel, the general
counsel and the Commission before
decisions. Procedure today where
attorneys are assigned as examin-
ers follows that routine. Under the
new law an examiner’s decision
can be made final without the vari-
ous reviews.

i8 Lhe economic eapilal of &
vitally importani empire embracing
15 COUNTIES in
4 STATES in

2 NATIONS.

O KROD

the "influential” station in

COARANCE D 1
L R El Paso covars it ALL.

oweee

VAL LAWRENCE | 600 KC Ces 1000 Wails
Howard H. Wilson Ca Netionel Bept.

PPAYINS

/'/v THE EL PASO
Scuthwest use KROD
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Nothing succeeds like success. An established show ... an excellent rating . .. a choice time

slot...and an outstanding radio station combine to assure successful commercial radio.
Such a show is Mystery House, on WGN each Friday evening at 9:30. Broadcast
continuously on WGN since 1944, this top-flight program can well be the one right answer

to effective middlewestern coverage.

A Clear Channel Station . . .. .. ‘ . f{l%\?g[lé

Serving the Middle West I -
On Your Dial
MUTUAL BROADCASTING SYSTEM

Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y.
West Coast: Edward S. Townsend Co., Russ Building, San Francisco, Catif.
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L‘g The Best Way To Get Footwork

This fancy machine runs at a terrific rate. It piles
up the miles in minutes, testing shoe leather. It

provides much footwork.

As "one good man is worth a dozen bird dogs”—
so one good head is worth a dozen feet. It is easy
to get footwork but quite another thing to com-

bine it with intelligent direction.

We are proud of the ground we “cover” from
our seven offices. But more important is the way

we cover it for the stations we represent.

PAUL H. RAYMER COMPANY, INC. -  RADIO ADVERTISING
NEW YORK - BOSTON - DETROIT - ATLANTA - CHICAGO - LOS ANGELES - SAN FRANCISCO



Who Does More?

AMERICAN radio is commercial.

That, say the broadcasters proudly, is why
they are able to give the public, hour after
hour, day after day, the finest in entertainment
and information that can be obtained. That,
say the critics of American radio, self-ap-
pointedT or otherwise, is why the American
broadcasters have greedily turned their facili-
ties over to the advertisers, selfishly ignoring
the public interest for the benefit of their own
personal pocketbooks.

Perhaps the above paragraph oversimplifies
the argument. If so, it matters little, for we
are her? concerned not with argument but with
fact. And the fact is this:

Where public interest and personal gain con-
flict, the American broadcasters give public
interest the right of way.

Here are some more facts: During 1945 a
President died; a war was ended, first in
Europe, then in the Pacific; a new interna-
tional organization, dedicated to settling dis-
putes between nations by legal rather than
military methods, was born in San Francisco.
These events—and many other of lesser mag-
nitude—the American broadcasters considered
more important to their listeners than the reg-
ularly scheduled programs. Without hesitation
commercials were scrapped for special pro-
grams in accordance with what the broadcast-
ers deemed the public interest.

In a system of commercial radio such can-
cellations cost the broadcasters hard cash, not
only for the sales value of the time recap-
tured but for payments to advertisers for non-
cancellable talent costs. NBC alone during
1945 sacrificed $900,047 in time charges, $495,-
314 in talent charges, or a total of $1,395,361.
For ABC the figures were $439,800 for time,
$100,700 for talent, a total of $540,500. MBS
gave up $154,652 in time charges, $37,975 in
talent rebates, a total of $192,627.

The three-network total of $2,128,488 would
undoubtedly top the three million mark with
the addition of the CBS cancellation costs,
which could not be obtained in detail. It should
be noted that these figures do not include the
value of local time and programs cancelled to
make way for the network public service sus-
tainers, let alone the further cancellations by
individual stations of commercials for public
service programs from regional networks or
>f their own origination.

Five million dollars would be an extremely
tonservative figure of the total of commercial
:ancellations by American broadcasters in the
single year of 1945 in order to broadcast pro-
grams in the public interest. You can make
your OWP estimate of the cost of the replace-
ment programs and add that to the total.

'Yes, American radio is commercial. And the
American broadcasters have proved by the
ledger that when it comes to money they can
1ot only take it but, with equal vigor, they
:an dish it out.
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Fission Expedition

WAS IT Operation Double-Crossroads?

There are some in radio who are saying it
was. The bomb dropped. It exploded. But you
could only deduce that intuitively from the
broadcast coverage. You could not be sure.

The reception, atmospherically, was worse
than it had been during any of the thousands
of overseas wartime pickups. Yet probably
more effort had been expended on this under-
taking by radio than on any other single over-
seas pickup since D-Day.

Most of the commentators sounded like they
were recorded at 33 and played back at 78.
Faulty reception has been attributed variously
to atmospherics, poor equipment and inexpert
monitoring.

Best deduction seems to be poor equipment
on the U. 8. S. Appalachian. This, as the news
ship, was the focal point for transmission.
It is learned now that the network engineers,
long before the test, had asked the Navy to
transfer its radio base of operations from the
Appaelachion to the Spindle Eye, the radio
ship which had been equipped by the Army
Signal Corps at the war’s conclusion.

Network engineers contend that equipment
aboard the Spindle Eye is better than the
Appalachian could provide; that the latter
craft was fitted with scientific gear which itself
interfered with the signal.

What happened to the network appeal?
Nothing, it is reported. It was not acknowl-
edged by the Navy Dept. Yet the Navy cer-
tainly had full cognizance of this broadcast’s
importance. Admiral Blandy himself, the task
force commander, was asked before he left
the States, about the time the bomb would be
dropped. He replied, adding: “It works out
very nicely for anybody who wants to listen
in on the radio.”

And there are whispers that the Navy did
not want to originate its show from the Spin-
dle Eye because it was an Army-equipped ship.

Regardless of the circumstances, there’s
little doubt that something was wrong with
the Appalachian—for signals from the Eye,
anchored off Kwajalein, and from the Mt.
McKinley presented much greater clarity.

If the broadcast is to be condemned on the
basis of reception, the blame is not fairly lev-
eled against radio. For radio supplied its peo-
ple; the networks supplied the time at a com-
bined cost of well over $100,000; and individual
stations cleared for the pickup. If the signal
was distorted through careless preparation,
the blame lies with the official sponsors.

Nor should the charge of George Moorad,
CBS, and W. W. Chaplin, NBC, be overlooked.
The commentators claimed that their copy
was censored after they had attempted to re-
port, following an airplane tour of the test
area, the extent of damage. If this charge is
substantiated, some censor’s knuckles should
be cracked. We cannot envision any military
information that could be reported from flying
elevation on the test of a bomb which has been
well publicized on three former occasions.

The three-star performers on the broadcast
were Mr. Chaplin, Admiral Blandy and the
metronome. At least, they could be heard. Even
that is not altogether true, for the metro-
nome’s tolling was not clearly audible until
Jjust before and during that dramatic instant
when the bomb was falling.

Two additional atom bomb tests are coming
up. Every possibility for any error in judg-
ment should be eliminated. There’s nothing the
military can do about natural interference.
But there can be no excuse for the man-made
kind, such as is charged in Test No. 1, if
the military brass will heed the advice of prac-
tical radio men on the scene.

Oux }'?e:s/aect:s To-—

GEORGE OLIVER GILLINGHAM

IT’S PURE printer’s ink that runs through
the veins of George Gillingham, who returned
to FCC as director of information July 1.

After he left grade school his only profes-
sors were city editors, his only finals were the
five star variety. He says he left the Office
of the Chief of Staff where he was stationed
during the war, to go to Chemical Warfare
Service because the Chief of Staff’s office didn’t
have a typewriter.

He has strong convictions that an informa-
tion man’s first duty is to be of help to the
newsmen he is serving, and to give that help
as quickly and as simply as possible. He talks,
writes, thinks the language of the press. To a
newsman he is the personification of the best
in an information director. And when things
get dull, he can always fill in with his endless
store of good yarns ranging from the sweep-
ings of newsroom floors to the Gold Room of
the White House.

Of course, Mr. Gillingham discounts his
ability by insisting “Information men can
come and go, but the people that really oper-
ate that FCC information department are
Sally Lindo and Mary O’Leson. They are the
ones that run the show (see story page 70).”

Following George Gillingham’s style, and
getting down to facts, he was born in Balti-
more Dec. 15, 1896, hence he feels himself
cheated of a birthday. Dec. 15 comes too close
to the 25th.

Soon after, the family moved to Newark. He
was going to school there when he heard that
the editor of the Newark Morning and Evening
Star wanted an assistant. “Not an associate
editor or anything like that, but just some-
body who could read his peculiar brand of
shorthand,” he says. The editor wrote all his
editorials in longhand, but in a personalized
code fashion. Young George Gillingham got
the job and for a while deciphered the notes
and typed them up.

It wasn’t long before he had a reporter’s job
and later started doing a Question Box feature
with the Newark Sunday Call. At the same
time he covered North Jersey for several
Philadelphia papers as stringer. He also did
Sunday features for the New York Sunday
World.

When World War I started, he was put in
chemical warfare as a second lieutenant.

In 1920 he returned to the Call, stayed a
year, then moved to Washington to join the
Pathfinder magazine. He became managing
editor, and stayed “in the slot” until 1933,

(Continued on page 48)
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““WOAI MEANS A LOT TO US

IN THE GREAT
OPEN SPACES"”

The other day Bryan Weaver wrote us a letter.
Bryan's an oilman out in Freer, Texas, and like so
many folks who live and work in the “great open
spaces,” he's a great radio fan. He says in his letter:

"Qil fields, as you know, are usually located far
from the more common ficlds of entertainment, and
the only established thing a man can depend on is
his radio.

“The full variety of your programs, music, sports,
and above all, the news, are certainly appreciated and
help us who are more or less isolated to keep up with
things as they happen.”

As the only 50,000 watt, clear channel station in
southwest Texas, we have Mr. Weaver, and thou-
sands of other folks like him in mind when we
plan our programs . . . so he was all wrong when
he closed his letter by saying,

“This letter may not mean much to you but I feic

that you should know how much your station means
to us.”

His letter means more to us that we can express
. .. among other things, it means we have had some
measure of success in serving the vast audience who
depend on clear channel stations for most of their
information and entertainment.

There are lots of them. In WOAI's primary
listening range last year . . . 1945 . . . oil men
like Bryan Weaver processed over 140,350,000
barrels of oil. And this is only one of the occupa-
tions and professions followed by the families who
listen to and depend on WOALI, only 50,000 watt,
clear channel station serving the area.

WOAI
st '

»
u REPRESENTED NATIONALLY BY

EDWARD PETRY & CO.

THE POWERFUL ADVERTISING INFLUENCE OF THE SOUTHWEST

50,000 warts (Ylear CHANNEL




Respects
(Continued from page 46)

when the Tennessee Valley Author-
ity wanted him to handle public
relations from Washington.

Enter the FCC . .. James Law-
rence Fly was chief counsel for
TVA, and when Mr. Fly was made
FCC chairman in 1939, he took the
able Mr. Gillingham to FCC with
him as director of information.

“Mr. Fly and I agreed,” he says,
“that only in very special circum-
stances were releases to be issued
as ‘James Lawrence Fly announced
today.” All actions were to be in
the name of the Commission. We
held to that, and I still believe in
the bolicy. Personalized publicity
in such agencies is bad for the
man, the agency—and the infor-
mation man.”

In 1942 he returned to the Army
as captain and Washington liaison
officer for civil affairs with the
Office of the Chief of Staff. Lack-
ing a typewriter there—he gives
this as the only reason for the
change—he went to Chemical War-
fare as chief of CWS public rela-
tions. His offices were at Gravelly
Point, near Washington—*“the poor
man’s Pentagon,” he calls it, “with
the heat 104 in the shade.”

‘He was released as what he calls
a “synthetic colonel” a few weeks
ago.

In 1922 he married Marie Bres-
nahan, whose father was Wash-

ington manager of Western Union.
They have “no children, three
cats.” One of the cats, Bessie, has
been featured on the radio and
in the newspapers. Bessie, it seems,
crawled to the top of the radio
each morning when Earl Godwin,
ABC commentator, came on the air.
Mr. Godwin told the tale on the
air, proud as punch. Then the Wall
Street Journal—of all papers—
wrote an ‘“‘expose’ of the affair,
claiming that Bessie listened to
Mr. Godwin so faithfully only be-
cause he came on early in the
morning, the house was cold, the
radic the warmest spot in the
house, and because the Godwin
program was the only one the Gil-
lingham household turned on in the
morning.

Bessie falls in a complete swoon
at the name “Sinatra,” and will
rise again only if someone calls
cut, “Bing Crosby,” whereupon
she stalks majestically across the
room. The Gillinghams also collect
cat figurines.

Mr. Gillingham belongs to the
National Press Club, and was edi-
tor of the Club’s publication, The
Gold Fish Bowl, from '33 to '39.
He is a member of the American
Legion. He holds the Legion of
Merit and Army Commendation
Ribbon for public relations work.

He has written for many publi-
cations, including The New Yorker,
Saturday Eevening Post, the old
Golden Book, and several news-
papers.

which covers actu&,lly fha haarf uf ﬂklnhorna.a
bu-jrmg power comprising Oklahoma City proper,
i its mnhOpoltm aras and the big 1
4 bu]rl.ng pownr of thena Hix cenl:rnlly locnhd cou.nth:.
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Legion of Merit

LEGION OF MERIT was awarded
last week to James L. Middlebrooks,
new NAB engineering director who
took office July 1, by Secretary of
the Navy James Forrestal. Award
Citation reads:

“Comdr. Middlebrooks rendered
invaluable service toward the great
technical improvement established
and maintained in the Naval Com-
munication Service and in other
electronic activities through effi-
cient use of new antenna systems,
application of modern electronic
circuits and application of commer-
cial techniques. By his leadership,
tireless efforts and devotion to duty
throughout, Comdr. Middlebrooks
contributed materially to the suc-
cessful prosecution of the war and
upheld the highest traditions of the
U. S. Naval Service.”

DUNVILLE SUBMITS
LOCAL MUSIC PLAN

STATIONS and local music groups
can work together to bring good
programs to listeners, Robert E.
Dunville, vice president of Crosley
Corp. and general manager of WLW
Cincinnati, told the American
Symphony Orchestra League ses-
sion in that city.

Mr. Dunville conceded station
managers are often at fault in try-
ing to cooperate with symphony
promoters and then shunting pro-
grams to poor times when they
turn out to be dry as dust. The sta-
tion should develop a good pro-
gram instead of merely turning
over a block of time, he said.

Symphony groups also are at
fault, he said, in failing to select
promoters who have a sense of
showmanship. Dry discussions of
composers and music he described
as lost motion. He told of the
Wintertime Concerts series of
WLW in which orchestra heads in
the area served as guest conductors
of a 35-piece WLW orchestra.
CHARLES T. AYRES, an executive with
Ruthrauff & Ryan, New York, since

1938, has been elected vice presldent
of the agency.

BROADCASTING

Line Holding Policy
Adopted by RM A

Cosgrove Urges Set Makers
To Keep ‘Reasonable Prices’

‘HOLD-THE-LINE policy on set,

tube and parts prices was adopted
by Radio Manufacturers Assn. last
week pending final action on OPA.
Many individual manufacturers
joined RMA in announcing that
prices would be stabilized for the
time being despite expiration of
OPA controls.

R. C. Cosgrove, RMA president
and vice president and general
manager of Crosley Corp., Cincin-
nati, stated RMA’s policy as fol-
lows:

“In view of the uncertain legis-
lative situation and in response to
inquiries of RMA members, I be-
lieve it advisable for all members
of the radio industry to continue
very reasonable prices, as near
present prices as possible, on radio
sets and parts.”

Westinghouse Holds

Gwilym A. Price, president of
Westinghouse Electric Corp., was
one of the first to announce exer-
cising of “great restraint” in rais-
ing prices, with or without OPA
controls. He said price increases
would be initiated only where ab-
solutely necessary, adding that
Westinghouse has a policy of
steady price reductions through its
mass production methods.

Prices of some models of sets
were expected to be the first to
brezk, in the absence of controls.
Set makers have contended that
some models are made at a loss and
these would be the first affected, it
was indicated. Overall policy on
set prices, will be influenced by
prices of parts, materials and la-
bor.

Many manufacturers contacted
distributors and retailers last week
to inform them that hold-the-line
policies should prevail. Parts mak-
ers in general adhered to estab-
lished prices.

She Niinn Stations
SERVE AND SELL IN
GROWING

MARKETS

* WMOB—ABC
Mobile, Ala.
* WBIR—ABC
Knoxville, Tenn.
* WLAP—ABC
Lexington, Ky.
e KFDA—ABC
Amarillo, Tex.
* WCMI—-CBS
Ashland, Ky.
Huntington, W. Va.
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Hore are the A-B-Ch of what you

A-’ YOU NEED A TRANSMITTER......H

e o ¢ 0. that is easy to keep on frequency. In Western
Electric Synchronized FM, the “Frequency
Watchman” keeps your transmitter precisely on
frequency, constantly, automatically.

B e YOU NEED AUDIO FACILITIES...

ool . » that combine highest quality transmission with
@  maximum operating flexibility and convenience.
The Western Electric 25B console —which will
handle your AM and FM programs simultane-
ously —is the most recent addition to Western’s
complete line of studio equipment.

e » » ¢ o o that can handle every type of pick-up. Western
Electric offers you the new 640 Double-A for high
quality single mike pick-ups or the famous 3.way
and 6-way Cardioids and the time tested Salt
Shaker. 2

.
D’ YOU NEED AN ANTENNA........ that can really cover your service area. That’s the high gain
...you can count on Western Electric

Western Electric CLOVER-LEAF antenna which radiates
horizontally polarized waves in a circular azimuth pattern.

= for your complete FM broadcasting
equipment. And you can count on the equipment

itself for high quality, trouble-free performance.
It’s designed by Bell Telephone Laboratories—

world’s largest organization devoted exclusively to

research and development in all phases of electrical

communications. It’s made by Western Electric,
manufacturing unit of the Bell System and a pro-
ducer of the best in broadcast equipment for over
25 years.

Consult your nearest Graybar Broadcast Equip-
ment Representative or write to Graybar Electric
Company, 420 Lexington Avenue, New York 17, N.Y.

Wesftern Electric

messsssss QUALITY COUNTS e
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THE SHREVEPORT TIMES
STATION

Shreveport La.

In the Ark-La-Tex
Area, KWKH,
with its
50,000 Watts
is the No. 1 Medium
with full coverage
and SELLING
POWER in this

prosperous market.

The Branham Co
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RCA Transfers

RCA has increased production of
16mm sound film equipment and
transferred its activities in this
field from the company’s Indian-
apolis plant to Camden, N. J., it
was announced by Meade Brunet,
vice president in charge of the en-
gineering department.

u/acominy

July 8: FCC Hearings on New York City
area FM applications, U. 8. Court-
house Bldg., New York.

July 8-9. NAB Strategy Commlittee,
Mayflower Hotel, Washington, D. C.

dJuly 9: FCC Hearings on ABC pro-
posed stock issue; acquisition of
King-Trendle Broadcasting System, et
al), FCC Hgqtrs. Washington, D. C.

July '12: NAB Public Relations Execu-
tive Commlittee, Hotel Statler, Wash-
ington.

July 12-13: Creighton U. Radlo Educa-
tion Institute, Omaha.

July 15-16; NAB Music Advisory Com-
mittee, Waldorf-Astorla, New York.
July 15-16: Engineering Conference on
Broadcast - Standards, FCC Hqtrs.,

Washington, C.

July 15-19; Music Merchants Show,
Palmer House, Chicago.

July 15-Aug. 4: Second Radlo Summer
School, KFBK Sacramento.

July 16: RMA Subcommittee Meeting
on tentative plans for National Radlo
Week in 1946, Chicago.

July 17-18: Freedom of Radlo Commit-
tee, Waldorf-Astoria, New York.

July 22: NAB Englneerlng Executive
Committee, Washington.

July 25: Opening of six-week course of
NBC-Northwestern U. Summer Radlo
Institute.

Aug. 3-4: NAB Board Finance Commit-
tee, Hotel Stanley, Estes Park, Colo.

Aug. 5-6: Western Assn. of Broadcasters
(Canadlan) Annual Conventlon, Har-
rison Hot Springs, B.

Aug. 6-8: NAB Board of Directors, Hotel
Stanley, Estes Park, Col.

Aug. 12-13: NAB Employe-Employer Re-
lations Committee, Washington.

Sept. 9-10: NAB 8mall Market Statlons
Executive Committee, Washington.

EN W. STROUSE, general manager

of WWDC Washlngton, has been

appointed chairman of the mem-
bership committee of the Washington
Advertising Club.
HERMAN S. HETTINGER, of the execu-
tive staft of Crowell-Colller Publishing
Co., well known in radlo research and
economlic circles, last week returned
from his vacatlon and will direct the
publishing company's planning for a
new International publication, to be
printed in several languages
BRIG. GEN. KEN R. DYKE, who last
week was separated from the Army at
Fort Davis, N. J., plans to spend a
month in Bermuda prior to returning
to NBC In an executive capacity dealing
with operatmg policy [CLOSED CIR-
CUIT, July 11.
RAY E. DADY, vice president and sta-
tion director, KWK St. Louls, i{s recu-
perating from minor surgery per!ormed
last week in St. Louls,
HUGH A. L. HALFF, general manager
of WOAI San Antonlo, is vacatloning
In Colorado.
PAUL WAGNER, general manager of
WPAY Portsmouth, Ohio, and his sec-
retary, Uldene Dutlel, were married
June 22 in Columbus, Ohio.
HUGH TERRY, manager of KLZ Denver,
has been named a member of the board
of judges, division of advertising and
publicity for the State of Colorado, of
the Colorado Civil Service Commission.
WALTER M. WINDSOR, manager of
WKNB, new outlet for New Britain,
Conn., scheduled to go on air about
August 1, addressed local civic leaders
at Hotel Sheraton, New Britaln, out-
lining statlon’s public service plans.
E. R. VADEBONCOEUR, vice president
of WSYR Syracuse, will return tomor-
row (July 9) from a weekend trip to
London, where he accompanied Charles

1l

Serving
The Third Largest Market
in the

Fourth Richest State

W COL

COLUMBUS

The Listening Habit of Central Ohio

Represented by
THE HEADLEY-REED CO.

BROADCASTING o

F, Wheaton, winner of WSYR contest
on how to promote better relations with
Great Britain.

JUSTIN MILLER, NAB presldent re=
turned Wednesday from a month’s trip
to the West Coast during which he
made 8, serles of addresses. He spent a
fortnight at Los Angeles where NAB
maintains a West Coast office.
WILLIAM A. FAY, Stromberg-Carlson
vice president in charge of WHAM and
WHFM Rochester, has been elected a
director of the Rochester Assn. for Sup-
port of the United Nations. The organi-
zation 1s designed to promote the
spread of detalled information on UN
activities via radlo, newspapers and
forums

KENYON BROWN, general manager of
KOMA Oklahoma City, has been in-
stalled as the president of the Okla-
homa City Ad Club.

Staff Changes

RUFUS CRATER, member of the
editorial staff of BROADCASTNG since
October 1945 and formerly -city
editor of the Winston -Salem
(N.C.) Sentinel, has been pro-
moted to associate editor. Mr.
Crater heads BROADCASTING’S FCC
staff. Simultaneously, it is an-
nounced that Jack Levy, editorial
staff member of BROADCASTING
since 1943, has resigned to take
over active direction of Corps
Diplomatique, Washington semi-
monthly journal catering to Em-
bassy row.

WMCA Decision

REGIONAL Labor Relations Board
in New York today was scheduled
to decide on whether the white col-
lar workers at WMCA will be rep-
resented by United Office of Pro-
fessional Workers (CIO) or the
International Brotherhood of Elec-
trical Workers (AFL). Both
unions claim to have a number of
cards indicating workers will join
their individual unions. The board
will decide today (July 8) which
union has enough card checks for
a majority or whether to hold a
consent election.

WATT
E WEER

™

gEST 50,000
guy OF TH

Jovial early-
morning enter.
tainer with a 10
year reputation |
for bringing "
resulis,

ART BROWN

Available on
participation basis
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@cro{cvwc( on w%z, frowt bwrmar...

If you're looking for a program that’s
really cooking in Portland.. step up
and meet Kay West.

Her address? KEX, in Portland. Time?
2:30 to 3:00, each and every week-
day P.M. Subject? Home suggestions,
interviews with women in the news,
gay and humorous chit-chat that day-
time listeners love.

Audience? Bigger than any other local
Portland women’s program, because
Kay West has been a radio favorite here
for 15 years. Miss West (there she is in
the picture, slaving over the hot stove)
is known personally to thousands of
women in the Portland area, as mail
response proves.

The man from Paul H. Raymer Co.
knows what’s cooking, and will show
you a menu of availabilities.

OREGON’S
AMERICAN
NETWORK
STATION

WESTINGHOUSE
RADIO STATIONS Int

KDKA - WOWO - KYW
WBZ + WBZA - KEX

Represented Nationally by
NBC Spot Sales—Except KEX
KEX represented Nationally
by Paul H. Raymer Co.
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KNOCKOUT

ta revolution as sweeping as sound pictures...”

“From the standpoint of viewing sports, last night
marked a revolution as sweeping as sound pictures
i . . television won all eight rounds.”

—PHILADELPHIA DAILY NEWS

“every detail could be followed...”

“The action was clear and every detail of the fight
could be followed . . .

“During the prelimix.laries, most of the guests. ..
seemed somewhat awed by the occasion. There was
a feeling of ““What hath God wrought” in the
room. But when the main bout went on, all seemed
to forget they were watching a screen.”

~PHILADELPHIA RECORD

“television history was made.”

“Television history was made last night.

... the presentation . . . evoked words of praise

far beyond anything yet heard regarding the al-
most limitless possibilities of video.

“The NBC—WNBT transmission of the fight was
magnificently achieved by the use of the RCA
image-orthicon tube in three cameras. Viewers
were able to catch every motion, every scowl or
grimace, with as much ease as that provided by
good quality motion picture photography.”

—RADIO DAILY, NEW YORK

‘wonderful stuff, this television.”

*. . .Television . . . looked good for a thousand-year
run. Many of Washington’s highest dignitaries—
some who couldn’t get away for the actual Yankee
Stadium scrap, and some who preferred to see the

battle the easy way—turned out. Louis’ victory
was almost overshadowed by the new medium.

“Wonderful stuff, this television.”

—WASHINGTON POST

6 . ..a hundred dollar seat.”

... When the camera focused . . . on the actual
battle you were there in a hundred dollar seat.”

—THE BILLBOARD

¢4 ..a better seat than the front row.”

“With RCA’s new image-orthicon camera, installed
only recently and used almost for the first time for
the heavyweight championship fight, television
brings you a picture almost as sharp, although
much smaller, than a newsreel. But, unlike a news-
reel, you can sit three feet away if you like.

“Television gives you a better seat than the front
row. It was as if you were sitting in an armchair at

. k34
ring level . ... —N. Y. HERALD TRIBUNE

ééaction like that on a movie screen.”

“The images were in black-and-white, of course,
and clear. The fight action appeared like that on a

movie screen.”
=N. Y. UP RADIO CORRESPONDENT

‘the fight...came in clearly...”

“The fight picked up by five cameras in the stadium
came in clearly and it seemed as though you were
sitting in an elevated chair about three or four rows
away.Thoseat thefight mayhavebeen disappointed

. s e [T}
but not those via television.” -~ —UNITED PRESS

... Here’s how
Louis-Conn



NBC’s exclusive telecast of the
title fight hit the press:

‘“‘television’s rooters. .. optimism justified.”

*“. . . television’s rooters predicted that its success

in handling the Louis-Conn fight would do for the
new medium what the Dempsey-Carpentier bout in
1920 had done for radio. Based on what we saw last
night, their optimism was justified. The camera
work was excellent and the close-up telecast of the
action in the ring was sharply defined, better than
wehaveever seen...Theringside pictures were tops.”

=N. Y. NEWS

‘‘video has hit the bigtime”’

“It took Joe Louis eight rounds to stop Billy Conn
but television required considerably less time to
establish its own lethal wallop. . . . Video has

finally hit the bigtime. —VARIETY

‘‘doubters kayoed by fight telecast”

“Billy Conn wasn’t the only fellow knocked out
at Yankee Stadium last Wednesday night. There
was a clean left to the jaw scored against many of
those who doubted that television is ready for the
public. ..

“B-W video had been given its greatest impetus
since the visual art sprang from the laboratory a
score of years ago. The reception was practically
perfect. Every blow, every move about the ring
was followed.”

—BROADCASTING

NATIONAL

A SERVICE OF RADIO CORPORATION OF

‘‘“everyone there was sold”’

“I saw the Louis-Conn exercises last night from all
the best angles, in distinguished company and
utmost comfort, as a guest of NBC-WRC and RCA
at their demonstration of network television at the
Statler Hotel. . . . In fact, any of you who have been
withholding decision on television as an entertain-
ment investment, pending word of this demonstra-
tion, may get in line at your nearest dealers, be-
hind me or one of the 600-0dd assorted Congress-
men, Cabinet members and other top Government
officials. Everyone there was sold.”

—WASHINGTON DAILY NEWS

. ..a booster for television”

“Speaking of the fight, we saw it televised . . . and
must admit it made us a booster for television = «
we attended Louis-Nova several years ago, ring-

side seat, and saw Louis-Conn a lot better : .’

—SCHENECTADY UNION-STAR

NBC’s Louis-Conn telecast was seen through facilities of

WNBT (NBC) New York

WPTZ  (Philco) Philadelphia

WRGB  (General Electric) Schenectady
W3XWT (DuMont) Washington

television

BROADCASTING COMPANY

AMERICA
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You cannot cover the
tremendous New York
market without using
WBNX, because . . .
WBNX reaches

2,450,000 Jewish speaking persons
1,523,000 Italian speaking persons

1,235,000 G ki

P 9 P

660,000 Polish speaking persons
[ ]

STRENGTHEN your present
New York schedules with
WBNX. Our program de-
partment will assist you in

the transiation of your copy.
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SIX more agencies will report their
national and reglonal spot schedules

to the N. C. Rorabaugh Co., New York,
clearing house of spot radlo statistics,
it was announced last week by N.
Charles Rorabough, publisher of the
NRR Spot Radio Advertising Reports.
The new members are the following:
Caikins & Holden, New York; C. C.
Fogarty, Chicago; The Jacobs Co., Chi-
cago; A. W. Lewln Co., New York:
Liller, Neal & Battle, Atlanta; Chas.
Dallas Reach Co., Newark.
GRANT THEIS, after service with the
Navy and previous to that with KNX
Hollywood, has joined the promotion
department of Radlo Sales, New York,
the CBS Spot Broadcasting Division.
He succeeds PEYTON AUXFORD, who
has joined the promotion service de-
partment of CBS owned stations,
WTIK Durham, N, C.,, new statlon 500
w 730 kc daytime only, has appointed
Broadcast Sales, Chicago, as their rep-
resentative. Station went into opera-
tion June 30.
BARBARA (Babs) PELL, of the com-
merclal department of WMAZ Macon,
Ga., is engaged to Cecil R. Godfrey, of
Dun & Bradstreet Co., Macon. They
are to be married Aug. 25
NEIL MULHERN, ABC Detroit account
executive, has been in Hollywood in
connection with premiere of “Ford Fes-
tival of American Music."
BOB ENGLES, salesman for WTOP
Washington, is the father of a boy.
ALLAN TRENCH, WWSW Pittsburgh
salesman, is the father of a girl, Eliza-
beth Ann.
WFOX Milwaukee has appointed the
Walker Co., Chicago, as national rep-
resentative, Station, on 250 w, 860 kc.
is expected to go on the air Aug. 1.

KETTELL-CARTER,
appointed regional representative of
the following stations: WHCU WPOR
WELI WTVL WSYR WTRY WFEA.
MERRITT R. SCHOENFELD, ABC sales
executive since 1942, has resigned. Cur-
rently on vacation, he will announce
future plans upon his return to New
York in near future.

WHBF Rock Island, Ill., has appointed
Lewis H, Avery Inc., as national sales
representative, effective Aug. 1.

Boston, has been

Housing Authority Cites
WOR for Veterans’ Aid

WOR New York was commended
for its contribution to the veterans
housing crisis last week in a letter
to Theodore C. Streibert, president,
from Maxwell H. Tretter, execu-
tive director of the New York City
Housing Authority.

The station began its veterans’
housing campaign last April by
interviewing one veteran a day in
need of a home, on the coopera-
tively sponsored Daily Dilemmas
program, Monday through Friday,
2:30 p.m., which has brought in
100 vacancies. Success of this pro-
ject led to the forming of a WOR
“Housing Commission” of World
War II veterans, headed by Tom
Moore, program coordinator. The
campaign consists of interviews
with other house-seeking veterans
cn other WOR shows such as Bessie

Beatty, Martha Deane, John
Gambling and many others, in ad-
dition to spot announcements

throughout the 23-hour schedule.

REV. MICHAEL J. AHERNS, scientist
and conductor of "Catholic Truth
Period” for 15 years on Yankee Net-
work, sails for England July 18 on
Queen Mary as delegate from National
Conference of Christians and Jews in
the U. 8. to an international confer-
ence which the American group is spon-
soring with the British Council of
Christians and Jews at Oxford.

Olympia Bureau Success Told
Washington State News Clinic

OPERATION of a cooperative
radio news bureau by Washington
State broadcasters in Olympia,
State capital, is proving successful,
the NAB news clinic held June 27
at Olympia was told. The bureau
was set up last Jan. 1 to serve sta-
tions with local news originating
in the capital.

The Washington clinic was one
of two held in the Northwest by
Arthur C. Stringer, NAB director
of special services. Other clinic
was held June 25 in Portland.

The 17 subscribing stations pay
the cooperative bureau from $4.50
to $26.50 per week, depending on
rate card. Office space is provided
by the State. Manager of the bu-
reau is Carl Downing, former news
editor of KPQ Wenatchee. He ac-
cepts assignments for capital sto-
ries from the stations, and releases
spot news along with two news
letters and a quarter-hour tran-
scription each week.

Gov. Wallgren of Washington
held a reception for attendants at
Olympia clinic. Tom Olsen, licensee
of KGY Olympia and president of
Washington State Assn. of Broad-
casters, was host.

Station Newsmen Speak

Lively writing and origination
of as much news as possible were
urged by Sam Crawford, KGY
newsman. Dick Crombie, KJR
Seattle, said regional listeners
want plenty of news of their own
areas. Ted Bell, KRSC Seattle,
said station covers sports thor-
oughly, especially high school
events. They bring in many listen-
ers, he said. Frank Adams, mana-
ger of KVOS Bellingham, said the
station has a fulltime newsman
and five stringers. A department
store sponsors a six-weekly quar-
ter-hour society program. Al Bond,
KIRO Seattle, described methods
of handling farm news.

General chairman of the Oregon
clinic was Marshall Pengra, mana-
ger of KRNR Roseburg. On the
arrangements committee were
Harry Buckendahl, Arthur Kirk-
ham, KOIN Portland; H. Quenton
Cox, manager of KQW Portland.

Value of local news was out-
lined by Lee Jacobs, KBKR Baker,
who said the station breaks any
program for a top local story. Gor-
don Capps, KLBM La Grande, as-
sociated with KBKR, said a full-
time newsman was added some
months ago. KBKR sells two news
shows daily on a cooperative basis.
Lester Halpin, KOIN, said the sta-
tion has just added a fulltime
street reporter. Ralph Hanson,
KUGN Eugene, said KUGN will
have a fulltime newsman soon after
taking the air early this month.
Several newsmen complained that
press associations should supply
more regional and state news, as
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well as farm news, and move it
promptly,

KALE Portland is concentrat-
ing on farm news, according to
Burton Hutton, heading the farm
service. William B. Smullin, mana-
ger of KUIN Grants Pass and
NAB director, discussed freedom
of the press. Clinic discussion
leaders were Chet Wheeler, KWIL
Albany; George Turnbull, acting
dean of journalism, U. of Oregon;
Mr. Stringer, Mr. Hutton and Mr.
Halpin.

At Oregon Clinic

Attending the
were:

L. W. Tromlitz, KORE; Harry H. Buck-
endahl, Lester Halpin, George Wann,
KOIN; Marshall Pengra, KRNR; Cy
Young, KEX; Arthur C. Stringer, NAB;
Glen McCormick, KSIM; Gordon Capps,
KLBM; Burton Hutton, C. E. Couche,
Tom Decker, KALE; Chuck Foster,

Oregon clinic

KGW; Paul Corbin, KUIN; Hal Byer,
Chet Wheeler, KWIL; Ralph Hanson,
KUGN; Jack Richards,

John leg,
K Lee Bishop, John Keating 8tu-
dios; Barney Kenworthy, KODL; Dan
Crumley, Nick Bourne, UP; willlam B.
Smullin, Ed Malone, KUIN; Lee Jacobs,
KBKR; George Connor, KVAN; Geor
Turnbull U. of Oregon; J. A. Cour.

Attending the Washington clinic
were:

Joe Chytil, Les Keiter, Dudley Gay-
lord, KELA; Tom Olsen, Theresa Olsen,
Sam Crawford, Eve Knutson, Margie
Donnell, Vicki Draham, KGY; Carl
Downing, Wash. State News Bureau;
Peter Glovine, Dan Crowley, UP; LeRoy
M. Hittle, Mark Knight, Will Lindley,
AP; Dick Cromble, Bob Ackerley, Bob

Ferris, Charles Herring, KJR; Harry
Spence, Stan Craft, Fred Goddard.
KXRO; Robert E. Prlebe Ted Bell,

KRSC Burke Ormsby, KT 'BI; Ann
Shepard Ted Knightlinger, Verne Saw-
yer, Jim Murphy, KMO; Harry Long,
KVI; Jim McLaughlin, 'John Keating
Studios; Oliver Runchey, KOL; Harry
Jordan, KEVR; Al Bond, Ken Yeend,
Ralph Thompson, Loren Stone, KIRO;
Vern Mack, Willlam Taft, Thelma Taft,
Shirley Bartholomew KRKO; Jim Wal-
lace, Ralph Shotwell, Jim Foster, KPQ;
Pete Wick, KIT; George Dunnlng, L. L.

Lang, Ross McConnell, KOMO; Frank
Adams, KVOS; Arthur C. Stringer, NAB.

C. TERENCE CLYNE, former account
executive at Free & Peters, New York,
has been elected vice president. He will
continue to direct station sales pro-
motion for the entire organization as
well as handling a New York list ot
advertisers and agencies. Startlng

10th year with the radlo representative
organization, Mr. Clyne served as chief
of supply for the Eighth Air Force
Command in Europe during the war.

You can cover Ohio's Third Market at
less cost. American Network affliate.

Ask HEADLEY-REED

WFEFM)

YOUNGSTOWN, OHIO
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Thats

— Transportation hub of the Mid-West

— Home of one of the world's five largest railroad stations.
— Handling more through trains daily than any other city in U. S.
— Served by 12 major trunk line railroads, 3 air lines and river barge and pipe lines.

— Providing daily bus service by 13 companies; highway shipping by over 130
truck lines.

— Center of a vast highway network which includes six federal highways.

sl S

H
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Radio-Responsive to

The Kansas City Star Station

v

610 More than 5 million persons live within WDAF’s half- P77 Gl
Kil | milivolt area—ond they listen to WDAF because of '—---—*‘\? )
tlocycles programming dominance. -\KANES'ﬁ .
BASIC NBC WDAF coverage of the Kansas City market surpasses KANSAS)

i- MISSOURI

that of any other Kansas City station.

of the Center-Section™
-

“The Chlks Slice
Represented Nationally by EDWARD PETRY & 00., Inc, \_\_"75‘:___.1;"
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PORTER BLDG.
KANSAS CITY, MO.

EVERETT L. DILLARD

General Manager

ELIZABETH WHITEHEAD

Station Director

Pioneer FM Station in
the Kansas City Area
e e ]
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Iowa Schools Plan
FM Education Net

Link With Other States Seen;
St. Louis Maps Program
EXTENSIVE use of FM is planned
by Iowa and St. Louis education
officials, according to the Federal
Radio Education Committee of
which John W. Studebaker, U. S.
Commissioner of Education, is
chairman.

State U. of Iowa, granted an FM
CP in 1944 with call letters KSUI,
will install equipment as soon as
possible. Project had been deferred
because of war shortages. Iowa
State College is an applicant for a
CP covering an FM station. City
school systems plan applications
when equipment. becomes available,

Organization of an FM educa-
tion network to supply the whole
state is projected in Jowa, this net-
work eventually to join networks
of other states for regional or na-
tional broadcasting of programs.

Network Plans

Tentative plans for the state net-
work call for installation of three
10 kw stations, located at Iowa
City, Ames and Cherokee, with four
3 kw stations at Fayette, Mason
City, Atlantic and Chariton. These
stations would form a basic net-
work serving the entire state.

Also proposed by Iowa are a
number of 250 w feeder stations
located at the larger school systems
or program origination points.
When quality warranted, their pro-
grams could be fed to the network.

Postwar radio program for ele-
mentary and secondary schools has
been worked out in St. Louis by
the Committee on Radio Education,
according to Philip J. Hickey, St.
Louis superintendent of instruction.
FM application already has been
filed and time is used on XFUO.
A radio library has been estab-
lished and a monthly program guide
is compiled. Radioc workshops for
students have been set up in four
high schools and program of radio
education for teachers has been
developed.

St. Louis schools are participat-
ing in activities of the St. Louis
Radio Council and are furnishing
speakers on radio education to
school, civic and religious organi-
zations.

Dr. William C. Bagley

DR. WILLIAM CHANDLER
BAGLEY, chairman of the Na-
tional Board of Consultants of the
CBS American School of the Air
and one of the country’s outstand-
ing educators, died at his New
York City home Monday, July 1.
His age was 71. CBS Counselor on
Public Affairs Lyman Bryson paid
tribute to the energy and help ex-
tended by Dr. Bagley in develop-
ing the School of the Air, saying
that he had been one of the first
educators to recognize the possi-
bilities of radio in the field of pub-
lic education.

Savannah Posters

EXTENSIVE campaign promoting NBC
program stars and shows is under way
by WSAV Savannah, built about exclu-
sive coverage of all city buses. Format
of posters with slogan “Everybody
Listens to . . . WSAV.” is caricature of
an outstanding NBC star. Present pro-
grams featured are: H. V. Kaltenborn,
“Mr. District Attorney,” Fred Waring
and “Dr. I. Q"

Congratulations to KOA

CONGRATULATORY message was re-
celved by KOA-NBC Denver from Eddie
Cantor upon that station’s promotion
in exploiting personal appearance of
“The Eddie Cantor Show” in Denver
for its final broadcast of the season.
Message said it was '‘one of the finest
promotion and publicity jobs by a radio
station I have seen in all my years of
show business. . .”
WOR Book Jacket
AS A PROMOTION piece on WOR's New
York, programming, sales and goodwill,
the station has issued a mock book
jacket entitled “Life Began at 1440”,
by “A Keene Picker.” Cover is com-
plete with comments on the back flap
by WOR executives with WOR success
story on the front flap.
Contest Winner Honored

CASH prizes of $350 and $150 were re-
ceived respectively by Willlam Traum,
promotion director of WROK Rockford,
I1l. and Hilda Woehrmeyer, promotion
manager of WOWO Fort Wayne, Ind.
at an--ABC party ‘in Chicago honoring
winners of Schutter Candy ‘‘Counter
Spy” promotional contest [BROAD-
CASTING, June 24). Winners also re-
ceived bronze plaques and certificates
of merit from sponsors.

Hat Winner
WLAP LEXINGTON, Ky., was judged one
of first prize winners in local promo-
tion competition, bullt around Hedda
Hopper-Tom Brennan Hat contest. Pro-
motion included courtesy announce-
ments, window placards, lobby displays

Eaton to Europe

RICHARD EATON, Mutual com-
mentator, left last Saturday for a
trip to France, Germany, and
Czechoslovakia for a first-hand re-
port on postwar conditions in those
countries. He will interview out-
standing figures of the countries,
including President Benes of Czech-
oslovakia. While touring Europe,
Mr. Eaton plans to make record-
ings of the interviews and of his
reports on conditions, and in addi-
tion will write a series of articles
for North American Newspaper
Alliance. Al Warner, WOL Wash-
ington news chief, will substitute
during Mr. Eaton’s several weeks’
absence.

A fortnight ago, Mr. Eaton re-
ceived the Norwegian Broadcasting
Peace Medal as a token of respect
and in appreciation for the coopera-
tion given Norway during the war,

Army Staff Chosen

EARLE McGILL, producer-direc-
tor of the Army program Sound-
Of with Mark Warnow, 8:30 p.m.
on CBS, has appointed Allan
Sloane as program director and
Edward Michelson as research spe-
cialist. Talent on program is paid
for by Army through N. W. Ayer
& Son, New York. Time on the net-
work is donated by CBS.
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and hats modeled by U. of Kentucky
football players. Fred K. Augsburg is
WLAP promotion manager.

Program Folders
KASPER-GORDON, Boston, radio pro-
duction firm, has issued folders on their
transcribed programs, “Real Romances,”
and “One I'll Never Forget.” Reproduc-
tion of Real Romances magazine is on
cover of the ““Romances” folder. Jack
Stevens, sportscaster narrator, is fea-
tured on latter program folder.

WIS Paper
WIS Columbia, S. €, is planning an
8-page promotional tablold newspaper,
to be issued monthly under guldance
of Steve Libby, promotion-publicity
chlef.

Scholarship
KCKN Kansas City and Prom maga-
zine, local publication directed to teen-
agers, will join in awarding scholarships
in acting to a new Summer Theatre
School opening in Kansas City July 9.

AID FOR QUADS
Pet Milk, WBIG to ‘Sponsor’
Four N. C. Babies

THE QUADRUPLETS of Reids-
ville, N. C., will be financially aided
throughout their youth by the Pet
Milk Co. with the support of WBIG
Greensboro. The children, four
girls, born May 23, will be in the
hospital for three to six months,
with all hospital bills paid by Pet
Milk. WBIG will follow their prog-
ress and growth with periodic
broadcasts. The babies are “doing
fine” on their Pet Milk formula,
according to Dr. Fred R. Klenner,
who delivered them.

The children were born to a Ne-
gro couple, Annie Mae and James
Newton Fultz, who have six other
children. All the quads are named
Mary, with different middle names,
Ann, Louise, Alice and Catherine.

STEPHEN I. HALL, secretary, radio
group, American Marketing Assn., New
York, and Larry Hubbard, chairman of
the Assn., have switched positions
caused by Hubbard’'s inability to at-
tend all meetings because of out-of-
town business. Mr. Hall is merchandis-
ing editor of Radlo and Television Re-
tailing, New York, and Mr. Hubbard
is director of research of Duane Jones
Co., New York.

THANK YOU
GARDNER AGENCY
for your comments
KFXJ 27th among 270

Mutual stations in

and the recent Tom
Mix mail return

MBS of 154 cities all
Jarger than Grand

analysis . . . ahead
° Junection, Colo.

... KFXJ ranked

A
PEACH K F x J
OF A Grand Junction,
PAIR Colo.
920 KC 1000 W

Represented by Griffith
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RC-11 STUDIO CONSOLE

for AM or FM

The Most Versatile Unit of its Kind...Easily Controlling Two Studios,
Announcer’s Booth and Nine Remote and Two Network Lines.

First unvEILED at the LR E. Show last win-
ter, this remarkable Raytheon Console has
won a unique place in its field—commanding
the attention of studio engineers and man-
agers as few items of broadcast equipment
ever have!

It provides complete high-fidelity speech-
input facilities for the modern station—with
all the control, amplifying and monitoring
equipment contained in a single compact
cabinet. It easily handles any combination
of studios, remote lines or turntables—broad-
casting and auditioning simultaneously, if
desired, through two high quality main am-
plifier channels. It makes it a simple matter
to cue an oncoming program and pre-set the

volume while another program is on the air.

Note the sloping front and backward-
sloping top panel, giving maximum visibil-
ity of controls and an unobstructed view into
the studio. Note the telephone-type, lever
action, three-position key switches, elimi-
nating nineteen controls and reducing opera-
tional errors to a minimum.

The beauty of this console, in two-tone
metallic tan . . . the efficient, functional look
of it. .. will step up the appearance of any
studio, and yet blend easily with otherequip-
ment. And the low price of this Raytheon
Console will amaze you.

Inquire at once! Write or wire to:

RAYTHEON MANUFACTURING COMPANY

Broadcast Equipment Division

7517 N. Clark Street, Chicago 26, lll.

Devoted to Research and Manufacture for the Broadcasting Industry

BROADCASTING e Telecasting

An Outstanding Success!

THESE OUTSTANDING FEATURES
WITH ANY OTHER CONSOLE

1. SEVEN built-in pre-amplifiers —more than
any other console —making possible 5 micro-
phones and 2 turntables, or 7 mictophones, on
the air simultaneously.

2. NINE mixer positions—miore than any other
console—leading to 5 microphones, two turn-
tables, one remote line and one network line.

3. NINE remote and two network lines—more
than any other console—may be wired perma-
nently.

4. TELEPHONE-TYPE lever-action key switch-
es used throughout — most dependable,
trouble-free switches available. No push but-
tons,

5. FREQUENCY RESPONSE 2 db’s from 30 to
15,000 cycles. Ideal speech input system for
either AM or FM.

6. DISTORTION less than 1%, from 50 to
10,000 cycles.

7. NOISE LEVEL minus 65 db’s or herer.
Airplane-type four-way rubber shock mount-

ing eliminates outside noise and operational
“clicks.”

8. ALL FCC REQUIREMENTS for FM trans-
mission are met.

9. DUAL POWER SUPPLY provides standby
circuit instantly available for emergency use.

10. POWER SUPPLY designed for mounting
on desk, wall or relay rack.

11. INSTANT ACCESS to all wiring and com-
ponents. Top hinged panel opens at a touch.
Entire cabiner tilts back on sturdy full-length
rear hinge.

Cacellence ¢n Etectrondes
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BEOCTER & GAMBLE, Cincinnati,
{Camay Soap) will sponsor a half-
hour dramatic show based on mo-

tion plcture adaptions with the origl-
nal movie stars appearing on CBS.
Show will originate in Hollywood with
Heddh Hopper as m.c. Time is not set
as yet. Pedlar & Ryan, New York, is
agency.

CAMPBELL SOUP Co., Camden, N. J.
(Strained Baby Soup) during the last
week 'in June for four weeks, astarted a
spot campaign on nilne stations In
seven| citles, consisting of 66 spot an-
nouncements weekly. Citles are Phila-
delphia, S8t. Louis, New York, Hartford.
Baltimore, Buffalo and Indianapolis.
Agency is Ward Wheelock Co., Phila-
delphia.

MARLIN FIREARMS Co., New Haven,
ronewed three one minute announce-
ments five times weekly over KYW
Philadelphia, featuring razor blades.
Flaced by Craven, Hedrick, New York.

MANHATTAN SOAP Co., New York
(Blu-White), on July 1 started 12 par-
ticipations weekly in “Housewlives’ Pro-
tective League” on KNX Hollywood.
Contract 1s for 13 weeks. Agency Is
Duane Jones Co., New York.

BAKELITE CORP., New York, has ap-
pointed J. M. Mathes Inc. as advertis-
Ing representative. Firm was previously
ryepr:sented by Rickard Adv. Co., New
ork.

WESTERN AUTO SUPPLY Co.,
;Angelg! (auto accessories), on June 22
tarted five weekly 15-minute news
roadeast on EECA Hollywood. Contract
is for 52 weeks. Agency i8 Arthur W.
Btowe Adv., Los Angeles.

ARDEN FARMS, Los Angeles (dairy
produpts), has started spot announce-
ments schedule on KMPC KECA,
all Hollywood. Stations respectively
carry four, five and Seven announce-
ments weekly. Contract 18 for 13 weeks.
Aglency 18 Productive Adv., Los An-
geles.

Los

WILSON LINE STEAMSHIP Co., Phila-

ﬂh’ 18 a new account for KYW
Philadelphia, placing seven announce-
ments weekly for twelve weeks. Placed
through John Falkner Arndt Agency,
Philadelphia.

NUTRITIONAL Research Prods., Los
%ngeles {Waytirol) has extended “Dusty
ecor

six Southern California MBS statlons.
Contract is for 52 weeks, Agency Is
Lockwood-8hackelford, ILos Angeles.
GEORGE 8. MAY Co., through Jim
Dufty Co., Chicago, July 28 sponsors
All-American Golf Tournament broad-
cast on NBC, 8un. 5:30-6 p.m. Tourney
18 to be held at Tam O'Shanter Coun-
try Club. Advertiser will sponsor Satur-
day half-hour coverage on WMAQ
Chicago. NBC is carrying program sus-
taining Thursday, Friday and Saturday.
BROMO SELTZER has placed a con-
tract with CKNW New Westminster,
B. C., for 260 transcribed announce-
ments. F, H. Hayhurst Co., Toronto, s
agency. COLGATE -~ PALMOLIVE - PEET
has contracted for four transcribed an-
nouncements dally, three times a week,
52 weeks on CKNW, through L. J.
Heagerty & Assoc., Toronto.

WESTBERN AUTO SUPPLY Co., ILos
Angeles (auto accessorles), on July 1
started six-weekly “Breakfast Hour
News” on KMO Tacoma. Contract 18 for
52 weeks. Agency is Arthur W. Stowe
Adv., Los Angeles.

ICECAPADES, opening in Atlantic City,
have scheduled nine commercisls over
a two week period over KYW Philadel-
phia. Account placed by N. W. Ayer &
Son.

HASSENSTEIN & Co, Hollywood
(Movie Wave home permanent), on
July 8 starts trial campaign for new
product package with six 15-minute
recorded music programs on KNAK Salt
Lake City and KLX Oakland. Trial is
for one week. Agency is Dean Simmons
Adv., Hollywood.

SEARS ROEBUCK & Co., Los Angeles
(general merchandise), on July 4 started
five weekly spot announcement sched-

* on KHJ Hollywood to includeule on KFI Los Angeles, Contract s for

WROK

ROCKFORD, ILLINOIS

Gratefully Acknowledges

Two New Awards for Outstanding Promotion

FIRST PRIZE

In The “Counterspy” Promotion Contest

THE BEST PROMOTION JOB OF ABC STATIONS
IN COMPETITION SPONSORED BY SCHUTTER
CANDY DIVISION OF UNIVERSAL MATCH CORP.

w

TOM BRENEMAN HAT CONTEST & DISPLAY

OUR EXPLOITATION OF THE BRENEMAN
HAT PROMOTION WAS JUDGED ONE OF
THE 10 BEST ENTERED BY ABC OUTLETS.

WROK DELIV EH=

MATL REP. HEADLEY-REED
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52 weeks. Agency s Mayers Co., Los
Angeles.

EASTERN AIR LINES Inc., has expanded

participation in the WABC New York
8-7:45 a.m. "Arthur Godfrey” program,
from Tuesday, Thursday and Saturday,
to a six-a-week schedule. Agency Is
Campbell-Ewald Co., New York,

PHILADELPHIA Natlonal League Base-
ball Club is running announcements
five times weekly over KYW Philadel-
ggla. Account placed by N, W. Ayer &

n.

STUDEBAKER Corp., South Bend, Ind.
(automobiles), through Roche, Williams
and Cleary, Chicago, has extended its
contract sponsoring “Harry Marble and
the News,” 6-6:15 p.m. Monday and
Wednesday, and 11-11:10 p.m. Sunday
on WABC New York.

BONAT & FRENCHEE Ltd.,, Toronto
{cosmetics) has started weekly quarter
hour trenscribed program on CFRB
Toronto. Agency is Frontenmac Broad-
casting, Toronto.

IRON FIREMAN MFG. Co. of Canada,
Toronto (automatic firing equipment)
has started spot announcement cam-
paign six days weekly on CKEY Toronto.
Account is placed by Frontenac Broad-
casting Agency, Toronto.

Net Changes

QUAKER OATS Co., Chicago, will
cancel 19 stations signed to carry re-
broadcasts of “Those Websters, Sun-
dn%'oS:so-s p.m. (CST) over Mutual
[BROADCASTING, May 13]. Firm now
buying farm programs on 18 to 20 sta-
tlons to start August 5. Contracts will
be for 52 weeks. Agency: Ruthrauff and
Ryan, Chicago.

e
I
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ARTHUR H. MILLER Public Relations
Firm, New York, has moved from 1270
Avenue of the Americas to 151 East
50th Street.

A. E. KESSLER, former head of The
Fishery Counclil, New York, has formed
a public relations and advertising firm
under hig own name located at 81 Wil
loughby Street, Brooklyn. Firm handles
the Viewtone Television & Radlo Corp.
account with radio being considered as
part of a fall campalgn.

KATHERINE HILLGROVE, formerly
overseas for the OWI, has been ap-
pointed executive director of Veterans
Guidance in Advertising & Selling,
New York, succeeding MRS. RUTH C.
PERRY who has resigned.
RECORDING division has been orga-
nized by MGM in New York under the
direction of FRANK WALKER, former
vice president of RCA Victor, New York.
First star to sign a contract is KATE
SMITH, who starts recording for MGM
Oct. 1, for & three year period, when
her Columbia Records pact expires.
COMMITTEE chairmen named for
the coming year by GEORGE T.
SHUPERT, president of the American
Television clety are: ALICE PENT-
LARGE, reception; JACK LEVINE, pro-
gram library; MYRTLE IISLEY, library;
EDWARD STACHEFF, education:
CHARLES ALICOATE, motion picture;
FREDERICK A. KUGEL, program and
BUD GAMBLE, ATS training.

RALPH KISCH, known to radlo as
Ralph Kolller, has returned to Metro-
politan Television staff in New York
after a War Dept. assignment as chlef
announcer-producer with AFN Frank-
furt.

J. R. LITTLE and BARTON KREUZER
have been named manager of RCA the-
atre equipment section and manager of
RCA film recording activities, respec-
tively. Prior to joining RCA, Mr. Little
was engaged in sales promotion and
merchandising for Montgomery Ward
& Co., for 18 years. Mr. Kreuzer has
been affiliated with RCA since 1928.

F. RUSSELL GILBERT, consultant on
statlon operation and programming, is
now with WLOG Logan, W. Va.
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Canada Dry to Resume

Network Radio on CBS

CANADA DRY Ginger Ale, New
York, will return to network radio
in early fall when it starts a half-
hour program on CBS, Friday,
7:30-8 p. m. The show will promote
the company’s sparkling water
among other beverages in the Can-
ada Dry Line, with ginger ale being
featured when sugar supplies in-
crease.

Format of the new series has not
been decided upon as yet. Canada
Dry has not been heard on the
networks since sugar shortages in
1942 forced the cancellation of
Michael and Kitty on the Blue Net-
work. In the past the company
was first sponsor of Informa-
tion Please on the Blue Netwoérk
and, in 1933, the Jack Benny show
on CBS. Agency is J. M. Mathes
Inc., New York.

WJBW Renewal Is Set
For Further Hearings

TO INQUIRE into alleged viola-
tions of the Commission’s rules, the
FCC last Tuesday designated for
further hearing the application for
renewal of license of WIBW New
Orleans, 250 w station on 1230 ke,
Hearings were held on the renewal
application in New Orleans Nov.
8, 9 and 10, 1943 and in Washing-
ton on Dec. 30, 1943.

In ordering further hearings, the
Commission listed 20 additional
issues for investigation. These in-
cluded questions of compliance with
Civil Aeronautics Administration
regulations, maintenance of tower
iights, conformity with radio si-
lence requirements of the Third
Fighter Command, keeping to as-
signed frequency, and provision of
suitable facilities for operator’s
welfare and comfort.

Kalech Promoted

PHIL KALECH, formerly general
sales manager of the Pepsodent
Division of Lever Bros., Chicago,
has been appointed director of
sales of that division in charge of
all Pepsodent sales and sales per-
sonnel.

~KNOW=S

“Austin Gives You
More Dollars Per
Dialer . ..

KNOW Gives

You More Dialers
Per Dollar.”

's¢ AUSTIN, TEXAS

;.ﬂ WEED & COMPANY

Represendadives
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Time Buyers!

SWING IN ON A TOP PROGRAM WITH \Sr‘l'

“Serenade to America” —a tested quality musical
program of network caliber available for local
sponsorship in the nation's first market, 6:15-6:40
pm, Monday thrv Friday.

\', 1Y 5556560 600060003080005000060000 Boston
“Music Shop”—with Ray Dorey as singing pro-
prietor, offers a high-rating program of music
strictly on the solid side. 1:15.1:30 pm, Monday
thrv Friday.

\, £} /65665600600000600000000000 Schenectady
“Musical Breakfast” —delightful a.m. variety —
musical show, with orchestra and vocalist. 8:30-
8:45 am, Monday thru Friday.

LS\ /65686060060080095000000000 Philadelphla
“Music from the Theatre” —popular show tunes,
past and present, given unique arrangement by
Clarence Fuhrman and the KYW orchestra, fea-
turing singer Frank Coleman.1:00-1:30pm, Sunday.

\', 1.{90600000050000000606500000 Washington
“Stringtime" —rich, light concert melodies by the
ten-piece NBC String Orchestra—Monday and
Wednesday, 10:15-10:30 pm.

Pittsburgh
“11:05-11:15 pm Newscast"—This exceptionally
popular fate evening news program has been
producing results for sponsors for over five years.
Monday thru Sunday.

BROADCASTING o Telecasting
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® Look below . . . latch on fast to your pick of these

WTIAM. ... ccieerineinnnnnnnnses Cleveland
“Ed Wallace News Commentary” —Lucid com-
ments by famed WTAM news analyst enjoy high
rating according to special Hooper Survey.
11:05-11:15 pm, Monday thrv Friday.

WOWO......ooovvevinnnnnns fort Wayne
“Bob Shreve Show" —wi
provides 15 minutes of dinnertime entertainment.
6:15.6:30 pm, Monday thru Saturday.

WMAQ.....coovveiivnnnncnnnnnnn, Chicago
““Music That Sings, with Norman Ross”—carefully
selected recorded music and inimitable com-
ments and quips by Ross. 8:30-8:45 am, Monday
thru Safurday.

[ {- ] N9 65600060000060506600000000600 Denver
“Horkness of Washington” —offers an auvthorita-
tive analysis and review of activities in the na-
tion's capital. 11:30 pm Monday, 11:15 pm Tuesday
thru Friday.

San Francisco
—John Vandercook co-ordi-
nates this network roundup of global news
events; available for local sponsorship. 3:15-3:30
pm Tvesday and Thursday.

orchestra and vocalist,

top programs on NBC key stations. You’ll be taking
a really big swing towards putting your client’s
product over the top.

For these are the 11 NBC key stations that day
after day broadcast to 55% of the people with 34.2%
more money to spend than the nation’s average.

Don’t wait another minute . . . get hold of one of

these programs now! . . . and give your client this
chance for a real sales alley oop!

T SALES

New York, Circle 7-8300 . . . Chicago, Supen.'i-or‘ 5300 ... San Francisco, Graystone 8700
Washington, Republic 4000 . .. Cleveland, Cherry 0942 . . . Hollywooed, Hollywood 6161
Denver, Main 6211 . . . Boston, Hancock 4239

July 8, 1946 o Page 59



. e o e e e e e e et Y 00 B B B e = e S e = = e = = = = - —
Al

Out of the heavy unsolicited mail
response that arrives at KFI daily
for the program called “LADIES
DAY; a goodly number of letters
simply go all-out in telling the
principals on the show how much
their listeners lo-0-ove them. Only
yesterday, emcee Bill Stulla
dropped by with a note received
fromh a little housewife in Glendale
which went so far as to state that
“LADIES DAY" actually made up
for the fact that she has been with-
out nylons for over a year!

AND WHAT A SURPRISE

Of course we're proud of this dally
program (Mon. thru Sat. at 4:00
p.m.) and are quick to agree with
listeners that the patter of Bill
Stulla and the music of Bob Mitch-
ell and the songs by Bill Shirley
provide a lot of fine radio entet-
tainment — but believe us, in our
maddest moments we never
dreamed that “LADIES DAY"
could ever be compared with those
two-thread puffs so near a woman’s
heart. Naturally we'd like to share
this unmitigated flattery with you
advertisers who are buying into
“LADIES DAY"” on an announce-
ment basis. Bet you didn't know
you’d get all this (and results too)
when you made that call to KFI
Sales or Edward Petry Company
for details on costs and availabili-
ties: PS. Have you other guys tried
“LADIES DAY recently?

CLEAR CHAMMNEL

HBC far LOS ANGELES

W by [dwend Py and Lo
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ULMER TURNER, news commentator
of WJJD Chicago, has been appointed
radio director of The Chicago Sun.
succeeding BETTY BURNS, who is mov-
ing to Honolulu.

JIM MOSER of the KGO San Francisco
newsroom June 15 married BARBARA
CONNER of the KGO traffic depart-
ment.

CLIFFORD EVANS, managing editor of
WLIB New York news room, has been
in Mexico covering the elections held
July 7. Special interviews and high-
lights of the election were recorded and
air expressed to
scheduling.

F. O. CARVER Jr., director of public re-
lations and editor of a house publica-
tion for the State
Highway and Public
Works Commission
of North Carolina,
has been
news editor of W8JS
Winston-Salem. He
was released from
the Navy, as chief
petty officer in pub-
lic relations.

TOD BRANSON, for-
merly with EKMBC
Kansas City, has
been appointed
news editor of
WRRN Warren,
Ohio.

HENRY OUTLAND, KLZ Denver news
commentator, attended the Conference
on Atomlic Energy, sponsored by the
U. of Denver at Estes Park, Colo., as an
official delegate.

WICK EVANS, news director of WIMV
E. St. Louis, makes his microphone
debut July 8 with a news feature. “The
World at One,” analyzing the top news
story of the day. Program will be heard
Monday-Saturday, 1-1:15 p.m.

WLIB for program

Mr. Carver

Educators - NBC Meet

THIRTY Michigan school superin-
tendents and principals will at-
tend an all day round table meet-
ing at NBC’s New York headquar-
ters July 18. The purpose is to
aid pupils in understanding the
opportunities in the business and
industrial world, and to provide
educational programs which will aid
Michigan students to meet present
day employment problems. NBC
officials from various departments
will address the group.

OPERATION SQUAB
New England Industrialists Join
———In Speedy Survey———

QUICK industrial survey of New
England was made by George C.
Wiswell, treasurer of Chambers &
Wiswell, Boston agency, and presi-
dent of the ad club, with coopera-
tion of WHDH Boston, Wakefield
Racing Pigeon Club and Western
Union.

Known as Operation Squab, the
project utilized homing pigeons to
bring messages from 100 industrial
executives within 90 miles of Bos-
ton. Phil Johnson, WHDH special
events reporter, covered arrivals at
the birds’ home loft with a wire re-
corder and parabolic mike. Entire
survey was done in two hours.

named .

GORDON GRAHAM, former president,
Radio Washington and previously head
of WLW Cincin-
n at i Washington
news bureau, on
July 15 becomes
director of public
events of WIBC In-
dianapolis. He en-
tered radio in 1938
with WSMK Day-
ton, later was with
WLBC Muncie, then
with Dayton Jour-
nal-Herald,
becoming assistant
director of special
events, WLW, In
1943. Mr. Graham
will be responsible
for new policies and a general broad-
ening of WIBC’s public service, special
events and educational features.

Mr. Graham.

RMA Amateur Group

Is Headed by Andrews

RAYMOND W. ANDREWS, mer-
chandising manager, Radio Tube
Division, Sylvania Electric Prod-
ucts Inc., has been appointed chair-
man of the parts subcommittee,

Radio Amateur Section, Radio
Manufacturers Assn.
The subcommittee has been

formed to stimlate interest in estab-
lishment of reference standards
and accurate product comparisons
and to encourage the cooperation
of parts manufacturers in im-
proved advertising and cataloging
for the radio amateur.

Mr. Andrews has appointed the
following as members of his com-
mittee: W. W. Eitel, Eitel-McCul-
lough; W, B. Swank, E. F. John-
son Co.; James Millen, James Mil-
len Mfg. Co.

Atom Test Comment

WHILE all station newsrooms
throughout the country remained
on the alert to break any program
for important news from “Opera-
tion Crossroads,” WCBM Balti-
more pointed to its community for
significant analysis of the atom
bomb experiment, Dr. David Inglis,
associate professor of physics at
Johns Hopkins U. and one of lead-
ing scientists who participated in
development and original experi-
ment of the bomb, was on hand at
WCBM to report over the Mary-
land Coverage Network, which in-
cludes WBOC Salisbury and WJEJ
Hagerstown. Dr. Inglis commented
on the test immediately following
Adm. Blandy’s announcement, and
later reports coincided with his
interpretation,

ROBERT MAXWELL, producer of the
MBS Superman Series, has received a
letter from Gov. Ellis Arnall of Geor-
gla commending the program on its
crusade against the Ku Klux Klan,
Series is heard Monday-Friday, 5:15-
5:30 pm. on MBS in behalf of the
Kellogg Co., Battle Creek, through Ken-
yon & Eckhardt, New York.

BROADCASTING

CBS Planning Program

On Juvenile Delinquency
A NATIONAL report on juvenile
delinquency, to be aired sometime
this fall, will be the culmination
of several months of national re-
search by Robert Lewis Shayon,
CBS executive director. Mr. Shay-
on produced the CBS, hour-long
Operation Crossroads, a pre-Bikini
atom program.

The program on juvenile delin-
quency will attempt to point out
how America can approach the
problem. Mr. Shayon will tour the
nation, visiting most U. S. big
cities, and those areas where spe-
cial efforts are being made to com-
bat delinquency, interviewing out-
standing U. S. authorities on the
problem. At the end of his trip
Mr. Shayon will develop his ma-
terial into dramatic form for an
hour’s broadcast.

Finch Expands Facsimile
Service Throughout N.Y.

A FACSIMILE newspaper Air
Ezxpress will begin operation in
at least 100 public places in New
York City, such as hotel lobbies,
bars and night clubs, within a week
according to Capt. W. G. H. Finch,
USNR, owner of WGHF New
York’s newest FM station.

Using United Press news re-
ports, letter size, four column pa-
per will be transmitted twice daily
12:45-1 p. m. and 5:16-5:30 p. m.,
seven days a week. Until now the
paper has come out irregularly.
Captain Finch, head of Finch Tele-
communications Inc. is the producer
of facsimile sending-receiving
equipment.

Rescinds Rule

FCC last week rescinded subsection
8115 (1) of the Commission’s
Rules Governing Ship Service,
which had been issued as a war-
time measure to provide a means
for radio operators to test the
ship’s emergency transmitters un-
der wartime conditions.

CARL CAMPBELL, discharged from
Army, has rejoined CBS Hollywood en-
gineering staff.

K OF ACCURACY,
SPEED AND INDEPENDENCE IN
WORLD WIDE NEWS COVERAGE

UNITED PRESS

¢ Telecasting
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The advantages of Westinghouse transmitters are

proved by actual station operation experience un-

matched by any other transmitter manufacturer.

i ieStl ghouse Ask your nearest Westinghouse office for all the

PLANTS IN 25 CITES . OFFICES EVERYWHERE
facts . .. 5, 10 and 50 kw AM, 1, 3, 10 and 50

2 /] - Wﬁ ﬂz__._%/——- kw FM. Westinghouse Electric Corporation, P. O.
bd 74

Box 868, Pittsburgh 30, Pa. J-08148
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OMBINING music and good will in

a Latin American format, KGFJ

S!ollywocd is alrlng a weekly half
hour, “Saludos Amigos.” In addition to
authentic music of country saluted, pro-
gram will also feature interviews with
governmental officials or visiting digni-
taries. For past 15 years, program has
been 8panish language broadcasts, but
its conductor, Mrs. Elena BSalinas, has
returned to South America.

Salute to Monterey
CALIFORNIA Medlcal Assn.'s “Call-
fornia Caravan,” on July 6 saluted
Monterey, Cal. in connection with Flag
Centennlal there. Tle-in was arranged
by Lockwood-8hackelford, Los Angeles,
agency on account, in cooperation with
KDON Monterey.

June Bride ‘Queen’
SPECIAL June bride broadcast was pre-
sented June 28 on the “Queen for a
Day’] program, on MBS with the bride
chosen 88 ‘‘Queen for a Day” receiving
honeymoon trip to Hawall, All those in-
vited to the program on that day were

prospective June brides, 8ponsors of
the show, heard Monday through Fri-

day, 2:30-3 p.m., are Procter & Gamble,
%‘lgclnnan and Miles Labs., Elkhart,
nd.
Henle Show

SERIES of transcribed quarter-hour
programs, featuring news of the wom-
en's world, has been started by Sonja
Henle, noted ice skating star, on WI'ON
8taunton, Va., ABC outlet. Program is
sponsored ‘ locally.

Page_ 62 o July 8, 1946

WDAY is overwhelmingly
the most preferred station
in the Red River Valley.
The latest Conlan Survey
tells the story:

WDAY GETS 61.4%
OF THE AUDIENCE
IN ITS COVERAGE
AREA

STATION B GETS

95% OF THE
AUDIENCE

GETS 7.2%

STATION C

Field Club
WILM Wilmington, Del. July 10 begins
“The Rod and Gun Club of the Afr.”
Bill Everman and Arnold Stewart,
sports columnists, will conduct the
show, with Del Parkes &8s announcer.
Program will be heard Wednesday,
7:15 p.m.
Afirs Council Debate
WTOD Toledo, Ohlo, within a week
after beginning to broadcast, alred the
proceedings of the City Council on
June 24. Hour and & half of debate on
downtown traffice control plans was
covered.
J. Roosevelt Series
JAMES ROOSEVELT, son of late Presi-
dent, has started as commentator,
8:45-7 p.m., PST, five-weekly on KLAC
Hollywood and KYA 8an Francisco,
with negotlations under way for alr-
ing on ABC. Bhow will also be tran-
scribed for WLIB New York.
Weather News for Racers
AB A SPECIAL public service to yachts-
men entered in the Bermuda races this
year, the news and _8pecial features
division of WOR New York June 29 for
a week started broadcasting weather re-
rts especially slanted for the racers.
'orecasts are heard on weekdays at
8:40 a. m, 11 a. m., 6:30 p. m. and
11:35 p, m., and on Sunday at 10 8. m.
and 7:30 p. m.
Singing Breaks
IN A PROMOTION for lstenership,
WELI New Haven, Conn., 18 presenting
10-times daily a 15-second transcrip-
tion featuring Vaughn Monroe and his
orchestra. Musical statlon break, com-
posed by Bud Pinch of the station’s
announcing staff consists of call let-
ters, dial setting and reason why “New
Havenites should keep listening to
WELL"
Song Memories
WERITTEN request musical. program
started by WJNO West Palm Beach,
Fla., s "“Echoes in Song,”" presented
thrice weekly in morning period. Ma-
ther Furniture Co. is sponsor.
WAAB Covers
PANEL discussions and Interviews
highlighted coverage by WAAB Wor-
cester, Mass., of June 25-23 athletic
clinic of Holy Cross. Sports authorities
of the major colleges attended.
Baby Care Program
WEEKLY quarter-hour series, “Babies
Are Fun,” has been started by KYW
Philadelphia. Hints on the care and
feeding of infants are presented.
Citation for WLAW
NATIONAL TUnited Service Organiza-
tlons has awarded to WLAW Law-
rence, Mass,, a citation for distin-
guished war service.

Shortwave to Sweden
CELEBRATION of the 50th anniversary
jubllee of the Vasa Order of America,
held in Hartford, Conn., June 27-28,
was broadeast short-wave to Sweden
by NBC international department.

Program Ads

DAN GOLENPAUL Assoc., package firm
owning “Information Please,” has placed
ads In the New York Times and papers
in Pittsburgh, Boston and Detroit an-
nouncing the last NBC broadcast under
present sponsor (Socony Vacuum Oil
Co.). Ad also stated that “Despite what
you may have heard, ‘Information,
Please’ will definitely be back on the alr
next fall although arrangements have
not been completed.” An official with
Dan Golenpaul Assoc. admitted that
negotiations were current but would
not reveal the possible sponsor’s name.

Gospel Sing on CBS
THE S8TAMPS Quartet Singing Con-
vention, Dallas, June 29, carrled an-
nually by KRLD Dallas, this year was
fed to CBS 12:30-1 a.m, Occasion was
ninth annual all-night gospel sing.
National quartets and chorus of 2,000
were heard.

International Music
CATERING to the c¢lty’s cosmopolitan
population, WHBC Canton, Ohlo, is
presenting weekly serles, ‘““Music of
All Nations,” 8un. 1-1:30 p.m., spon-
sored by R. & J. Furniture Co.

Movie Roundtable
EVENING session division of the City;
College School of Business, New York,
is participating in a half-hour radio
program “Hollywood Round Table”
which began July 2 on WNYC New
York, Tues. 8:30-9 p.m., first subject
being “Who 8hould Control Movie
Censorship?” Joseph Carleton Beal,
ublic relations director of the school,
as been selected as permanent City
College panel member of the program
with President Harry, Noble Wright, Dr.
Robert A. Love, Dean Thomas L, Nor-
ton, and Assoclate Dean John Gray
Peatman asked to sit in Mr. Beal's
place on future programs,

Girl Scout Co-op
WQAM Miami, in cooperation with the
Miami-Herald and the local Glrl Scout
COuncu. is conducting & “Fun at
Home” project, designed to Keep young-
sters at home in order to avold crowds
during current polio epidemic Iin
Florida. -

Real Heart Beats

THROUGH a sensitive mi-
crophone a victim of a car-
diac condition learned of it.
When Thomas J. Lipton Inc.,
sponsor of Imner Sanctum
Mpystery on CBS, asked that
a special March of Time
famine broadcast be carried
instead of one of the regu-
lar Sanctum programs, actual
human heartbeats were used
to make the opening muffled,
thumping sounds. Healthy,
rhythmic sounds belonged to
one of five CBS announcers
and actors who volunteered.
Slow, faltering beat was that
of another volunteer who
learned for the first time of
his cardiac condition when
the different ‘“takes” were
compared. Heart beats will
be used for future Inner
Sanctum programs, Young &
Rubicam, the Tipton agency,
announced.

Standards Takes Over

RADIO propagation activity of the
Government, operated during the
war by the Interservice Radio
Propagation Laboratory, was taken
over last week by the Bureau of
Standards. New unit, created May
1 [BROADCASTING, April 29], is
called the Central Radio Propaga-
tion Laboratory, Division 14. It will
coordinate and centralize basic re-
search and prediction service.

For Aveilabilities, see.
Jos. H. McGillvrs, Inc.

Long Beach-Los Angeles

OWNED Sy MEEWIN DOBYNS
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WAR WINNERS
KOTA Promotion Picks Pair
For First Pluu:
A PAIR of South Dakota mothers
are winners of the contest con-
ducted by KOTA Rapid City, S. D.,
to find the women who did the most
to win the war on the home front.

Mrs. Evelyn Baker, 30, of Cus-
ter, whose husband was killed on
Okinawa, won first place and the
title “Woman of the War Years.”
Mrs. James Magee, a Gold Star
Mother, of Belle Fourche, won sec-
ond place. Both received expense-
paid trips to Washington, where
:hey visited President Truman, and
to New York, where they appeared
on CBS network programs.

As first-prize winner, Mrs, Baker
also received a “dream kitchen”
including an electric stove, refrig-
erator, dish-washer, garbage dis-
posal unit, cabinets and sink. Mrs.
Magee received her choice from the
“dream kitchen” list.

KOTA planned its contest to
give recognition to women's war-
time work. The station prepared
a series of questionnaires, each
with a given value in points, and
mailed them periodically to 630
women who registered in three
states. Points were given for mem-
pers of family in military service;
for war work, and for assistance in
various war-helpful projeects.

Summer Replacements

TWO NEW summer sustainers re-
placed NBC sponsored shows,
Travelin’” Man for Cavalcade of
America, 8-8:30 p.m. EDST, Mon-
day, effective July 1; Carninal with
Bernie West for Life of Riley,
3-8:30 p.m., EDST, Saturday, ef-
fective July 13. Cavalcade, spon-
sored by E. I. duPont de Nemours
& Co. Inc., returns to the network
dug. 26. Agency is BBDO. Life of
Riley, sponsored by Procter & Gam-
ble (Teel), returns Sept. 7. Agency
15 Biow Co.

BENNY GOODMAN, summer replace-
ment for NBC *“Information Please,”
nas been withdrawn from Canada on
ZBC Dorninion network. Reason glven
is that many Socony Vacuum products
not sold in Canada are mentioned in
program and format does not allow
Canadian announcements to replace
these commercials. Agency is Cockfield
Brown & Co., Toronto.

7?2 € transcriptions

are recorded on Audiodiscs

AUDIO DEVICES, INC, N. Y. ¢

WLAU Laurel on Air;
Names Staff of Station

PERSONNEL at the new WLAU
Laurel, Miss.,, which went on the
air June 15, has been announced
by Southland Broadcasting Co., li-
censee. Qutlet operates with 250
w on 1490 kc and is affiliated with
Mutual.

WLAU manager is Hugh M.
Smith, secretary and treasurer of
the Mississippi Broadcasting Assn.
and also former committee member
of the NAB. Commercial manager
is W. C. DeHority, 25-year veteran
of radio and advertising.

Others include: James Travis,
program director, formerly of
KOMA and KOCY, Oklahoma City,
and KBIX Muskogee, Okla.; Don
Norman, announcer, from KXOK
St. Louis; Lloyd Hilbun, chief en-
gineer; Arnold Sundseth, formerly
of KBTM Jonesboro, Ark.

Opening ceremonies were hel]d in
the new downtown studios, at-
tended by radio officials of other
state stations and Harry LeBrun,
representative of Mutual.

Oberfelder Promoted

TED OBERFELDER, ABC audi-
ence promotion manager, has been
named assistant director of adver-
tising and promotion for ABC. In
addition, ABC’s advertising and
promotion department will be
streamlined by bringing audience
promotion, art and production and
sales promotion under one depart-
ment.

The only
New Orleans Station
using all these means

to build Listenership

continuously

® 24-Sheet Posters

* Newspaper Advertising
e Street Car Dash Signs
® Point-of-Sale Displays

Folks turn first to-

WWL

NEW ORLEANS

5 DEPATIMINT OF LOYOLA UnIvERSITY

THE GREATEST SELLING POWER IN
THE SOUTH'S GREATEST CiTY
50,000 Watts -  Clear Channel
CBS Affiliate
Represented Nationally by
The Katr Agency, Inc.

BROADCASTING e Telecasting

FREE & PETERS, ixc. <

Posiee Faowo Smnan’
Kerresentanves

USES THE PRINTERS’ INK
NETWORK TO REACH AD-
VERTISERS AND AGENCIES

WHO INFLUENCE THE

BUYING OF RADIO TIME
v

7 8 other stations, networks and station
representatives also use the P.I. network to
reach the leading audience of buyers of ad-
vertising through the largest A.B.C. net paid

circulation in the general advertising field.
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Five More Outlets
Acquired by MBS

ZBM KSAM WDSG WENC
WMVG Join the Network

MBS has announced addition of
five new affiliates, including ZBM
Hamilton, Bermuda, first commer-
cial station established in the
islands. Total list of Mutual sta-
tions is now 323.

ZBM operates with 250 w on 1240
ke and joined the network July 1.
It is owned and operated by Ber-
muda Broadcasting Co. Ltd., with
Cole E. Wylie, manager.

KSAM Huntsville, Tex., operat-
ing with 250 w on 1490 ke, joined
MBS July 1. W. J. Harpole and J.
C. Rothwell are joint owners.

Owned and operated by State
Gazette Broadeasting Co., WDSG
Dyersburg, Tenn., operating with
250 w on 1450 ke, becomes an affili-
ate on July 13.

WENC Whiteville, N. C., owned
and operated by Whiteville Broad-
casting Co., and managed by Wil-
liam Holm, joined MBS July 1 as
did WMVG Milledgeville, Ga,,
WENC operates on 1240 ke with
250 w. WMVG operates with 250 w
on 1450 ke and is owned by Jere N.
Moore. .

NEW TRANSCRIBED outdoors program
called “Outdoor Life Time" packaged
and produced by Richman Productions.
New York, is locally sponsored on
WTIC CJCH KOMA WBIR KVOQA.

ras e 4

o S g

RADIO MEN searching for trout and salmon near Portage, Me., are

(1to r): Seated, Adam J. Young of Adam J. Young Inc., station repre-

sentatives; Elmo C. Wilson, CBS director of research. Standing: William

B. Lodge, CBS director of engineering; Harold E. Fellows, general mana-

ger of WEEI Boston; Fred B. Simpson, general manager of WABI
Bangor; Buster Simpson, WABI

In the Public Interest

KNX Housing
TO AID hard-pressed veterans in
their housing search, KNX Holly-
wood devoted five hours of a
broadeast day to project. De-
veloped under direction of Chet
Huntley, CBS Western Division
head of public affairs and special

events, material ranged from
drama through news to commen-
tary, in addition to spot announce-
ments. Results provided 210 offers
of quarters including apartments,
a few homes and many rooms. Ac-
cording to Mr. Huntley, a few con-
scientious listeners even offered
spare couches and cots. Campaign
has been so successful that sta-
tion has now decided to continue
housing hunt on twice weekly basis.

Starting June 27, interview format
led by Peter Robeck, veterans and
their families is being heard Thurs-
days and Saturdays. Interviews
are transcribed by wire recorder
at Veterans Service Center in
downtown Los Angeles; veterans
are invited to be present during re-
broadcast to follow leads coming
through from listening audience.
* * *

Aids Community Chest
DEVISING a method of best serv-
ing the needs of the Community
Chest, WDRC Hartford, Conn. is
sustaining a 15-minute weekly pro-
gram on Saturday night during
6:30 period. Show is wire recorded
direct from each one of the 31
agencies served by the Hartford
Community Chest. Roy Hansen,
WDRC early morning man, is pro-
gram m.c,

WHO

is “"Listened-to-Most”

in 7"- of

Towa’s 99 Counties

% HEART OF EASTERN NORTH CAROLINA
BRIGHT LEAF TOBAGGO BELT

I Case you didn't bnow!

This Washington, in the heart of Eastern North Coralina,

1t the home 1own of WRRF) Also perhaps yov didn't know

thot Eostern North Carofino Bright Leaf Tobacco farmers

1old their 1945 crop for aver $175,000,000.00.

We wont you to know . . . that WRRF serves this morket
o market of aver 600,000 population

k ’ with 6,188 retail sores that do over $100.000.000.00

BUFFALO BROADCAST]N_GJ annual 1oles volume.

~  _CORPORATION e
AND BUILDING, BUFFALO, N. V. f W R R ?

_.Notignol Representatives: Free & Peters, Inc.
S »_;l_ - g e BIEPA 4 e 1 1908 waTTS

Yoa should know . .. that 47,144 radio homes depend
primorily an WRRF for their favorite national ond local pro.
grams

(No. 2 Station is “Listened-to-
Most” in 11 Counties!)

Then you will know that WRRF is the anty “buy " 1o cover
Eostern North Coroling . . . WRRF will sell your product in
ons of America's richest agricyltural balts ... S0 remem.
ber WRRF ... This Washington in North Carofing-—and
this “as good 01 gotd” .. . markat.

Write for complete facts!

TAR HEEL BROADCASTING SYSTEM, INC 50,000 Watts - Des' Moines

W RABIATE MeAL ARSI
AFIUATED WITH THE AMERICAN BPOADCASTING COMPANY

WASHINGTON

NORTH CAROLINA

Free & Peters, Representatives

FORIOE & CONPARY o
xew vor

Metlonsi Reprosestative
cNICAGO PHILADILIHIA

“HOME OF WRRF"
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ENNETH MacGREGOR last week

jolned NBC as senlor producer. Mr.

MacGregor was formerly with the
William Esty Co., where since 1943 he
had been producing top shows. One
of the programs he will direct at NBC
is "Carnival With Bernie West,”” a2 new
talent development show.

HARVEY OLSON, program manager of
WDRC Hartford, Conn., was elected
second vice president of the Hartford
Advertising Club. Station manager
WALTER HAASE relinquished Ad Club
presidency after serving one-year term.

REGIS CORDIC has returned to the
announcing staff of WWSW Pittsburgh
after two years in the Navy.

LEONARD SAVORY, released from the
AAF after 19 months overseas as radlo
operator and gunner, has replaced
HARRY HAMER as continuity direc-
tor of WPAY Portsmouth, Ohio.

GEORGE MARTIN Jr., discharged from
Navy, has returned to KHJ Hollywood
as announcer-producer-newscaster.

CHARLES VANDA, CBS Hollywood ex-
ecutive producer, is the father of a girl.

Breckenridge Is Critical
Of Fat Salvage Figure

EDITOR, BROADCASTING:

The article “Free Radio Time
Promotes Fat Drive” which ap-
peared in BROADCASTING for June
17 has come to my attention. I am
afraid T must take issue with you
on your facts.

If you will refer to the article
itself, the second paragraph says,
“All this service has been donated
by the broadcasting medium.” This
is untrue. An absolute minimum of
80%, on the basis of dollar value,
has been time contributed by com-
mercial advertisers who pay the
broadcasting medium for the time
and who, of course, pay their tal-
ent. The true figure is probably
95%.

The article goes on to say that
the “Committee credits radio with
only $1,411,800 of free time in
1945.” The Committee made no such
estimate of “free” radio time. In
fact, we have never attempted to
make such an estimate.

The truth of this whole matter
is that while Fat Salvage is one
of the most heavily promoted of
all war-created programs on the
air, the overwhelming majority of
the announcements are broadcast
on commercial, paid-for programs
by advertisers whose revenue is
the very life’s blood of broadcast-
ing.

The article in question is wholly

An All-Time Favorite

WHAT A DIFF'RENCE
A DAY MADE

published by

EDWARD B. MARKS MUSIC CORP.

. 4 ¥

Performance Rights
Licensed Through

BROADCAST MUSIC,IN
580 Fifth Ave., New York }9, N.Y.
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misleading and I hope you will
correct the wrong impression that
it was patently designed to leave
with the reader.

‘WILDER BRECKENRIDGE,
Director,
Fat Salvage Committee

Editor’s Note—The article Mr. Brecken-
ridge questions contended that radio,
doing a major part of the fat conser-
vation job, donated its services whereas
newspapers recelve over $100,000 a
month in paid space. It conceded that
part of the radioc promotion is done
through announcements on regular
programs of soap sponsors, but this is
the smallest part of radio’s role in the
drive. The figure $1,411,800 free time
in 1945 which Mr. Breckenridge dis-
claims, was obtained from the Fat
Salvage Committee.

‘CLYDE MCcLAIN, released from the
Navy, has rejoined the announcing staff
of WIS Columbia, S. C.

DOROTHY KALIFF, WOAI San Antonio
staff organist and formerly with Phil
Spitalny’s orchestra as ‘‘Louise,” has
announced her engagement to Benja-
min Ruttenberg, San Antonio.

JAY STEWART has taken over as m.C.
of ABC's ““What's Doing Ladies” replac-
ing Perry Ward.

WARREN LEWIS, NBC Hollywood pro-
ducer-writer, is father of girl.

JOHN NELSON, m.c. of ABC “Bride and
Groom” and announcer of ‘‘Breakfast
in Hollywood,” is father of twin boys.
FRANK F. ATWOOD, assistant editor
of the U. of Connecticut Extension
Service for the past eight years, has
been named farm director of WTIC
Hartford,

WO0OODY PARKER, for 2% years with
the Marine Corps as a radio combat
correspondent in the South Pacific, has
joined the cast of “Rosemary” on CBS.
GEORGE MARR, sports director of
WHDH Boston, has resigned to free
lance in sports. He broadcast the '46
basketball season for Coca Cola, sports
summary daily for Lektrolite, and Red
Sox-Braves baseball season for Herald
Traveller.

DAVID KENT, released from the Army,
has been named continuity director of
WTON Staunton, Va. Prior to entry in
the Army, he was associated with WDBJ
Roanoke, Va. and WAIR Winston-
Salem, N. C.

PAUL ENRIGHT, program director of
WTMV E. St. Louis, is the father of a
girl, Gearin Michele.

PAUL E. MILLEN, on inactive duty
from Army as captain after more than
four years' service, has joined KOA-
NBC Denver as continuity editor. Prior
to joining Army, he was guide in pro-
duction and continulty department of
NBC Central Divislon, Chicago. He re-
places MARGARET CAPERTON, re-
signed. PR |

WSGN. . . .. 344"
AL ... ..237
OTHERS .

WSGN A

gain Corrals

the Listening Audience
For the last three months, WSGN has controlled the All-

Day Listening Audience (8 A. M. to 6 P. M.).

efforts to maintain this dominance are never relaxed.

) B P2
*Figures from March-April 1946 Hooperatings
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FREQUENCY MEASURING
SERVICE

Exact Measurements < al any time

RCA COMMUNICATIONS, INC.
64 Broad Street. New York 4, N.Y.

LITTRIIN

Custom-Built
Speech Input Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
Dlstrict 1640

MORE RF KILOWATT HOURS
PER DOLLAR WITH
F & O TRANSMITTING TUBES

Freeland & Olschmer Products, Inc.

611 Baronne St., New Orleans 13, La.
Raymond 4756

The
Robert L. Kaufman
Organization
Technica] Maintenance, Construction

8upervision and Business Services
for Broadcast Stations

Munsey Bldg. Washington 4, D. C.
District 2292

High. Power Tube Speciali Exclusively

FREQUENCY MEASUREMENTS

Owg of the beat equipped monitoring
stationa in the nation

STANDARD
Measuring & Equipment Co.

Phonee 877-2652 Enid, Okla.
Since 1939

TOWER SALES & ERECTING CO.

Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon
¢. H. Fisher, Agent Phone TR 7303

Rukslon Radio Engineering Co.

Supervision of constructing AM &
FM Stotions. Field measurements.

1448 N St., N.W.  Office—DI. 2704
V:Ituhing’on, D.C. Res.—Alex, 6957

N M ALVARAGO - tO3 ANGELES 26, CALP

Transmitter Installation
Field & A Measur

BRADEN ENGINEERING CO.

3317 Kenmore Ave., Dayton 10, Ohia
Phone—Kenmore 6233

GEORGE H. JASPERT

Consultant,

Broadcest Station Operations
Preparation and bredkdown of pro-
gram matters pertaining to AM-FM
applications, estimates of station
costs, upnual operating expenses and
income.

Little Building Hancock 4948
Boston 16, Mass.

GRETHER RADIO ENGINEERING CORP.
Juflius L. Grether — William P. Grether
118 BROOKE AVENUE
NORFOLK 10, VIRGINIA
Phone Norfolk 26511—Nights 24408
CONSULTING RADIO ENGINEERS

AM| INSTALLATION SPECIALISTS FM

é& TYechnical and Mansgomedt’
Consalting . Service
Immedicte VHF and FM Feid Measuremant
Service Availoble i
Eagincering Resoarch Asseciates, lne.
Washington Office: 827 - T4rh Sireet, N. W.
. “Phone: Execulive 4742
- Laberalories: Sk Paul 4, Minn. Phone::Nestor 9601

DeQuincy V. Sutton

Radio Business Consultant
2700 Conn. Ave. COlumbia 8105
Washingten 8, D. C.

RADIO ENGINEERING CO.
Consultants
Installation @ Allocation @ Field
and Antenna Measurements
Norwood J. Patterson, Owner
1355 Market Street Room 1010
San Francisco 3, California
Phone: Market 8173

TYPE 114-A AMPLIFIER is a twa-
stage medium gain, 4 walt, power
amplifier, for 110-120 valt AC or
DC operation, which can be used
with a 600 ohm terminating input
impedance, or across 600 ohms
as o bridging amplifier. The gain
with 400 ohms terminating impedance
is 61 db ond with bridging 43 db.

The Langevin Company

INCORPOQATED

OUNI!

NEW YORK
37 W 65 51, 23
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SAN FRANCISCO
1050 Howard St 3

REINFORCEMENT AND REPRODUCTION ENGINFERING

LOS ANGELES
1000 N Sewaord St 18

Actions of The FCC I

JUNE 28

Decisions . . .

JUNE 28
BY COMMISSION EN BANC
AM—1400 kc
Great Falls Bcestg. Co., Great Falls,
Mont.--Granted CP new station 1400 ke,
250 w, unlimited time; engineering con-
ditions.
AM—1400 kc
William E. Blake, Ronceverte, W, Va.
—Granted CP new statlon 1400 ke, 250
w unlimited time; engineering condi-
tions.
AM—1450 ke
Redege Bestg. Co., Hendersonville,
N. C.—Granted CP new station 1450 ke,
250 w, unlimited time; engineering con-

ditions.
AM—910 kc
Purchase Bestg., Co. Inc, Mayfield,
Ky.—Granted CP new station 910 kc, 1
kw, daytime only, subject to approval
by CAA of antenna system and trans-

mitter site.
AM—970 ke
Worth Bestg Co., Fort Worth, Tex.—
Granted CP .new statlon 970 ke, 1 kw,
daytime only; engineering conditions.
AM—1490 ke
Pocatello Bcestg Co., Pocatello, Ida.—
Granted CP new station 1490 kc, 250 w,

-unlimited time; site to be determined;

conditions.
AM—1450 kc
Eastern Idaho Bcstg & Television Co.,
Pocatello, Ida.—Granted CP new sta-
tion 1450 ke, 250 w, unlimited time;
engineering conditions.
AM—1240 kc
Radio & Television Bestg. Co. of
Idaho, Pocatello, Ida.—Granted CP new
station 1240 kc, 250 w, unlimited time;
subject to CAA approval
AM—1450 ke
Chanticleer Bestg. Co., New Bruns-
wick, N, J.—Granted CP new station
1450 ke, 250 w, unlimited time; engi-
neering conditions.
AM—1240 kc
WBAX, Wilkes-Barre, Pa,—Granted
CP to increase from 100 w to 250 w:
change type of antenna and change
transmitter site, operating on 1240 kc,
unlimited time.
Transfer Control
WPOR, Portland, Me.—Granted con-
sent to transfer of control of Centen-
nial Bcestg. Co., Inc., permittee of sta-
tion WPOR, from Willlam T. Morris,
deceased, to John H. Hilllard, Albert T.
Morris, Thomas C. Davis and Arthur C.
Laske, executors of the estate of Wil-
Itam T. Morris, deceased. No monetary
consideration involved.
Assignment License
KALL, Salt Lake City, Utah—Granted
consent to voluntary assignment of
license of KALL from Abrelia S. Hinck-
ley, George C. Hatch and Wilda Gen
Hatch, a partnership, d/h as Salt Lake
City Bcestg. Co., to Salt Lake City Bestg,
Co. Inc, a newly formed corporation
composed of the same partners.
AM—1450 kc
McHenry Tichenor, Boulder, Colo.;
Gifford Phillips, Denver—Deslgnated for
hearing application of McHenry Tiche-
nor in a consolidated proceeding with
application of Gifford Phillips both re-
questing 1450 ke, 250 w, unlimited ttme.
AM—790 kc
KVOX, Moorhead, Minn; Northern
States Bcestg. Co., Fargo, N. D.—Desig-
nated for hearing application of KVOX
requesting change in frequency from
1340 to 790 ke, increase in power from
250 w to 5 kw, installation of a new
transmitter, change transmitter loca-
tlon, and install DA for nighttime use,
to operate unlimited time, in a consoli-
dated proceeding with application of
Northern States Bestg. Co. for a new
station to operate on 790 ke, 5 kw,
unlimited time, employing a directional
antenna for nighttime use, at Fargo.
AM—1490 ke
Beatrice Cobb, Morganton, N, C.;
Nathan J. Cooper, Morganton, N, C.—
Designated for consolidated hearing ap-
plication of Beatrice Cobb for a new
station to operate on 1490 ke, 250 w,
unlimited time, with application of
Nathan J. Cooper, for the same facilities.
M—800, 810 kc
Ralph D. Epperson, Mount Airy, N. C.;
Wilkes Bestg. Co., No. Wilkesboro, N, C.
—Designated for consolidated hearing
application of Ralph D. Epperson for
a new station to operate on 800 kc, 250
w, daytime only, with application of
Wilkes Bestg. Co. for a new station to
operate on 810 ke, 1 kw, daytime only.

TO JULY 4

AM—1280 ke

Rochester Bestg. Co., Rochester, N. Y.;
Veterans Bestg. Co. Inc.,, Rochester, N.
Y.—Deslgnated for consolidated hear-
ing application of Rochester Bcstg.
Corp. for a new station to operate on
1280 ke, 5 kw, unlimited time, DA day
and night, with application of Veterans
Bestg. Co. Inc., requesting 1280 ke, 1 kw,
daytime only.

LICENSE RENEWALS

WCED, DuBois, Pa.—Granted renewal

of license for the period ending Feb. 1,

49.

KVCV, Redding, Calif.—Granted re-
newal of license for the period ending
Feb. 1, 1949.*

WMCA, New York City.—Granted re-
newal of license for main and_auxillary
transmitter for the period ending May
1, 1949.

KUTA, Salt Lake City, Utah.—Granted
Granted renewal of license for the perlod
ending May 1, 1949.*

WJBW, New Orleans, La.—Designated
for further hearing application for re-
newal of license.

WKBW, WGR, Buffalo, N. Y.—Tempo-~
rary licenses for the operation of stations
WEKBW and WGR were extended Irom
July 1 to September 30, 1946.

Petition

No. Jersey Radio Inc., Newark, N. J.;
Capital Bestg. Co., Annapolis, Md.—De-
nied petitions of No. Jersey Radio Inc.
and Capital Broadcasting Co. for re-
moval of their applications from the
hearing docket; North Jersey Radlo Inc.
and Capital Bestg. to remain in hearing
not consolidated with each other.

AM—1050 kc

Ranier Bestg, Co. Inc., Seattle, Wash.
—Application for a new station to oper-
ate on 1050 k¢, 50 kw, unlimited time.
DA, dismissed without prejudice as in
conflict with Sec. 3.255 of Comm. Rules
and Regulations.

NE 28
ACTIONS ON MOTIONS
By Commissioner Jett

Farnsworth Television and Radio
Corp.,, Fort Wayne, Ind.—Granted peti-
tion for leave to amend application for
FM station so as to show revised infor-
mation on estimated costs; service area;
show complete engineering information,
etc., and the amendment was accepted.

Miaml Valley Bcestg. Corp., Daytonm,
Ohio—Granted petition for leave to
amend its application for a new FM
statlon, so as to change certain engi-
neering Information, etc, and the
amendment was accepted.

Mitchell G. Meyers, et al, Brockton,
Mass.—Granted motion to dismiss with-
out prejudice application for & new
AM station.

International Union etc. (UAW-CIO),
Newark, N. J.—Granted petition to dis-
miss without prejudice its application
for a new FM station.

Frequency Broadcasting Corp., Brook-
1yn, N. Y.~—~Granted petition for leave
to amend FM application, so as to show
changes in amount of common stock
authorized; recent changes in corporate
ownership, revised engineering data,
ete.

Plains Empire Bestg. Co., Amarillo,
Tex.~~Granted petition for Ileave to
amend application for CP so as to
specity frequency 940 kc with 1 kw,
unlimited time, instead of 1520 ke, 1
kw day, 500 w night, unlimited time:
change paragraph to refiect engineer-
ing Information, etc.,, the amendment
was accepted and application removed
from hearing docket.

Times-World Corp., Roanoke, Va.;
Roanoke Bcstg. Corp., Roanoke; Pied-
mont Bestg. Corp., Danville, Va—
Granted petition to continue consoli-
dated hearing scheduled for July 5 in
re Dockets 7394, 7395 and 7396, and con-
tinued same to Aug. §.

United Broadcasting Co. Inc.,, Mont-
gomery, Ala.—Granted petition for leave
to amend its application for a new AM
station, so as to change paragraph to
show revised figures of installation cost;
revised engineering informasation, etc.
The amendment was accepted, the rec-
ord reopened and the amendment made
a part of the record In Docket 6828,
without further hearing.

Lake Superior Bestg. Co., Duluth,
Minn.—Granted petition for leave to
amend application for new station so

(Continued on page 69)

* Comr. Durr voting for hearing.
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JANSKY & BAILEY
An Organization of
Qualified Radio Engineers
DEDICATED TO THE
SERVICE OF BROADCASTING
- Natienal Press Bidg., Wash., D. G

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

D1. 1205
Washingtan, D. C.

National Press Bldg.

. N /i

" LABS: 'GREAT. NOTCN N. J
x-»nm:, umLe FALLS:,4-DQOO-

. UPPER MONTC

GEORGE C.

Consuiting Radic Engineer
District 8456

DAVIS

Munsey Bidg.

Washington, D. C.

Radio Engissering Consultants
Frequency Monitoring

Commercial Radio Equip. Co.

@ International Bullding. Washington, 0. €.
® 321 € Gregory Boulevard, Kansas City, Mo,
® Cross ﬁoadc of the World, Hollywood, Calif,

RING & CLARK

Consulting Radio Engineers
WASHINGTON, D. C.
Munsey Bldg. e Republic 2347

There is no substitute for experience

GLENN D. GILLETT

AND ASSOCIATES
Consulting Radio Engineers
982 National Press Bldg.

Washington, D. C.

fi

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
‘PAUL A. deMARS

ASSOCIATE
1469 Church St., N. W., Washington 5, D. C.
Decatur 1234

JOHN BARRON
Consulting Radio Engineers

Specializing in Broadcost and
Allocation Engineering

Earle Building, Washington 4, D.
Telephone NAtional 7757

CONSULTING RADIO ENGINEER

JOHN J. KEEL

EARLE BLDG., WASHINGTON, D. C.
NATIONAL 6513

@
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Dlstrict 8215
Washington 4, D, C.

Munsey Bldg. @

MAY and BOND
CONSULTING RADIO ENGINEERS
* * %

1422 F $t., N.wW., Wash. 4, D, C.
Kellogg Bldg. ®  Republic 3984

HAROLD B. ROTHROCK
Consulting Radio Engineer
[ ]

1909 Eye St., N.W.  NAtional 0196

frané H Mclntos/;

Consulting Radio Engineers
710 14th S¢. N.W., ME. 4477
Washington, D. C.

GARO W. RAY

Consulting Radio Engineers

991 Broad St., Suite 9 11
Bridgeport 3 Con
Telephone 5-2055 Luh Phune 7-2465
Instruments and Measurements

Washington 6, D. C.

Herbert L. Wilson

ConsultingRodio Engineers

1018 Vermont Ave,NW. NA.7I6I
Washington 5,D.C.

1000 No.Seward St. HO0.6321
Hollywood 38, Colif.

DIXIE B. McKEY
ROBERT C. SHAW

CONSULTING
RADIO ENGINEERS

1730 Cennecticut Ave,, N. W.
Washington, D. C. ADams 3711

unlv.rs.l BOTAL V. 0WARS. Dieveter
1 NOB HILL CIRCLE
n.s'a rch Pine & Mason Straets
] SAN FRANCISCO
Laboratories  ‘scucussi

A Divislen of Universdj Brosdcosting Compony

‘Rodlo Engineering Consultants

Breadcast ~ Allocatien & Field Service

GILLE BROS.

CONSULTING RADIO ENGINEERS

1108 Lillian Way Phone: Gladstone 6178
HOLLYWOOD 38, CALIF.

- NATHAN WILLIAMS

ol

Allocation & Field
Engineering

FlA
MiM

——
20 Algoma Blvd.
Oshkosh, Wisc.

Ph: Blockhawk 22

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briorcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

LENT and POAST
CONSULTING ENGINEERS

WASHINGTON, D. C.
1319 FSt., N. W.  DISTRICT 4127

ANDREW CO.

Comsulting Radio Engineers
363 E. 75th St. CHICAG® 19

N Triangle 4400 =

WELDON & CARR

CONSULTING RADIO ENGINEERS

WASHINGTON, D. C.
1605 CONNECTICUT AVENUE
PHONE-MICHIGAN 4151

GOMER L. DAVIES

Consulting Radio Engineer
P. O. Box 71 Warfield 9089
College Park, Md.

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEER
HIGHLAND PARK VILLAGE
DALLAS, TEXAS

CHAMBERS & GARRISON
Consulting Radio Engineers
1519 Connecticut Avenue

WASHINGTON 6, D. C.
Columbia 8544

KEAR & KENNEDY

C liing Radio Engt

1703 K St N.W. REpublie 1951
Washington. D. C.

Colton & Foss, Inc.

Electronic Consultants
o WASHINGTON, D. C. o

927 15th Street NW, REpublic 38838

WILLIAM E. BENNS
Consulting
Radio Engineers
COLUMBIA, SOUTH CAROLINA
830 Gregg St. Phone 7342

H. V. Anderson

AND ASSOCIATES

® Consulting Radio Engineers

715 American Bonk Bidg. Tel. RAymond 0111
New Orleans 12, Louisiano

SINGLETON AND BARNARD
Consulting Radio Engineers
AM FM Television Marine

2438 S.W. 4th Ave,,
ATwater 4594

PORTLAND 1, OREGON
e ——————

John Creutg

Consulting Radio Engineer

328 Bond Bldg. REpublic 2151
Washington, D. C.

GUY C. HUTCHESON

CONSULTING RADIO ENGINEER

1100 W. ABRAM STREET
ARLINGTON, TEXAS
PHONE-—1218

LAMAR A. NEWCOMB

Consulting Radio Engineer

703 Albee Bldg. REpublic 3931
Washington, D. C.

BROADCAST ENGINEERING SERVICE
CONSULTING RADIO ENGINEERS

FM AM v

Riggs Natn’l Bank Bidg.
14th & Park Rd.

Washingten
D. C




HO DECIDES

WHERE EVERSHARP'S
AL MILLION DOLLAR

AD BUDGET WiLL 60 )
®

It would be a tough assignment
tol name all the men whose
voice will have a bearing on
Eversharp’s advertising plans.
But we can name one of the
most important . . . and he's a
sales executive.

“Larry Robbins, Eversharp’s
sales chief told us . . ." about
some of his company’s media
plans, says C. M. Sievert in his
New York World - Telegram
advertising column. Let's see
chﬂ this sales executive had to
say—

o 3'}5'
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Remember: your one sure path
to the sales manager's desk is
a consistent advertising cam-
paign In Sales Management,
the only publication specifically
edited for the sales executives
of national advertisers . . . the
magazine with more sales man-
agers among its subscribers
than all other publications in
the sales - advertising  field
combined.

“MS € 4710 1"

Say the Nation’s
Leading Media Buyers

Saé/ MANAGEMENT

386 FOURTH AVE.,NEW YORK 16, N.Y.
CHICAGO SANTA BARBARA
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RANK M. BAKER, former freelance

writer and producer and released

from the Marines as lleutenant, has
been appointed radio director of
Reincke-Meyer & Finn, Chicago. ROB-
ERT H. HOLMAN, former director of
research and media for Campbell-
Mithun, Chicago, has been named to
a simlilar post at H. W. Kastor & Sons,
that clty. WALTER H. KNIFFIN con-
tinues as manager of medla and ROB-
ERT J. WALLACE as manager of re-
search.
JERE BAYARD & Assoc., Los Angeles
agency, on July 15 moves to larger
qlttmrters at 2504 West Seventh 8t., same
city.
LEE TURCHIN, copy writer, is leaving
Dean Simmons Adv., Hollywood, to join
her husband in San Francisco follow-
ing his release from service. MILDRED
RISK replaces her.
JACK MELVIN, west coast publicity
director of Foote, Cone & Belding,
Hollywood, is in Chicago for two weeks,
working out details of a campalgn on
behalf of Southern Pacific Rallroad.
WILDA CARRUTHERS, formerly with
Hillman-Shane, Angeles, and
Young & Rublcam, has jolned Robert
F. Dennis, Los Angeles, as time and
space buyer.
JOHN WHITEHEAD, manager of Potts-
Turnbull Adv. Co., Los Angeles office,
is In Mexico City making distribution
survey.
GEORGE H. PATTON, recently dis-
charged from Seabees and formerly
with advertising department of Liggett
& Myers Tobacco Co., has joined The
Tullis Co., Los Angeles, as radio account
executlve.
LEONA D’AMBREY, formerly time-
buyer of Lockwood-Shackelford, Holly-
wood, has joined Hillman-Shane,
Angeles, in similar capacity.
CREATIVE AGENCY Assoc., Detroit, has
moved to larger quarters in the Kales
Bldg., corner of Adams 8t., and Park
Ave., Detroit. G. J. Hopcraft is owner
and general manager of agency.

JOHN RAMSEY and ROBERT RENTZ
have been named creative and copy
director and production manager, re-
spectively, of Klitten & Thomas Adv.,

Angeles. Mr, Ramsey was formerly
copy chlef of Holden, Clifford & Flint,
Detroit. Mr. Rentz, previous to service
in the Army, was production and art
director of the John Btover Adv. Co.,
Columbus, Ohlo.

JAMES W. FISHEL, media director of
Jasper, Lynch & Fishel, New York, has
been elected -a vice president of the
agency.

J. WALTER THOMPSON Co,, Los An-
geles, has moved to new offices at 645
8outh Flower St.

JAMES A. RICHARDSON, production
manager and art director of Buchanan
Co., Ban Francisco, has resigned.

KFAC Los Angeles has appointed Sud-
ler Co., that city, to handle 1its ad-
vertising.

JESSE M. LAUGHLIN, discharged from
Army and former West Coast adver-
tising manager of Ziff-Davis Publishing
Co., has jolned J. W. Eccleston Jr. Adv.,
Los Angeles, as media director.

CLANCY TOPP, formerly on the edi-
torial staff of Parade Magazine and
prior to that a caplain In the news
division of the War Dept. Bureau of
Public Relations, Washington, has
joined the public relations department
of Geyer, Cornell & Newell, New York.

BBDO, New York, is now closing its
offices at 5 p.m. Previous closing time
has been 5:30 p.m.

ARTHUR L. MANNING, former national
sales manager of the San Francisco
Call-Bulletin, and ROYCE RUSSELL,
Navy veteran, have opened a new ad-
vertising agency in San Francisco under
the name of Manning & Russell. The
firm will operate on a general agency
service basis,

EDWIN A, ROBERTS, formerly with
Peck Agency, New York, has Jjolned
Sweetser, Byrne & Harrington, New
York, as vice president.

SOLIS 8. CANTOR Adv.,, Philadelphia,
has opened a branch office iIn Mlaml
1B:ach. Fla., at 600 Lincoln Road Build-
ng.

E. G. BROWN, for the past three years
advertising manager for the Halllcraft-
ers Co., manufac-
turers of high fre-
quency modulation
equipment, has
jolned Burton
Browne Adv. Co,,
Chicago as assist-
ant to the prest-
dent, merchandising
consultant and mar-
ket analyst. Mr.
Brown, prior to
joining Halllcraft-
appliances for Mont-
ers, was divislon
sales manager for
radio equipment
and other major

Mr. Brown

gomery Ward.

SAM CARTER, writer, HARRY KERR,
talent buyer, and LOU SILVERS, musi-
cal director, all of J. Walter Thompson
Co., Hollywood staff of “Lux Theatre,”
are In New York for four weeks.
HARRIET SMITH, formerly copy edi-
tor of the Californian and California
Stylist _publications, has jolned Ray-
mond R. Morgan Co., as copy writer.

e
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Mr. Bracken

JOSEPH R. BRACKEN and STORRS J.
CASE have been elected vice presidents
of Grant Advertising, Detrolt office. Mr.
Bracken was with N. W. Ayer for 19
years and was in charge of the Detrolt
creatlve department prior to joining
McCann-Erickson in a similar capacity.
During the war he was in charge of
technical preparation of U. S. Army and
Air Force manuals. He was general
manager of Grace & Bement when it
merged with the Grant firm In 1945
Mr. Case has been identified with the
automotive fleld for some years and
has served as advertising manager for
several of the large manufacturers. He
joined Grant In August 1945.

Mr. Case

JOSEPH LEOPOLD, former copy de-
partment manager of Compton Adv.,
has been named vice president and di-
rector of copy for Federal Adv. Agency,
New York.
W. D. CUNNINGHAM, formerly with the
advertising department of Westinghouse
Electric Corp., has jolned the creative
staff of Fuller & ‘Smith & Ross, New
York.
WILM Wilmington, Del. has appointed
David Zibman Adv., Philadelphia, to
a:fxdle 1ts sales promotion and adver-
ng.

PHILCO GIVES RCA

PATENT PERMISSION
PERMISSION for RCA to use the
Philco FM Advanced System and
approximately 600 other Philco
patents and inventions relating to
radio and television receivers and
electrical phonographs was an-
nounced last Tuesday by John
Ballantyne, Phileco Corp. president.
It was further stated that Philco
was ready to grant non-exclusive
licenses to other radio and elee-
tronic concerns.

“The agreement just concluded
between Philco and the Radio Corp.
of America is the, first general pat-
ent license issued by our company
and covers the results of almost 20
years of research and development
work in the field of radio and tele-
vision,” Mr. Ballantyne said. “One
of the most important inventions
covered in the agreement is the

new Philco Advance FM System.
This is an entirely new system of
frequency modulation detection
which is considered one of the fun-
damental advances in-the radio art.

“The technical progress in radio,
television and electronics in recent
years is extraordinarily great and
with our research and engineering
facilities increased and strength-
ened, Philco is desirous of cooper-
ating with others in the radio and
television industries to share the
fruits of its research.”

Video Service

MAURICE DREICER, conductor
of New York Panorama on WWRL
New York, and Bob Emery, tele-
vision consultant, WOR New York,
have formed Television Idea Serv-
ice, New York, consultants on video
to agencies, producers, stations.

Bereleler, Colorede
BROADCASTING
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FCC Actions
(Continued from page 66)

a8 to specity power of 10 kw day, 5 kw
night, unlimited time, instead of 10 kw,
unlimited time; show a new DA design
and make other changes, and the
amendment was accepted.

Hirsch Battery & Radjo Co., Cape
Girardeau, Mo.—Granted petition to
continue hearing on application for CP
now scheduled for July 1, and contin-
ued same to July 31.

A. J. Fletcher, Greensboro, N, C.—
Granted petition for leave to amend
application for CP, so as to substitute
the Capitol Bestg. Co. Inc. as the appli-
cant in place of A, J, Fletcher; change
paragraphs so as to reflect information
on new corporation, and the amend-
ment was accepted.

WPTF Ralefgh, N. C.—Granted peti-
tion for leave to Intervene in the hear-
ing on application of WCBM, Baltimore
Broadcasting Corp.

Queen City Bestg. Inc., Boise, Ida.—
Granted petition insofar as it requests
leave to amend application for CP and
remove from hearing docket; the
amendment to Specify frequency 950
ke with 1 kw, U, time, instead of 600
ke, 1 kw, U, etc.,, was accepted and ap-
plication removed from the hearing
docket.

Metropolitan Bcestg. Service, New York,
—Referred to the full Commission the
motion to amend 1ts application for CP.

WCMI Ashland, Ky.—The Commission
on i{ts own motion continued the hear-
ing now scheduled for July 1 to July
22, 1946.

W. Albert Lee, Houston, Tex.—Denied
petition requesting that the consoli~
dated hearing upon his application and
KHTH. Inc. now Scheduled for July 18
gg Washington, be transferred to Hous-

n.

JUNE 28
COMMISSI(])};[ EN BANC

Board of Missions and Church Ex-
tension of the Methodist Church, New
York—Designated application for a new
Class B station for hearing to be con-
solidated with applications of WBNX
Bestg., Co. Inc., et al.

FM
WABF, New York—Granted request for
authorization to operate station WABF
slx days per week, Tuesdays through
Sundays, for a period ending no later
than October 15, 19486.
DEO
Granted request of Television Broad-
casters Assn. Inc. to defer until Oct.
31, 1948, Section 3.661(a) of the Tele-
vision Rules, which requires a minimum
of 2 hours broadcast service In any
glven broadcast day and not less than
28 hours broadcast service per week;
denled request to modify Sec. 3.661(a)
80 as to provide with respect to any
new television broadcast station licensee
a2 graduated compulsory minimum,
commencing with not more than four
hours of regular program service per
week and reaching the present minimum
(28) hours In a period of not less
than one year, without prejudice to
application from individual television
station,
. * ®»
Scheduled further hearing on the
Angeles television applications to
be heard before Commissioner Wake-
field in Los Angsles‘ on July 24, 1948.
L

Removed from hearing docket the ap-
plications for television stations at San
Francisco Calif.,, and cancelled hearing
scheduled thereon.

JULY 1
ACTION IN DOCKET CASES
AM—1450 kc
Northern Radio Inc.,, Glens Falls,
N. Y.—Final decision announced cover-
ing previous proposed grant of CP new
station 1450 kc, 250 w, conditioned on
filing of modification of CP specifying
certain technical facilities; Commission
simultaneously made final its denial
of application of Glens Falls Bestg. Co.
for same decision, Comr. Jett voting
to grant Glens Falls Bestg. Co. ap-
plication,

JULY 2
ACTION IN DOCKET CASES
AM—1450 kc
Lake Erje Bestg. Co., Sandusky, Ohio
—Proposed decision announced to-
wards grant CP new station 1450 ke,
250 w; also to deny mutually exclusive
applications of The Sandusky Bestg.

Co. and The Bay Bestg. Co., both re-
questing same facilities.

JULY 3
ACTION IN DOCKET CASES
AM—1450 kc
Observer Radio Co., Orangeburg, S. C.

station 25-30 me, 2 kw.

1 kw dey.

daytime,

Noble to ABC.

Hearings This Week

Subject to late changes by FCC
MONDAY, JULY 8, New York City
Hearings on applications for commercial FM facilitles in New York area.
MONDAY, JULY 8, Washington, D. C.
Resumption of clear channel hearings.
MONDAY, JULY 8, Washington, D. C.
Electronic Time Inc., New York—CP for developmental high frequency

MONDAY, JULY 8, Washington, D. C
Lake Bestg. Co, Inc.,, Gary, Ind.—CP new station

TUESDAY, JULY 9, Washington, D. C.
Ft. Wayne Bcstg. Inc., Ft. Wayne, Ind.—CP new station 1030 ke, 1 kw
daytime; Marion Radjo Corp., Marion, Ohio—CP new station 1030 ke, 1 kw

TUESDAY, JULY 9, Washington, D. C.
Before Commission En Banc
Transfer of control of King-Trendle Bestg., Corp. to ABC; Edward J.

WEDNESDAY, JULY 10, Washington, D. C.
WHLS Port Huron, Mich,—Renewal of license; complaint.

1560 ke 500 w night,

—Final decision announced covering
previous proposed grant of CP new
station 1450 ke, 250 w, condition of
filing of modification of CP specifying
certain technical facilities; Commission
simultaneously made final denial of ap-
plications of Orangeburg Bestg. Corp.
and Edisto Bestg. Co. for the same
facilities.
JULY 3

BY ADMINISTRATIVE BOARD

WJTN Jamestown, N. Y.—Granted
CP to install a new transmitter (Gates
250-C).

KXLR No. Little Rock, Ark.—CGranted
license to cover CP which authorized a
new station to operate on 1450 ke, 250 w,
unlimited time; also authority to de-
termine operating power by direct
measurement. Licensee is granted a
waiver of Sec. 3.55 (b) and 3.60 of the
Commission’s rules conditions. .

KROP Brawley, Calif.—Granted li-
cense to cover CP which authorized a
new station to operate on 1300 ke, 500
w night, 1 Xxw-LS, unlimited time; also
authority to determine operating power
by direct measurement. Licensee 1is
granted walver of Sec. 3.55 (b) of the
Commission’s rules, conditions.

WAGC Chattanooga, Tenn.—Granted
CP to install new transmitter (Collins
300-G).

WLAN Lancaster, Pa.—Granted modi-
fication of CP which authorized a new
station, to make changes in vertical an-
tenna and install FM antenna on top,
change transmitter location from Bean-
hill Road. 600’ East of Intersectlon of
Wabank Road, Lancaster, to Gypsy Hill
Road near Rocky Spring Road, Lan-
caster, specify studio location as 248
North Queen St. Lancaster, and extend
commencement and completion dates
from 5-7-46 and 11-7-46,, respectively,
to 60 days after grant and 180 days
thereafter.

KFVD Los Angeles, Calif.—Granted
modification of CP, which authorized a
new transmitter and antenna, increase
in power and change transmitter loca-
tion, for extension of completion date
to 10-31-46. The authority is granted
subject to express condition that per-
mittee shall satisfy legitimate com-
plaints of blanketing within the 250
mv/ m contour, including external cross
modulation.

KSDJ San Diego, Calif.—Granted
modification of CP which authorized a
new station, to change type of trans-
mitter (RCA BTA 5-F) and change
transmitter location from SE corner of
89th and Mount Vernon Sts., Berrytown.
Callf, to West Side of Seminole Drive,
near 62nd St., 8an Diego.

KATO Reno, Nev.—Granted modifi-
cation of CP which authorized a new
station, to make changes In vertical an-
tenna and ground system, change stu-
dio location from 106 Slerra 8t., Reno,
to 6th and Cassinelll Road, Reno, and
extend commencement and comple-
tion dates from 5-7-46 and 11-7-46, re-
spectively, to 30 days after grant and
90 days thereafter. Permittee is granted
a walver of Secs. 3.55 (b) and 3.60 of
the Commission’s rules; conditions.

WEAF-FM New York—Granted CP
for an existing FM station to specify
frequency 97.3 mcs. (No. 247); Metro-
politan station; 14 kw Transmitter
power output; 1.6 kw effective radiated
power; antenna 1300 ft. install new
transmitter, and make changes in
tenna system.

WGNB Chicago—Granted CP to install
new transmitter and antenna system
and specify freq. 98.9 mc. (No. 255);
2860 rltm radlated power; antenns height
4 .

WAAW Newark, N. J.—Granted modi-
fication of CP which authorized a new
FM station, for move of transmitter
location from Montclair, N. J. to Cor-
ner Mt. Pleasant and Marcella Ave,

an-~
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West Orange, N. J.; studio location
from 15 Hill St. Newark to 1020 Broad,
Newark; change In transmitter and an-
tenna system. and specify frequency
channel No. 239 (95.7 mc). 13.5 kw ra-
diated power; antenna 590 ft.; site sub-
Ject to CAA approval; approved types
of frequency and modulation monitors
to be used; ext. of C. & C. dates from
3-27-42 and 9-27-42 to 60 days after
grant thereof and 160 days thereafter,
respectively,

WBAM New York—QCranted CP to
change frequency to Channel No, 243.
98,5 mc; make changes in transmitting
equipment; install new antenna; speci-
fy coverage as 9,860 sq. mli.; class of
station: Metropolitan; effective ra-
diated power: 15 kw; antenna height:
559 tt.; approved types of frequency and
modulation monitors to be used.

KRLD Radio Corp. Area of Dallas,
Tex.—Granted CP for a new relay
broadcast station to be used with stand-
ard statlon KRLD; frequencies: 156.75,
158.40, 159.30 and 161.10 mc; 25 w; sub-
Ject to change In frequency assignment
without advance notice or hearing.

WEIT Area of New Orieans—Granted
CP to make change in transmitting
equipment of relay station and increase
power from 7 to 15 w.

WEKY Area of Mt. Washington, N. H.,
WEOD Boston—Present licenses for re-
lay stations were extended upon a tem-
porary basis only, pending determina-
tion upon application for renewal, for
the period ending Sept. 1, 1946.

W6XIS Salt Lake City—Granted CP
for reinstatement of CP which author-
ized a new exp. televislon broadcast
station on frequencles to be assigned
sz Chiet Engineer, aural power 200 w,
visual power 400 w (peak), emission-
visual: AS5-Aural; Speclal for FM, and
hours of operation in accordance with
Sec. 44, and to specify frequency as
channels No. 2 (84-60 mcs) and No. 9
(186-192), and to change transmitter
location from 1st Natl. Bank Bldg. 1st
So. and Main 8t., Salt Lake to 175 So.
Main 8t., Walker Bank Bldg., Salt Lake
City. Granted on an experimental basis
only; condition.

WIUN Madison, Wis.—Granted modi-
fication of CP which authorized & new
non-commercial educational station, ‘to
increase the antenna helght by 50 ft.
Channel: 91.5 me. (No. 218); 9.3 kw.

W1XCG Boston—Granted special temp.
authority to operate a Composite trans-
mitter on Channel No. 11, 198-204 mc,
Channel No. 12, 204-210 mc and Chan-
nel No. 13, 210-216 m¢, for exp. tele-
vision transmission and to Operate a
composite transmitter on 39.46 mc
with 5 w, for inter-communication in
connection with the above. Operation
is subject to non-interference, especial-
ly to Nanek, Mass, police operating on
39.5 mc for the period June 28 to
July 27. (Cancellation clause),

WSXUB Seven Hills Village, Ohjo—
Granted license to cover CP which au-
thorized a new developmental broad-
cast station; frequency to be assigned
by chief engineer from time to time;
1 kw. License is granted upon an exp.
basis; condition.

JULY 3
ACTIONS BY THE COMMISSION
AM—580 kc

KFXD Boise, Ida.—Adopted an order
granting application for CP to change
location, change frequency from 1230
to 580 ke, increase power from 250 w
to 1 kw; make changes in transmitting
equipment, install DA for day and night
use, subject to the condition that ap-
propriate application be filed for modi-
fication of antenna to afford greater
protection to stations KNJ Fresno, and
CKUA Edmonton, Alberta, and subject
to the further condition upon approval
bs; the CAA of the proposed transmitter
site.

(Continued on page 70)

?‘/ - T;l. Rapid Advances
E: In BROADCASTING 'z
. AM-FM-FAX |
R b S PR e e
Electronics have entered many new fields

of practice.
Yor

can be excused for not knowing every-
thing about the latest deveiopmaents which
moke your business possible

But

for more thon 20 years we have kept up
every doy with electronic progress. Wa
are quolified to consider your problems in
the light of today’s requirements.

Premiums are Customer
Built by Robbins

TMERE'S a reason why the Robbins Com-
pany hos such an outstanding reputation for

ful premium pr

That reason is best expressed by describ-
ing Robbins’ premi as " built”.
For Robbins’ premiums are not mass-pro-
duced for various uses by many concerns.
They are lly designed afte i
study to do o specific job for o specific com-
pany.

It is this combination of knowing what
market to reach, and how to reach it most
effectively, that produces ideas which spark
premium campaigns to new highs—a policy
which has brougﬁf amazing results for many
of America’s largest users of premiums.

The Robbine Co.

Ideas in Metal
ATTLEBORO. MASSACHUSETTS

&
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July

Over

*2,530,600

People

in KROW’s Coverage

Area

Cover populous, prosperous North-
ern California with Oakland's own
baseball -station—

KROW

960 on Your Dial

* U. S. Census Bureau estimate for

1, 1944

KROW

RADIO CENTER BLDG.
OAKLAND 12, CALIF.
National Representatives:
Radio Advertising Company

TABLES WERE TURNED last
week on the two stalwarts of the
FCC’s information division. Mary
O’Leson and Sally Lindo gave out
information to BROADCASTING about
themselves. After 17 and 8 years
respectively, of giving out news of
Commission business on AM, FM,
television and common carriers,
talking about themselves to the
press was a new experience. Ac-
cording to George Gillingham, in-
formation chief (see page 46),
“they run the place.”

Mary O’Leson has been with the
FCC since October 1928, when it
was the Federal Radio Commission
with offices at 18th and I St. She
went to Washington from Sioux
Falls, S. D., as a young girl dur-
ing the first World War, to work
in the War Minerals Relief Com-
mission, where she became ac-
quainted with Judge Ira E. Rob-
inson. When Judge Robinson was
made FRC chairman in 1928, he
took Miss O’Leson with him.

She was in the legal section at
first, then in dockets and finally in
the press section, as it was called
then. There were less than 100
people in the Commission when she
first arrived, “and everybody called
everybody else by his first name.”

Her proudest moment was when
Joe Foss, first Marine ace of World

NATIONAL REPRESENTATIVES ® PAUL H. RAYMER CO.
Page 70

o July 8, 1946

25 Years of Service

FCC INFORMATION—WITH A SMILE

Mary O’Leson and Sally lindo Accumulate

Sally (1) and Mary

War II--and Miss O’Leson’s cousin
—came down to Washington with
his family to be awarded the Con-
gressional Medal of Honor by
President Roosevelt. They stayed
at Miss O’Leson’s home.

She has had a “lot of fun” at the
Commission, she says, and still en-
joys every minute of her work—
from that ever-present smile, you
can tell she means it.

Sally Lindo arrived at the FCC
in 1938, and she also went first to
the legal division. She had been
working with the old NRA and its
outgrowing organizations when she
decided to join the FCC “to get
away from politics!” She told that
to one of the Commissioners a
while back. He’s still laughing.

Mrs. Lindo is from Litchfield,
1.

The two of them somehow get
out all public notices and releases
in addition to keeping a ready ref-
erence file and answering the tele-
phone “on an average of 200 times
daily. You can never get in a rut
in this office,” they both agree.

FCC Actions

(Continued from page 69)
BY ADMINISTRATIVE BOARD

KVOE Santa Ana, Calif.—Granted CP
to install a new vertical antenna.

WFTL Ft. Lauderdale, Fla.—Granted
modification of CP which authorized a
new station, for approval of antenna
and approval of transmitter and studio
locations at So. side of SE 15th Street
at Stranahan River, Ft. Lauderdale, and
foot of SE 15th St. Ft. Lauderdale. re-
spectively. Permittee 1is granted a
waiver of Sec. 3.60 of the Rules: con-
ditions.

W2XMN Alpine, N. J.—Granted ex-
tension of special temporary authority
to operate High Frequency Exp. broad-
cast station for the period July 5 to
Aug. 3, 1946, pending commencement
of operation Of station in accordance
with terms of license granted under
the call WFMN. Freq. ete. similar to
previously granted authority.

W2XMN Alpine, N. J.—Granted ex-
tension of special temporary authority
to retransmit the transmissions of High
Frequency Broadcast Stations WDRC-
FM and WGTR for a period beginning
July 5 and ending in no event later
than Aug. 3, in order to continue re-
broadcasting experiments.

WBCA Schenectady, N. Y.—Granted
extension of special temporary author-

BROADCASTING o

ity to rebroadcast programs originating
at High Prequency Exp. broadcast sta-
tion W2XMN for the period July 6 and
ending in no event later than Aug. 4.

WNOE New Orleans, La.—Denled pe-
tition requesting that a date certain
be set in September, 1946, at New
Orleans instead of Washington, upon
applications in Dockets No. 6346 and
T7117. (Action by Jett 6/ 28).

Deep South Bestg. Corp. New Orleans,
La.—Granted petition requesting that
a date certain be set for the hearing
upon applications in Dockets 6346 and
7117, prior to August 1, and scheduled
the hearing on these applications for
July 22 in Washington. (Action by Jett
6/ 58).

Henry F, Fett, Dearborn, Mich.—~Gran-
ted In part petition for continuance of
further hearing and continued sald
further hearing upon these applications
Insofar as it relates to the non-engi-
neering phases only, to July 25, 1946.
(Action by Jett 6/ 27).

Ogden Bestg. Co. Inc., Ogden, Utah—
Granted petition for leave to amend its
application for CP so as to show the
addition of two minority stockholders
to the corporation; and to change para-
graph 8 of application to reflect infor-
mation re new stockholders and the
amendment was accepted. (Action by
Hyde 6/ 20).

N N
Applications . . .
JUNE 28
AM—1400 kc
Edward L. Schacht, Oneonta, N. Y.—
CP new station 1400 k¢ 250 w and un-
limited hours.
AM—I1200 kc
Scenic City Bestg. Co. Inc., Middle-
town, R. I.—CP new station 1200 k¢
250 w and limited hours of operation.
AM—570 ke
WASH Washington, D. C.—Modifica-
tion of CP which authorized a new
standard broadcast station to change
type of transmitter for approval of an-
tenna and approval of transmitter lo-

cation.
AM—1490 ke
Rich Publishing House Inc., Midland,
Mich.—CP new station 1490 kc 250 w
and unlimited hours.
AM—1170 ke
Lincoln Operating Co., Miami, Fla.—
CP new station 1170 k¢ 5 kw directional
antenna day and night use, and un-
limited hours of operation.
AM—940 ke
WMAZ Macon, Ga.—CP to Increase
from 5 to 10 kw and make changes in
transmitting equipment using direc-
tional antenna for day and night use.
ADM—1450 ke
WTOK Meridian, Miss.—Modification
of CP which authorized a new standard
broadcast station to change type of
transmitter for approval of antenna and
approval of transmitter and studio lo-
cations.
AM—1010 kc
Union Bcestg. Co.,, Monroe, N, C.—CP
new station 1010 kc 250 w and daytime
hours.
AM—750 kc
Democrat Printing Co, a partnership
composed of R. F. Story and Bennett
Story Durant, Okla.—-CP new station
750 ke 250 w and daytime hours of
operation.
AM—1300 kc
KOME Tulsa, Okla.—CP to change
from 1340 to 1300 kc increases power
from 250 w to 1 kw-5kw-LS, install
new transmitter and directional an-
tenna for night use and change trans-
mitter location.

“WFDF Flint is still plugging

for the armed services.”

Telecasting



AM—1230 ke
Palmetto Radio Corp., Columbia, S. C.
—CP new station 1230 k¢ 250 w and un-
limited hours.
Developmental
WIXHZ Bloomington, Ind.—License
to cover CP which authorized a new
developmental broadcast station.
AM—1020 ke
KFVD Los Angeles, Calif.—Modifica-
tilon of CP as modified which author-
ized installation of new transmister and
antenna, increase in power, and change
transmitter locatlon for extension of
completion dates.
FM—Unassigned
Sun Country Bestg. Co., Tucson, Ariz.
—CP new FM (Metropolitan) station to
be operated on frequency to be as-
signed by Chiet Engineer of FCC, cov-
erage not specified. —AMENDED: to
specify transmitter location.
AM—1490 ke
Caldwell Bestg, Co. Inc., Caldwell, Ida.
—CP new station 1480 kc 250 w and un-
limited hours.

Relay
KWIC Salt Lake City, Utah—Modifi-
catlion of CP which authorized a new
relay broadcast statlon to change
power from .2 to 2 w and to change
type of transmitter.
Applications Tendered for Filing:
AM-—860 kc
Wolverine State Bestg. Service Inc.,
Detroit, Mich.—-CP new station 680 kc
250 w and daytime hours.
AM—1600 kc
The Boston Bestg. Corp., Brookline,
Mass.—CP new statlon 1600 kc 5 kw
unlimited hours of operation and di-
rectional antenna for day and night.
JULY 2
AM—850 ke
Champlain Valley Bestg. Corp., Al-
bany, N. Y.—CP new statlon 850 kc
10 kw, directional antenna for day and
night use and unlimited hours of op-
eratlon—AMENDED: re additional dl-
rectors and stockholders.
AM—1560 k¢
WQXR New York—CP to make changes

in transmitting equipment and increase’

power from 10 to 50 kw (DA)—AMEND-
ED: to change type of transmitter.
AM 50 ke

Bay State Beacon, Inc.,, Brockton,
Mass.—CP new statlon 1450 kc 250 w
and unlimited hours of operation.—
AMENDED: re change in directors and
stockholders.

Experimental

WIXEK Louisville, Ky.~—~Modification
of CP as modified, which authorized
change in frequency, transmitter, emis-
sion, antenna and Increase power for
extension of cxmpletlori‘ date.

c

WJIMS Ironwood, Mich.—CP to change
frequency from 1450 to 630 ke, Increase
power from 250 w to 1 kw, install new
transmitter and directional antenna for
fulltime use, change transmitter site.

The Spartan Women
and the Chambray

Jane Dalton, Women’s Director, is
on the air Monday through Saturday.
The other morning she advertised
some cotton goods that went on sale
precisely at the end of her first
broadcast at 10:00 a.m. At the end
of her second broadcast at 10:30,
Jane scurried off to buy some of the
chambray she had just described.
There wasn't enough left to make a
doll’s dress !

WSPA

5000 watts day, (000 watis night, 550 Kc. Rep. by Hollingbery
%8S STATION FOR THE SPARTANBURG-GREENVILLE MARKET
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Spartanburg,
South Carolina

AM—1150 kc
Northwestern Ohio Bestg. Corp., Lima,
Ohio—CP new station 1150 kc 1 kw di-
rectional antenna for day and night
use and unlimited hours of operation
—AMENDED: re change in directional
antenna pattern.
AM—1600 kc
United Bcestg., Co. Inc., Montgomery,
Ala.—CP new station 1600 k¢ 1 kw and
unlimited hours—AMENDED: to install
directional antenna for night use and
change transmitter location.
AM-—850 kc
A. J. Fletcher, Greensboro, N. C.—
CP new statlon 850 kc. power 1 kw and
daytime hours—AMENDED: to change
name of apolicant from A, J. Fletcher
to Capltol Bestg. Co. Inc.
AM—940 ke
Plains Empire Bcstg. Co., Amarillo,
Tex.—CP new _station 1320 ke, power
500 w 1 kw-LS, directional antenna
for night use and unlimited hours of
operation—AMENDED: to change fre-
quency from 1320 to 940 k¢, power from
500 w 1 kw-LS to 1 kw day and night,
changes in directional antenna for day
and night, change transmitter site.
AM—1590 kc
Caprock Bestg. Co., Lubbock, Tex.—
CP new station 1580 kc, power 1 kw.
directional antenna for day and night
use and unlimited hours—AMENDED:
to make changes in directional antenna
and change transmitter location.
AM—1060 k¢
John H. Schultz, Marshall True, Paul
A, Wnorowski, Marvin M. Mollring and
John W. Lewis, Jr., d/ b as WBEL Bcstg.
Co.. Belleville, Tl11.—CP new station 1080
ke 250 w and daytime hours.—AMEND-
ED; add Joseph H. Yaegel as partner.
AM—1180 ke
WLDS Jacksonville, IIl.—CP to In-
crease 250 w to 1 kw and install new
transmitter.
AM—1080 kc

Lake Superior Bestg. Co., Duluth,
Minn.—CP new station 1080 kc 10 kw
for day and night use, DA and unlim-
ited hours of operation—AMENDED:
to change power from 10 kw to 5 kw-10
kw-LS, change type of transmitter,
changes In directional antenna and
change transmitter location.

Video—174-180 mc

American Bestg, Co. Inc., Chicago—
CP new commerclal television station
to be operated on channel 6, 82-88 mc,
ESR: 1475 and unlimited hours of op-
eration—AMENDED: to change fre-
quency from channel 8, 82-88 mc to
channel 7, 174-180 mec, type of trans-
mitter, transmitter location and make
changes in antenna system.

FM—Unassigned

Daily News Publishing Co., Beloit,
Wisc.—CP new FM (Metropolitan) sta-
tion to be operated on frequency to be
assigned by FCC, Coverage of 8070 sq ml.

AM~—790 kc

WEAU Eau Claire, Wis.—CP to in-
crease from 5 kw day and 1 kw night
to 5 kw day and night, and make
changes in directional antenna for
night use.—AMENDED: re changes in
directional antenna pattern.

Video—66-72 mc¢

Hughes  Productions Division of
Hughes Tool Company, Los ' Angeles,
Calif.—CP new commercial television
station to be operated on channel 2
change name from Hughes Productions
Division of Hughes Tool Co. to Hughes
Tool Co., frequency from channel 2,
80-66 mc to channel 4, 66-72 mc, type
of transmitters, transmitter and studlo
location; specify directional antenna.

AM~—1510 ke

San Diego Bestg. Co., San Diego, Calif.
—CP new statlon 1510 ke, power 5 kw
DA and unlimited hours of operation.
—AMENDED: to change power from 5
kw to 1 kw, 5 kw-LS, directional an-
tenna day and night use.

AM—950 k¢

Queen City Bestg. Co. Inc., Boise, Ida.
—CP new station 600 k¢, power 1 kw,
directional antenna for night use and
unlimited hours of operation.—AMEND-
ED:. to change frequency from 600 to
950 ke, changes in directional antenna
for day.and night use and change trans-
mitter location.

AM—1420 ke

KUJ Walla Walla, Wash.—CP to in-
crease power from 1 kw to 5 kw, In-
stall new transmitter and directional
antenna for night use.

Application Dismissed:
Video—204-210 mc

Comerford Publix Theatres Corp.,
Scranton, Pa.—CP for a new commer-
clal television statlon to be operated on
channel 12, 204-210 me, ESR 2057, and
unlimited hours.

Applications Tendered for Filing:
AM—740 ke

Balboa Radio Corp., San Diego, Calif.

—CP new station 740 ke 5 kw, daytime

Telecasting

hours of operation and directional an-
tenna for day.
AM—1240 kc
WTAX Springfield, Ill.—Consent to
transfer of control of stock owned by
Jay A. Johnson to Commodore Bcstg.

Inc.
AM—940 kc

Capitol Bestg. Corp., Indianapolis, Ind.
—Construction permit to change fre-
quency from 1310 to 940 ke, power from
1 kw, 5 kw-LS to 5 kw day and night
using directional antenna night time,
and approval of transmitter location and
antenna system.

JULY 3
FM—99.1 me

The Yankee Network Inc., Providence,
R. I.—CP new FM (Metropolitan) sta-
tion on channel 56, 89.1 mc, coverage not
specified. —AMENDED: to specify cover-
age as 8500 sq mi, population as 2,457,
192 and transmitter; change transmit-
ter site from *“To be determined at
Bristol, R. 1.” to ‘“Providence, R. L"
and change antenna system.

FM—49.7 mc¢
Radio Projects Inc., West New Brigh-
ton, N. Y.——CP new high frequency FM
{Community) station on 49.7 mec, cov-
erage 2,250 sq mil.—AMENDED: to
change corporate structure, and make
changes In officers and directors.
FM—49.3 mec
Radio Projects Inc., Jamaica, Long
Island——CP for new high frequency sta-
tion on 49.3 me, coverage 1,508 sq ml.—
AMENDED: to change corporate struc-
ture and make changes in officers and

directors.
FM—98.1 me¢
North Carolina Bestg. Co. Inc,
Greensboro, N, C.—CP new high fre-
quency FM (Metropolitan) statlon on
439 mc, coverage 13,200 sq mi—
AMENDED: to specify type of transmit-
ter, population of 1,084,246; change
frequency from 43.9 mc¢ to channel 251,
98.1 mc; coverage from 13,200 to 13,000
sq mi; make changes in antenna.
AM—1490 kc
WLOE Leaksville, N. C.—Modification
of CP which authorized a new stand-
ard station for changes in transmitting
equipment, for approval of antenna
and approval of transmitter and stu-
dlo locatlons.
AM—820 kc¢
WLBG Inc., Laurens, S. C.—CP new
station 820 kc 250 w and daytime hours.
—AMENDED: to change transmitter lo-
catlon and to designate studio.
FM—43.5 mc
International Union, United Auto-
moblle, Aircraft and Agricultural Im-
plement Workers of America (UAW-
CIO), R. J. Thomas, President, Chicago,
I1l.—CP new high frequency FM (Met-
ropolitan) station on 43.5 me, coverage
14,600 sq mi.—AMENDED: to change
name to UAW-CIO Bcestg. Corp. of Il-

linols.
FM—Unassigned
Peoria Bestg. Co., Peoria, I1l.—CP new
high frequency FM (Metropolitan)
broadcast statlon to be operated on
487 mc, coverage 11,613.96 sq ml.—
AMENDED: to specify population of
1,019,872; change class of station from
Metropolitan to Rural; frequency from
48.7 mc to "'to be assigned”; coverage
from 11,613.86 to 21,335 sq mli; type of
transmitter; changes in antenna 8ys-
tem; and change In officers, directors
and stockholders.
FM—95.5 mc
Farnsworth Television Radio Corp.,
Fort Wayne, Ind.—CP new high fre-
quency FM (Metropolitan) station on
46.1 mc, coverage of 8,500 sq ml.—
AMENDED: to change frequency from
46.1 mc to channel 238, 95.5 mc; cov-
erage from 8,500 to 13,300 sq mi; trans-
mitter location, specify type of trans-
mitter; population of 891,255; and speci-
fy antenna system.
Applications Tendered for Filing:
AM~—1240 kc
G. Lester Hash, N. Joe Rahall, Fred
William Simon tr/as The Bluefield
Bestg. Co., a partnership, Bluefield,
W. Va.—CP new station 1240 kc 250 w
and unlimited hours.
AM—1210 k¢
WCAU Bestg. Co., Philadelphia—Con-
sent to voluntary assignment of li-
cense of WCAU standard broadcast sta-
tlon and WCAU-FM, to Philadelphia
Record Co.
AM—850 kc
Johnston Bcstg. Co.,, a partnership
(George Johnston and George John-
ston, Jr.), Birmingham, Ala.—CP new
station 850 kc 1 kw, 5 kw-LS, unlimited
hours of operation and DA for night.
AM—1140 ke
Byrne Ross, d/b as Oklahoma City
Bestg Co., Oklahoma City—CP new sta-
tion 1140 ke 1 kw ancl0 dlt:ytlme hours.
AM—! c
Miami Bcestg. Co., Miami, Okla.—CP
new statlon on 910 k¢ 1 kw, unlimited

(Continued on page 72)

afternoon, lady. WFPG you know!

52 %* more
listeners . . .

It's a foct 52%* more people
listen to WFPG during the day-
time than listen to any other
1 station inside or outside of At-
lantic City! More evidence why
you should plan now to share
in the tremendous amount of
business that is heading for what
looms as Atlantic City's greatest
year.

*Based on a Conlan Survey.
Dec. 1945, 16,489 phone calk.

E ATLANTIC CITY ﬂ«\
ABC NETWORK

waw iwres
WIPA 1 WINY

San Diego Lleads
Again! '‘Sales Man-

agement’’ Index places

San Diego SECOND in
U. S. in percentage of gain
in total sales and services.
You can reach this market
“from within'’ complete-
ly and economically
with KFMB.
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Keller’s Bid of $100,000 for WTAX Is
Matched by Commodore Broadcasting

THIRD COMPETITIVE bid for a
station under FCC’s “auction”
plan was tendered to the Commis-
sion/ last week when Commodore
Broadcasting Ine. matched the
$100,000 bid for WTAX Spring-
field, Ill., filed earlier by a group
headed by Olivér J. Keller of
WWSW Pittsburgh.

Under AVCO procedure, contest-
ing applications must be filed with
the Commission 60 days “after ad-
vertisement” is reported in the
Federal Register and a local news-
paper. The original proposal for
the sale of WTAX was filed with
the Commission on April 26, notice
appearing two days later.

The Commodore Broadcasting
Inc., licensee of WSOY Decatur,
I11., is also the parent organization
of Radio Springfield Inc., appli-
cant for a standard and FM sta-
tion in Springfield. Standard appli-
cation by Radio Springfield Ine. is
at present held up due to the fact
that the 1550 kc frequency request-
ed is a Canadian allocation. Can-
adian authorities are undecided as
to the use of the frequency. If the
competitive application filed by
Commodore Broadcasting Inc. is
granted by the Commission, it is
presumed the applicant will with-
draw its Radio Springfield Inc. re-

quest for an AM station in view
of the FCC duopoly ruling.

Commodore Broadcasting Ine. is
99.6% controlled by Decatur News-
papers Inc., publishers of the
Decatur Herald and Decatur Daily
Review; owner of all common stock
of the East St. Louis (Ill.) Jour-
nal and operator of the Urbana
(I1l.) Ewening Courier. F. W,
Schaub, treasurer of the Decatur
Newspapers is president of Com-
modore Broadcasting; F. M. Lind-
say Jr., vice president and treas-
urer is comptroller of Decatur
Newspapers; Ida W. Zoch is secre-
tary of both organizations and H.
C. Schaub, president of the Deca-
tur Newspapers, is a director.

Mr. Keller, in the original group
bidding for WTAX, is vice presi-
dent of WWSW and president and
general manager of the Pittsburgh
Post-Gazette, owner of WWSW.
Should the FCC decide in favor of
the competitive bid, Commodore
Broadcasting Inc. must sign an
agreement with the present owner,
Jay A. Johnson, within 30 days
on terms similar to those proposed
by the original applicant and fa-
vorable to the Commission. WTAX,
operating on 1240 ke with power
of 100 w, holds a conditional FM
grant for Springfield.

KCMC

TEXARKANA
U'. So Ao [

American and Mutual
outlet to the 4 States
rea, KCMC throws
strong, clear signal
to a population of
359,000 people,
239,000 of which re-
side  within the
0.5MV/M Contour,

For additional infor-

mation, write Frank
O. Myers, Manager.

fLaFA 1TE

AT
e BOS R
A

vIviAN
g ™ Cad
e

RAILWAY AND
HIGHWAY CENTER

Texarkana is served by a network
of four modern U. S. hard surfaced
highways and four railroads with
direct Eastern, Western, Northern, and
Southern freight and passenger serv-
ice; and by regularly scheduled Air
Express, mail and passenger service.
It has highway, reilroad, and airline
facilities enjoyed by few American
citles.

KCMC Inc.
Texarkana, U.S.A.
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hours of operation and directional an-
tenna for night use.
AM—1320 kc
WKIX Columbia, S. C.—CP to change
frequency from 1490 to 1320 ke, power
from 250 to 1 kw, Install new trans-
mitter and directional antenna for

night use.
AM—3590 kc
WOPI Bristol, Tenn.—CP to change
frequency from 1490 to 590 kc, power
from 250 to 500 w, 1 kw-LS, install new
tr&nsmht itter and directional antenna
n .

AM—1230 kc
Del Rio Bestg. Co., Del Rio, Tex.—
CP new statlon 1230 k¢ 250 w and un-
limited hours.
AM—760 kc
Blue Bonnet Bestg. Corp.,, Fort
Worth, Tex.—CP new statlon 760 kc
1 kw and daytime hours.
AM—1400 kc
Weldon Lawson, Soguin, Tex.—CP new
station 1400 kc 250 w and unlimited
hours of operation. (Contingent upon
KONO grant to another frequency).
AM—1480 kc
Lincoln Bcestg. Corp., Lincoln, Neb.—
CP new station 1480 kc¢ 1 kw, unlimited
hours of operation and directional an-
tenna for day and night use.
AM—1380 kc
KIDO Boise, Ida.—CP to change power
from 1 kw 2% kw-LS to 5 kw, install
new transmitter and directional an-
tenna for day and night use and change
transmitter locatlion.
AM—1450 kc
The Las Cruces Bestg. Co., Las Cruces,
N. M.—CP new station 1450 k¢ 250 w
and unlimited hours.

JULY 3
AM—1450 kc
WPRP Mayaguez, Puerto Rico—Modi-
fication of CP which authorized a new
standard broadcast station to change
transmitter and studio location.
AM—1290 kc
WNBF Binghamton, N. Y.—Modifica-
tion of license to change name of licen-
see to Clark Assoclates Inc.
FM—Unassigned
Hearst Radio Inc., Baltimore—CP new
high frequency FM (Metropolitan) sta-
tion to be operated on 9 mc and
coverage of 8,857.6 sq mi—AMENDED:
to specify population of 2,044,605,
change frequency from 969 mc to ‘‘to
be assigned”, coverage from 8,857.6 to
11,790 sq mi, transmitter location from
Randallstown to Baltimore, and make
changes in antenna system.
Experimental
W2XDK Brooklyn, N. Y.—Modifica-
tion of CP a8 modified which authorized
& new experimental television broad-
cast station for extension of comple-

tion date,
FM—Unassigned

Frequency Bestg. Brooklyn,
N. Y.—CP new high frequency FM
(Metropolitan) station to be operated
on 43,7 mc and coverage of 14,400 sq
mi—AMENDED: to change coverage
from 14,400 to 9,000 sq mi, population
from 11,900,000 to 12,200,000, frequency
from 437 mc to “to be assigned by
FCC”, type of transmitter and make
changes in antenna system, changes in
corporate structure, officers, directors
and stockholders.

AM—1510 k¢

WMRP Flint, Mich.—Modification of
CP which authorized a new standard
‘broadcast station for approval of an-
tenna, for approval of transmitter lo-
cation and change studio location.

AM—1490 kc

Roy C. Kelley, Muskegon, Mich.—CP

new station 1490 kc 250 w and unlimited

hours.
AM—1400 kc
WBLK Clarksburg, W. Va.—Voluntary
lAnfsigcxzment of license to News Publish-
g Co.

AM—1080 kc

West Virginia Radio Corp., Pittsburgh,
Pa.—CP new station 1080 k¢ 1 kw and
daytime hours.

FM—Unassigned

Miami Valley Bcestg. Corp., Dayton,
Ohio—CP new high frequency FM (Met-
ropolitan} station to be operated on fre-
quency to be assigned by FCC and
coverage of 13,615 sq mi—AMENDED: to
change type o'lu&rnnsmitter service.

—900 kc
WKAX Birmingham, Ala.—License to
cover CP a8 modified which authorized
& new standard broadcast station; au-
thority to determine operating power
by direct measurement of antenna

power.
AM—1450 k¢

WHSC Hartsville, S. C.—Modification

of CP as modified, which authorized a

new standard broadcast station to

BROADCASTING

change transmitter and studio locations
and extend eommencement and com-
pletion dates.
AM—1230 kc
B, J. Barrier, Jr,, H, T, Barrier, H. P,
Holmes, Yazoo City, Miss,—CP new sta-
tion 1230 ke 250 w and unlimited time.
AM—980 kc
Charles Wilbur Lamar Jr.,, Morgan
City, La.—CP new station 980 kc 250 W
and unlimited hours,
AM—1400 kc
KVOP Plainview, Tex.—Voluntary As-
signment of license to W. J. Harpole.
AM—1340 kc
KVIC Victoria, Tex.—Transfer of con-
trol of licensee corporation from Morris
Roberts to J. Long through sale
of 250 shares of common stock.
AM—1490 kc
KVWC Vernon, Tex.—Modification of
CP which authorized Installation of
new vertical antenna with FM antenna
mounted on top to extend completion

date.
AM—1230 kc
WMOI Moline, Ill.—Modification of
CP for approval of antenna and ep-
proval of transmitter and studlo lo-

cations.
AM—1450 kc
Palouse Empire Radio Inc., Moscow,
Ida.—CP new station 1450 kc 250 w and
unlimited hours.
AM—1230 kc
KANA Anaconda, Mont.—Modification
of CP which authorized a new stand-
ard broadcast station to change type
of transmitter.
AM—1230 kc
McEvoy Bestg Co., In or Nr. Roswell,
N MOP new station 1230 ke 250 W
and unlimited hours.
AM—920 kc
KOLO Reno, Nev.—Modification of
CP which authorized & new station to
install new transmitter and to change
from employing directional antenna
night only to directienal antenna for
day and night use.
Educational
KWSC Los Angeles, Calif.—Modifica-
tion of CP permit as modified, which
authorized & new non-commerclal
broadcast station for extension of com-
mencement and completion date to
specify frequency as channel 219 91.7
me, to change type of transmitter and
make changes in antenna system,
Applications Dismissed:
Video 60-66 mc
E. Anthony & Soms, Inc., Boston—CP
for & new commercial television sta-
tion to be operated on channel 3 60-66
me¢, ESR of 1515. (Request of the at-

torney.)
Video 76-82 mc
WAVE Inc., Louisville, Ky.—CP new
commercial television station to be op-
erated on channel 5, 76-82 mc¢ and ESR
of 1720 (Request of attorney.)
Video 60-66 mc
Radio Station WOW Inc., Omaha, Neb.
—CP new commerclal television broad-
cast station to be operated on channel
3, 60-66 mc and ESR of 1500 (Request
of Attorney.)
Applications Tendered for Filing:
AM—970 kc
KHBC Hilo, Hawail—CP to change
frequency from 1230 to 970 kc, power
from 250 w to 10 kw, install new trans-
mitter and change transmitter and
studio locations.
AM—1070 kc
WKVM Arecibo, Puerto Rico—CP to
change frequency from 1230 to 1070 kc.
power from 250 w to 10 kw, install new
transmitter and change transmitter
location and install directional antenna
for day and night use. (Contingent
upon transfer of control of WEKVM)
AM—1390 kc
Arlington-Fairfax Bestg. Co., Arling-
ton, Va.—CP new station 1390 kc, 1 kw
and daytime hours.
AM—860 kc
Anderson Bcestg. Co. Inc., Anderson,
S, C.—CP new station 860 kc 1 kw and
daytime hours.
AM—1450 kc
Daniels and Sons Bestg. System, John
Daniels, El Daniels & Harry Daniels,
co-partners, Deadwood, S. D.—CP new
statlon 1450 kc 250 w and unlimited
hours.
AM—1500 kc
Southern Idaho Bestg., a partnership
of J, L. Peterson and Mark L. Check-
etts, Preston, Ida.—CP new station 1500
kc 250 w and unlimited hours.

ANCHOR HOCKING Glass Co., Lancas-
ter, Ohlo, Aug. 8 drops “Hobby Lobby”
Thursday, 9:30-10 p.m. on CBS and re-
places that show with ‘“Crime Photog-
rapher.” Latter program has been a
CBS sustainer for two years. Anchor
Hocking Glass Co., through Willlam
Weintraub Co., New York, has signed a
52 week contract.

e Telecasting



Clear Channel

. (Continued from page 20)

the greatest population would be
either close to, or part of, a market
area which could support a radio
station.”

One Exception

He said the one exception in the
Pacific region (Kane County,
Utah, not near a regional station)
“produced a picture which differed
sharply from that compiled on the
basis of interviews in the other five
sampling areas. There is every en-
gineering reason to believe the
Kane County picture is much closer
to the truth.”

First, he said, the Kane County
survey showed a “dearth rather
than an abundance of daytime
service for the listener in this re-
mote area.” Second, he added, it
showed “an overwhelming depend-
ence by these remote rural listeners
upon clear channel stations for
nighttime reception.”

Contending that the same pro-
cedure used by Census in the Pa-
cific region was followed in all five
regions of the country, Mr. Sholis
charged that “the nationwide re-
sults, therefore, represent nothing
more than the basic error com-
pounded 24 times.”

On a technical basis, Mr. DeWitt
continued Mr. Sholis’ criticism of
the survey, declaring that “it would
appear that very little new knowl-
edge was gained, and there does
not appear to be any reason to
throw out any of our past beliefs
as a result of this survey.”

He said that “when the survey
was laid out, an opportunity was
presented to develop a certain
amount of scientific knowledge of
radio listeners’ habits and experi-
ence” but that “unfortunately, this
opportunity appears to have been
missed.”

No Liaison Claimed

He said the liaison needed be-
tween the various experts in a joint
undertaking ‘“‘does not appear to
have been carried on. Had it been,
the FCC engineers who partici-
pated in the original plans would
have quickly seen the errors which
eventually crept into the survey,”
he added.

Mr. DeWitt reiterated Mr.
Sholis’ charge that service areas
were misclassified, maintaining
that the classifications furnished
the Census by FCC engineers were
“enough to make the results . . .
of dubious value, to put it mildly,
particularly with respect to such
matters as what stations or classes
of stations are heard without
trouble, or are listened to most, in
the areas covered.”

He charged, also, that the coun-
ties were incorrectly classified with-
in the five types of service areas—
and that in a majority of cases this

| error favors regional stations.

The hearings were held before
the Commission en banc, with Act-
ing Chairman Denny presiding.
Louis G. Caldwell appeared as
Counsel for CCBS, and Paul D. P,
Spearman for the regionals. Harry

Plotkin was Commission counsel.

The hearings opened Monday
morning with testimony by Charles
Edward Nobles, Westinghouse en-
gineer, on stratovision tests in the
standard broadecast band. Present-
ing a report on tests undertaken
at high altitudes over Baltimore
and Pittsburgh, Mr. Nobles said
the Westinghouse calculations indi-
cated that “large coverages” could
be obtained from an AM transmit-
ter in an airplane flying at 20,000
to 30,000 feet.

The calculations also showed, he
testified, that the nighttime ‘“fad-
ing wall” might be extended from
roughly 60 miles to 180 miles.

The witness described daytime
measurements made over Baltimore
of the field strengths received at
altitudes of 10,000 feet, 15,000 feet
and 20,000 feet from WJZ New
York, WABC New York, WFMD
Frederick, Md., WPEN Philadel-
phia, WRC Washington, KDKA
Pittsburgh, WRVA Richmond, and
WCAU Philadelphia.

Why Chosen

These stations, ranging in dis-
tance from 50 to 230 miles from
Baltimore, were chosen because
each operates with a nondirectional
antenna, the frequencies represent
a fair coverage of the standard
band, and the locations were such
that data was taken on stations at
distances from Baltimore varying
between 40 and 200 miles.

In taking measurements on
KDKA Pittsburgh, Mr. Nobles ex-
plained, Westinghouse engineers
made field intensity versus dis-
tance from KDKA curves at alti-
tudes of 10,000 and 20,000 feet.
These curves he said, were taken
under day and night conditions.

For the purposes of the tests, he
said, and RCA Model 308-A field
intensity measuring set was
mounted in the test airplane with
its receiving loop mounted on top
and approximately amidships on
the plane. An Easterline Angus
tape recording meter was con-
nected to the output of the Field
intensity meter for a permanent
record of the test results,

Could Be Rotated

The loop was mounted so it could
be rotated with respect to the ship,
thus allowing for proper orienta-
tion of the loop. Distance from the
center of the loop was 24 inches,
he said.

Testifying regarding a chart
showing the effect of the skywave
combining with the ground wave,
Mr. Nobles said that at distances
up to approximately 60 miles, at
10,000 feet, the signal received is
reasonably steady. From 60 to 100

miles, the skywave interference
pattern steadily increases until the
signal is not recognizable be-

tween 108 and 125 miles.

Beyond 130 miles, he said, the
skywave predominates over the
ground wave and the irregular re-
ceived signal has an apparent
“periodicity” believed to be caused
by the reception of two skywaves at
the plane.

At 20,000 feet, he testified, essen-
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Spoke Too Soon

WHEN Chicago Cub Bill
Nicholson lifted one over the
right field at Braves Field,
Boston, Jim Britt, Yankee
Network announcer, com-
mented: “There’s one ball we
won’t see again.” However,
Jim was compelled to retract
that statement after the
game. He went to his 1946
model car in the adjacent
parking lot and found the
ball on the front seat amid
piles of shattered window
glass.

tially the same results as at 10,000
feet were noted except that by in-
creasing the altitude the distance at
which the skywave started was
moved back from approximately 60
miles to 100 miles.

The “fading wall” for this 20,~
000 foot altitude, it was found, lies
roughly from 100 miles to 200 miles
and is most serious past 160 miles.
The nightime “fading wall” for
KDKA on this radial was 40 miles
for receivers located on the ground
as compared with somewhere be-
tween 100 and 200 miles from the
airplane.

A report on distributions of
grades of broadcast service was
presented by Dr. Edgar F. Van-
divere, Commission engineer. The

report covered services limited by
interference of a single kind from a
single source and interference
from two or more sources of the
same kind of interference.

A proposed revision of part 1
of the Standards of Good Engi-
neering Practice Concerning Stan-
dard Broadcast Stations, intended
for use in allocation matters be-
fore the Commission to replace the
present Standards at some future
date yet to be decided upon, was
presented by H. Underwood Gra-
ham, FCC engineer. The revised
standards will serve as the basis
of the U. S. Government recom-
mendations to the parties of the,
North American Regional Broad-
casting Agreement for engineering
changes in the new agreement to
be drawn up in 1947,

Based on Early Plan

The proposed revision of engi-
neering standards (Exhibit 264)
was based on an earlier plan for
computing service and interference
(Exhibit 109) which had been ap-
proved by the three technical com-
mittees for use in the clear chan-
nel proceedings. Mr. Graham, re-
suming testimony Monday after-
noon, explained that the committees
had been consulted before the FCC
Engineering department prepared
the revised draft (264) but that
the committees had not had a
chance to study and report on the

(Continued on page 74)
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Clear Channel
(Continued from page ?8)

plan after it was completed.

It was decided to continue tes-
timony on the revised plan (Ex-
hibit 264) “with the clear under-
standing” that it was worked out
by Comimission engineers and had
not yet been formally approved by
the committees.

With a view to deciding “some
time in August” whether new stand-
ards of engineering practice will
be adopted and, if so, what they
will be, Mr. Denny said an in-
formal engineering conference
would be held July 15-16, followed
by a meeting August 5 to receive
a report of the July 15-16 session
and hear testimony on standards.

Final clear channel session, Mr.
Denny said, will be held in Septem-
ber. Intention of deciding the clear
channel question by early autumn
was announced at the outset of the
second phase of the proceedings
[ BROADCASTING, April 22].

Not Retroactive

Chairman Denny said “it is as-
sumed some changes in standards
will be made” in the course of the
clear channel proceedings, but that
the revisions would govern future
assignments only. Commissioner
Jett questioned whether they should
be made applicable to applications
already filed but which will go into
hearing or be decided after such
changes are made.

“Can’t we go so far as to say
that if new standards are adopted,
they would apply only to applica-
tions filed after they are adopted ?”
he asked.

Mr. Plotkin said such a state-
ment “might create a stampede.”

Commissioner Jett said he
thought it should be made plain
that if no new standards are
adopted, present standards would
be one factor in determining the
clear channel issue. Mr. Caldwell
said apparently there had been
some misunderstanding about the
purpose of Exhibit 109, on which
maps were prepared for the hear-
ing, and that if the decision is tc
be made on the basis of present
standards an opportunity should
be provided to make presentations
on that basis.

Mr. Denny ruled that while maps
for the hearing were prepared on
the basis of the methods outlined
in Exhibit 109, use of existing
standards is not precluded. If new
standards are adopted after the Au-
gust 5 meeting, he said, those will
be applicable.

Caldwell Opposes Grants

When the hearings resumed
Tuesday morning, Mr. Caldwell
asked that the Commission with-
hold action on applications for day-
time stations on clear channels un-
til the issues have been decided.
He pointed out that such daytime
stations within 750 miles of a
clear channel would interfere with
higher powered clear stations, if

WINNER AGAIN, for the second
successive year, is Lucille Hastings
of KLZ Denver whose newscast en-
try in competition with those of
other news women was awarded
first prize at the annual convention
of National Federation of Press
Women, Estes Park, Colo. Miss
Hastings’ entry was judged the
best selected and prepared news-
cast of the year by a woman.

authorized by the Commission.

Chairman Denny said he would
take Mr. Caldwell’s request under
advisement.

Continuing his testimony of the
previous day Mr. Graham, under
cross examination by Mr. Caldwell,
said the proposed standards would
not affect service in the downtown
areas of metropolitan cities and in
the cities in which the stations are
located.

Mr. Caldwell stated the position
of the clear channel group as being
that the standards for service
should be higher than those set
forth in the proposed standards.

Reduced Coverage

Under questioning by Mr. Spear-
man, Mr. Graham said that the pro-
posed standards would result in
serving fewer people since there
would be fewer stations.

In reply to a question by Com-
missioner Jett, he said he would
recommend against licensing Class
IV (local) stations for large cities.

Asked whether adoption of the
proposed standards would not make
it impossible to set up new local
or regional stations anywhere in
the nation where there is sufficient
population to support such stations,
he said he would not make such an
interpretation.

Mr. Spearman contended that the
proposed standards “in order to get
rid of a little flea that has bitten
us a time or two would burn down
the house.”

Mr. Graham introduced into the
record a series of maps showing
daytime and nightime service areas
of all stations on regional chan-
nels as of Jan. 1, 1946.

A coverage study of local chan-
nel stations was submitted by
Esterly C. Page, Mutual vice pres-
ident in charge of engineering,
who appeared at the request of the
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Commission rather than as a Mu-
tual witness.

Edward W. Allen Jr. of FCC,
chairman of Technical Committee
I, opened Tuesday afternoon’s ses-
sion by submitting surveys con-
ducted by Crosley Corp. under the
direction of Crosley Engineering
Director R. J. Rockwell, on atmos-
pheric noise and man-made noise.

A sharp attack on the Bureau
of Census survey of listeners to de-
termine the number and quality of
signals heard, a massive report
submitted at the outset of the April
sessions, was delivered by Victor
A. Sholis, director of the Clear
Channel Broadcasting Service.

Charging that the survey con-
tained “serious flaws and defects
which completely invalidate the
survey’s results and any conclu-
sions that may be drawn from it,”
Mr. Sholis said he did not question
the good faith or ability of the
Census Bureau, but that, rather,
the defects “stem from the package
handed them through no fault of
theirs. This package,” he added,
“was bundled together and tied
up by the Commission staff.”

Sholis’ Charges

He contended:

“1. The survey virtually sought
the impossible by asking listeners
who are conditioned only to low-
grade service to appraise the qual-
ity of radio signals.

“2. The survey covered in the
main those areas which receive
less than primary service under
the old standards, and only made a
minor effort to learn the number
and quality of radio signals within
so-called primary service areas
(within the 500 microvolt contour
by day and the interference con-
tours at night) in which most rural
Americans live.

“3. The survey was conducted at
a time of year—June and July—
that made it virtually impossible
to get an accurate appraisal of
nighttime reception . . .

“4, The survey’s basic purpose
was defeated when . . . (a) coun-
ties were classified together into
types of service areas in a manner
which resulted in inclusion of coun-
ties that received a much stronger
signal from regional stations than
from clear channel stations; (b)
counties placed in one type of serv-
ice area actually belonged in an-
other.

“5. The survey’s cardinal mis-
take—a mistake so disastrous that
even if other errors had not been
made, it alone would have torpe-
doed the project—occurred when
the elementary engineering fact
that radio signal strengths de-
crease with distance was ignored.”

Cites Examples

Mr. Sholis cited examples to
support his contention that ‘“the
survey asked listeners in one area
what stations they could hear and
then made the astounding assump-
tion that listeners 50, 100 or even
many hundreds of miles from these
stations were able to hear them
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in exactly the same way.”

As “perhaps the ultimate ex-
ample,” he referred to the survey
of Terry County, Tex., where the
findings, he said were “nimbly ap-
plied” to such places as “Harding
County, N. M., 200 miles away;
Val Verde County, Tex., 230 miles
away; Costilla County, Colo., 365
miles away; Sheridan County, Neb.,
625 miles away; and Fall River
County, S. D., 650 miles away.”

Mr. Sholis said CCBS felt the
“flaws and defects” should be ex-
posed “because apparently the re-
sults of this survey are being ex-
ploited to deny the need for im-
proving radio service in this coun-
try.

“The survey is further being
used in an attempt to discredit the
proposed new engineering stand-
ards on which the Commission’s
engineering staff, with the coopera-
tion of the best technical talent
gathered from the entire industry,
labored for something over 15
months,” he declared.

He listed several “choice evi-
dences of bias and errors in the
survey which stem from, or are
part of, these five major defects.”
He mentioned “such phenomenal
results as finding among the lead-
ers of stations heard best at night,
daytime stations which sign off at
local sunset. Or finding that sta-
tions, say in Chicago, are reported
heard without trouble by day in
such distant places as Mississippi
and Alabama. Or finding that ex-
tensive trouble from fading is ex-
perienced in the daytime.”

With Misgivings

Mr. Sholis said CCBS “partici-
pated in and contributed to the sur-
vey with deep misgivings” which
were ‘“frequently voiced at meet-
ings of Committee IV.” Objections
then, he said, were directed against
the first two of the five “defects”
he mentioned. He said the third did
not become apparent until the tab-
ulations were made available, and
that the fourth and fifth were
‘“completely unforeseen.”

“The plan of classifying coun-
ties into types of service area, and
then projecting the interview re-
sults from the 85 primary sampling
units to apply to all 1040 scattered
counties was not known to us. To
the best of our knowledge, it wasn’t
known to any of the industry rep-
resentatives. And certainly it was
not understood or detected until
the tabulations and description of
the survey were first made avail-
able on the eve of the April hear-
ing,” he asserted.

Mr. Plotkin reserved cross-ex-
amination of Mr. Sholis until later,
pointing out that further testimony
by Census Bureau representatives
is contemplated. Mr. Spearman,
representing the regional group,
questioned the clear channel witness
particularly regarding the CCBS
objections to projection of survey
results from one county to apply
to all counties in its group.

‘When the hearings resumed Wed-
nesday morning, John H. DeWitt,

Fourth Feature

READING of excerpts from
the Declaration of Independ-
ence by a British subject was
a Fourth of July feature on
WNEW New York, 10-10:15
p. m., via BBC. Leslie Banks,
British actor, who is nar-
rator for the Theatre Guild
presentation of Henry V,
now at New York's City Cen-
ter, offered the reading in the
special broadcast originating
in London.

ex-colonel in the Signal Corps who
directed the Army experiments in
“shooting the moon,” testified for
the clear channel group in oppo-
sition to Census Bureau survey on
adequacy of rural radio reception.

Mr. DeWitt said the oportunity
which had been presented to the
Bureau to develop a certain amount
of scientific knowledge of radio
listeners’ habits was missed.

‘Prejudicial Bias’

Since the question under inves-
tigation concerned the adequacy or
inadequacy of radio service in
terms of signals, Mr. DeWitt tes-
tified, “it is hard to conceive how
a more prejudicial bias (in favor
of regional stations and against
clear chanel stations) could have
been injected into the survey.”

Mr. DeWitt stated that the
classifications of service areas fur-
nished the Census Bureau by the
FCC Engineering Dept. were in
themselves “enough to make the
results of the survey of dubious
value, to put it mildly, particularly
with respect to such matters as
what stations or classes of sta-
tions are heard without trouble,
or are listened to most, in the areas
covered.”

But, in addition, he said the
counties were not correctly classi-
fied within the five types of service
areas and many belonging to one
type really belong to another and,
in the majority of cases studied,
the error in classification favors
one or more regional stations.

Mr. DeWitt cited an analysis
made of Census tabulations show-
ing that station popularity in the
white areas is in direct relation to

PAA Changes Name

PACIFIC ADVERTISING
Association, before close of
its four day 43rd annual con-
vention in Spokane on June
27, changed name to Adver-
tising Association of the
West. Under change, organi-
zation is enlarged to include
four Western provinces of
Canada, as well as the eleven
western states.
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signal intensity. His analysis
showed, he said, that as far as
daytime reception is concerned:

(1) Listeners prefer the station
giving the strongest daytime signal.

(2) Listeners cannot possibly tell
the difference between a regional,
local or clear channel station by
any inherent characteristic in day-
time.

States Conclusion

He added that the preference for
the strongest signal is valid only
when dealing with marginal radio
service. Obviously, he pointed out,
if all of a group of stations pro-
duce grade A service vver a given
area listener choice would be gov-
erned by program preference only.

Mr. DeWitt declared that a lis-
tener tuning in to a I-A clear chan-
nel station at a distance beyond
the primary service range of the
station at night receives a signal
free of other signal interference.
“It may be marred by fading,
man-made or atmospheric noise,”
he said. “It has, however, the in-
herent capability of giving good
radio service at night. The regional
station does not, and can never,
have this capability. It is only nec-
essary to increase the radiated field
from the clear channel station to
overcome noise interference. Re-
gional stations, on the other hand,
cannot overcome mutual interfer-
ence by increase in radiated field.”

Mr. DeWitt introduced a series
of phonograph records made the
previous week in typical primary
sampling units which were played
at the hearing to bear out conten-
tions that (1) people do not know
good radio service (2) they judge
nighttime reception by daytime
standards.

When a record of nighttime re-
ception to KFI Los Angeles from
Churchill County, Nevada, was
played, Comr. Jett remarked that
the signal seemed pretty good and
pointed out that representatives of
farm groups had testified during
the April hearings that reception
from KFI was unsatisfactory. He
could see no need for higher power
on the basis of the reception as
recorded, he said.

Test Vote

A ballot test in which all pres-
ent at the hearing participated was
conducted by Edward W. Allen Jr.,
chief of the FCC technical infor-
mation division, to ascertain lis-
tener reaction to arranged pro-
grams containing  atmospheric
noise. A phonograph record con-
taining portions of five music pro-
grams and five speech programs
was played with listeners being
asked to mark “s” or “u” (satis-
factory or unsatisfactory) in desig-
nated places on the ballot. The
records will be combined with
others to determine listener reac-
tion to atmospheric noise.

At the conclusion of the tests,
Acting Chairman Denny adjourned
the hearings to July 8.
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Atom Broadecast
(Continued from page 17)

a signal of such greater clarity
than that sent from the Appala-
chian via Guam that many a net-
work newsman was further an-
gered at the Navy’s choice of ships
to do the most important job at
Bikini.

Executives of another network
complained that broadcasts other
than the pooled report of the
bombing had been hampered by
the meddling of Navy brass and
by the absence of proper coordina-
tion among radio officers at Bikini.
And technical deficiencies, it was
said, permitted such engineering
faux pas as feed-backs and cut-ins
when radio news circuits were
operating.

“If the networks and RCA or
Press Wireless had been permitted
to run the show, we’d have had
better broadcasting,” one of these
experts said.

To bring U. S. listeners the
great story of the atom bomb, the
four networks cancelled a total of
$105,5675 worth of commercial pro-
grams. The added costs of lines,
transmission charges, and other
extraordinary expenses brought
the total network expenditure to
an unannounced but obviously im-
pressive figure.

Last Monday morning, network
officials looked at the balance
sheets, remembered the discourag-
ingly inadequate quality of the
special broadcast, guessed the
whole thing had hardly been worth
while.

Explosion Premature?

But the broadcast wasn’t the
only bust of the highly-heralded
Bikini test. The atom bomb itself
“through some human or mechani-
cal error” exploded three seconds
ahead of schedule, NBC's Mr.
Chaplin said Wednesday in a news-
cast from Kwajalein.

“As far as the air force went,”
said Mr. Chaplin, “everything went
perfectly. The bomb was delivered
at the appointed place. But through
some human or mechanical error
the bomb detonated three seconds
ahead of schedule. This means it
blew roughly a mile and a half
higher than planned and so the
greatest force blew skywards and
not down.

“This bomb,” continued the NBC
commentator who had charged
that his copy was being censored,
“burst approximately four times
higher than the one at Nagasaki,
which explains why the same bomb
which tore the heart out of that
city only sank five vessels, seared
a few others and left the goats
alive in the Bikini test.”

Marble Sponsored
METROPOLITAN Life Insurance
Co., New York, July 4 for 13 weeks
started sponsorship of Harry Mar-
ble and the News on WABC New
York, Tuesday, Thursday and Sat-
urday, 6-6:15 p. m. Agency is
Young & Rubicam, New York.

Damm Says FM Listeners Got
No Static on Atom Broadcasts

WHILE owners of AM sets
strained their ears June 30 in at-
tempted to hear the garbled and
static-punctuated descriptions of
the Bikini atom bomb tests, FM
set owners in Milwaukee sat
quietly beside their radios, listen-
ing to every word, according to
Walter J. Damm, vice president .of
the Journal Co., Milwaukee, and
general manager of the Journal's
radio interests, WTMJ and WTMJ-
FM.

Mr. Damm, chairman of the
NAB FM Executive Committee,
and former president of FM Broad-
casts Inc., gave BROADCASTING the
following statement:

“‘If the atom bomb broadcast
was the only program I ever lis-
tened to on my FM set, the service
I got from WTMJ-FM last Sunday
would have repaid me amply for
the cost of the set.’

“That statement is typical of the

Peter H. Cousins Joins
RMA Staff in Capital

PETER H. COUSINS, an assistant
in the broadcasting division of the
Office of Censorship during the last
months of the war, July 8 joins
the headquarters staff of Radio
Manufacturers Assn. at Washing-
ton as assistant director of publi-
cations. Appointment was an-
nounced last week by Bond Geddes,
executive vice president and gen-
eral manager, and James D. Se-
crest, director of publications.

After working on New Orleans
newspapers Mr. Cousins was on
the staff of Telecommunications
Reports, Washington, in 1937. He
joined the NBC Washington news
staff in 1941, going to WMAL in
1942 at the time of the Red-Blue
separation. He began duties at the
Office of Censorship in 1944 under
John E. Fetzer, assistant director
in charge of broadcasting, leaving
last August to return to Mississip-
pi where he was with Dixie Ad-
vertisers, Jackson, and Mid-Conti-
nent Oil & Gas Assn. Recently he
had been with the NBC Washing-
ton news staff.

KQW Rate Increase

INCREASE in the network even-
ing hour rate of KQW San Fran-
cisco, CBS affiliate, effective July
15, from $290 to $325 was an-
nouncded last week by William C.
Gittinger, CBS vice president in
charge of sales. The CBS Listening
Areas, seventh series, announced
the station’s nighttime circulation
has increased 44% in the past two
years, from 425,642 in spring, 1942,
to 612,711 in spring, 1944. Adver-
tisers currently using KQW will
be protected for the customary 12
months on all time periods used
without interruption.

BROADCASTING

many that resulted from the never-
again-to-happen combination of a
program which had the whole
world by the ears and the worst
electrical storm that Milwaukee
has had in years. Black thunder
heads had been gathering in the
summer sky during the early after-
noon of that memorable day. Just
as the B-29 carrying the atom
bomb began its history-making
flight to Bikini the storm broke
with a fury which made the super-
stitious sure that predictions of
the world’s utter annihilation were
coming true. Soon the lightning
crashing in loud speakers made
reception virtually impossible.

‘Operation’ Account Unmarred

“Listeners who were hanging on
every word that flashed from the
Marshall Islands gave up in des-
pair—all but a select number who
had FM sets and could listen to
the broadcast over WTMJ-FM,
the Milwaukee Journal FM station.
Those favored few received a dem-
onstration of FM’s freedom from
static, the like of which may never
again be duplicated in this commu-
nity. To them the account of the
epoch-making event on the far side
of the world came absolutely un-
marred by the smothering natural
static of the thunderstorm at
home. The intensity of the local
disturbance would have made a
striking demonstration at any time
but the importance of the program
was the factor that focused atten-
tion on the remarkable ability of
FM to shut out interference.

“Judging by the reports received
the situation made a lasting im-
pression on FM listeners. Some
seemed to regard the performance
as a near miracle. Others said it
was just what they would have ex-
pected on FM. Still others felt
that the signal broadcast justified
their investment in an FM receiver.
All told, the team of Mother Na-
ture and the armed forces put on
a convincing show in Milwaukee
that should warm the cockles of
Major Armstrong’s heart.”

CBS Time Switches

FOUR CBS sustainers will make
time switches effective July 20 and
21. Assignment Home, program
dealing with returned servicemen’s
problems and presented in coopera-
tion with the Veterans Administra-
tion, on July 21 switches from
Saturday, 3-3:30 p. m. to Sunday,
2-2:30 p. m. July 20 Of Men ancd
Bookg switches from 2-2:15 p. m.,
Saturday, to 2:30-2:45 p. m., same
day. Adventures in Science goes
from 2:15-2:30 p. m. Saturday to
the 2:45-3 p. m. period, same day
and Columbia’s Country Journal
changes time from Sunday 8:30-9
p. m. to Saturday, 2-2:30 p. m.
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Libel Law Case Hearing
Will Be Held July 10

HEARING on a complaint against
WHLS Port Huron, Mich.,, which
FCC plans to use as a base for
an interpretation of radio stations’
liability under libel laws, is slated
to be held in Washington Wednes-
day (July 10).

The case involves charges
brought by Carl E. Muir, a mem-
ber of the Port Huron city commis-
sion, who claimed that he bought
political time from WHLS in 1945
but that the station cancelled the
contract, after reading an advance
copy of his first speech, on grounds
that it was an “unwarranted at-
tack” on the rest of the city com-
mission, of which Herman L. Stev-
ens, co-owner of WHLS, was then
a member; and because it was un-
sure of the accuracy of some of
the statements in the speech. FCC
was reported several weeks ago
to be planning to clarify the re-
sponsibility of broadcasters under
libel laws insofar as possible in
its decision in the case [BROADCAST-
ING, June 10].

Keit to Universal

BARRY H. KEIT, former national
sales manager of cooperative pro-
gram department of Mutual, has
deen named head of the San Fran-
yisco office of Universal Radio
Sales. Prior to joining Mutual, Mr.
Keit had spent 20 years with Head-
‘ey-Reed Co., station representa-
sives, and with Kelly-Smith Co,,
iewspaper representatives. He as-
sumed his new duties July 7 in
che KSFO building, No. 1 Knob
Hill Road, San Francisco.

Shortwave
(Continued from page 17)

»y the FCC to shortwave licensees
‘ollows:

Oon June 27, 1946 the Commission
idopted Order No. 110-C which ex-
ends the licenses of every interna-
lonal broadcast station Ppreviously Ili-
:ensed until Oct. 1 or on the first day
m_ which its operations are not con-
rolled, by agreement or otherwise, by
he State Dept. Office of International
nformation and Cultural Affairs, or
ither Government agency supervising
he operation of International broad-
:asting. Sectlon 4.3 suspended until
urther order of the Commission.

Order 110-C follows:

Order No. 110-C. At a session of the
"CC held at 1ts offices in Washington
m the 27 day of June 1946 the Com-
nisslon, having under consideration
Jrder 110-B, adopted March 20, 1946,
wroviding for extension of the licenses
f international broadcasting stations;

It is hereby ordered that the license
erm for every International broadcast
tation presently licensed shall end at
he earller of the following dates: (a)
Jct. 1, 1946, or (b) the first day on
hich its operations are not controlled,
§ agreement or otherwise, by the State
Jept. Office of International Informa-
ion and Cultural Affalrs, or other gov-
rnmental agency supervising the op-
ration of international broadcasting.

It is further ordered, that the por-
lon of Section 4.3 of the Rules &
tegulations which established for in-
ernational broadcast stations a normal
lcense term of one year is hereby sus-
rended until further order of the Com-
alssion.

Production of 1,135,128 Sets in April
Shown in U. S. Census Bureau Figures

APRIL production of radios total-
ed 1,135,128 sets, 23% above March
and 11% above the 1941 monthly
average, the Census Bureau an-
nounced Friday. Home radios, ex-
cluding battery and phonograph
combinations, totaled 788,144 sets,
249% above March and 45% above
1941 average. Auto sets totaled
115,788, combinations  totaled
110,762 sets and battery models
(except auto) reached 120,444.

Shipments of radios and com-
binations rose 26% in April to a
value of $25,000,000 as compared
to $20,000,000 in March, the Bu-
reau found, with home radios ac-
counting for $1,600,000 of the in-
crease, battery models $1,200,000
and combinations $1,800,000. The
Bureau says its data are believed
to represent substantially com-
plete coverage of the industry, but
explains they are preliminary fig-
ures.

Total radio production in March
was 916,701 units compared to
724,541 in February and 549,228
in January.

Product

Table models, AM:

Factory value under $12.50......

Factory value $12.50 and over.
Console models, AM, all prices.
Battery sets

Table models
Portable models.
Automobile radios. .
Radio-phonograph comb.

Table models, AM:

Factory value under $30..........

Factory value $30 and over.
Console models, AM:

Factory value under $65..........

Factory value $65 and over......

All other radio phonograph comb. (AM-

FM and television wired)........

Electronic phonographs (except coin operated).. .

Complete units {except coin operated):
Factory value under $20
Factory value $20 and over. .
Record players (sold as separate
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“No activity in FM sets or FM
converters during April” was
found by the Bureau. A value fig-
ure of $420,000 covers production
of television sets, home recorders
and radio chassis. Figures were
not broken down because of dis-
closure of individual company op-
erations.

Total production and shipments
for June will be made public in
mid-July by Radio Manufacturers
Assn, under a new procedure. RMA
members, who now supply figures
to an auditing firm which discloses
only industry totals, have com-
plained about duplication of ef-
fort in providing data to U. S.
agencies.

Civilian Production Administra-
tion recently estimated May radio
set shipments at 1,075,000, which
it said was 8% above April. This
compares with the preliminary
Census Bureau -total for April of
1,135,128 sets.

Census Bureau production and
shipment data for April follow:

Producti Shipment;

(number) Number Value
XXX xxx  $25,122,608
1,135,128 1,075,815 22,829,128
788,144 734,570 11,318,280
253,101 241,319 2,664,820
531,849 489,915 8,507,417
3,194 3,336 146,043
236,232 285,684 5,290,535
68,843 61,589 1,130,880
51,601 50,289 1,234,120
115,788 123,856 2,926,035
110,762 105,561 6,220,313
8,779 7,090 196,496
62,318 60,257 2,615,584
14,309 13,234 771,546
24,361 24,249 2,892,239
990 731 288,498
106,545 105,870 1,872,620
11,601 11,251 188, 697
88,392 82,276 831,042
61,552 62,344 857,981
XXX XXX 420,860

tIncludes AM-FM sets, television sef.s recorderu (sepnmte umt.s for home use)f and radio

o avoid d individual

chassis. The value of these items was

companies. There was no activity in FM sets or FM converters durmz Apnl

CBS Television Starts
A-Bomb Film Program

AN A-BOMB film series started
July 4 on WCBW New York, CBS
television station, and will be a
regular feature, Thursdays 8:45-9
p. m., for the next 10 weeks. Cov-
ering every phase of the dramatic
operation leading up to the test on
A-Day, official films are augmented
by background color footage sent
in by Leroy Phelps, television
“pool” cameraman accredited to
Operations Crossroads.

During the actual dropping of
the A-Bomb on Bikini lagoon June
30, Bill Downs’ official “pool” radio
description was picked up on
WCBW'’s audio channel and ani-
mated with films, maps, diagrams,
and other visual material from the
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New York studio. The television
audience was briefed on the pur-
poses of the bomb tests during the
television broadcast by Lt. Comdr.
Paul Hidding of Joint Task Force
No. 1, with Elmer Wexler, former
Marine combat artist-correspond- e
ent and currently with PM, illus-
trating the actual bombing from
Mr. Downs’ broadecast report.

CPA Issues Cut

ALLOWANCE of Civilian Produc-
tion Administration for conversion
of residential buildings to stores
or offices was cut last Tuesday
from $1,000 to $200 as a step to
safeguard the supply of housing.
Conversions costing over $200 re-
quire local CPA approval.

MEASURE
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Blue Book Definition Changes Made

Amendments of Minor
Nature Effected
By FCC

A REVISED EDITION of the
FCC’s Blue Book was issued last
week, amending definitions out-
lined in the March 7 report.

Made “pursuant to suggestions
which the Commission has received
from many interested persons,” the
changes:

1. Specify that a 14%%-minute
(rather than 15-minute) unspon-
sored program that is uninterrupt-
ed by a spot announcement is a
sustaining program. (This change
was made, FCC said, “in recogni-
tion of the fact that most 15-min-
ute programs are only 141% min-
utes in length.”)

2. Specify that network “coop-
erative” programs are to be re-
corded as network, not local. If
not locally sponsored, they are
“network sustaining.” If locally
sponsored, they are “network com-
mercial”’ even though the commer-
cial is read by a local announcer.

3. Stipulate that local live pro-
grams transcribed for later broad-
cast by the station be counted as
“local live,” not “recorded.” (The
definitions already provided that
transcribed delayed broadcasts of
networks should be classified as
“network” rather than “recorded.”)

4. Change “Sustaining-Public
Service Spot Announcement
(PSA)” to “Noncommercial Spot
Announcement (NCSA).”

The Commission said that in ad-
dition to these revisions “other
minor changes have been made but
are mainly editorial in nature.”

Except for one slight difference
in wording, the definition of “wire
program,” which had been chal-
lenged by International News
Service [BROADCASTING, April 22],
remains the same. The change
qualifies the reference to “the
reading verbatim of the syndicated
wire text” by inserting three
words: ‘“or virtually verbatim.”

The Commission’s stand on this
definition was made known last
month in a letter to INS asserting
that the language apparently had
been misconstrued and reaffirming
the Commission’s belief in the Blue
Book definitions as a “satisfactory
and practicable solution” to the
problem [BROADCASTING, June 17].

The changes were accomplished
by insertion of single sentences or
phrases into existing definitions, or
by substituting figures or phrases,
rather than by re-writing the defi-
nitions.

Following is the Public Notice
(No. 95462) which announced the
changes. Revised parts of the defi-
nitions are shown in boldface type:

Pursuant to suggestions which the
Commission has recelved from many
interested persons, several changes have
been made In the definltions of terms
as used in the Commission’s report of
March 7, 1946, entitled *‘Public Service
Responsibility of Broadcast Licensees.”

hese changes are four in number.
The first change makes 1t clear that

a 141%-minute unsponsored program
that s uninterrupted by a spot an-
nouncement is a sustaining program.
The definition previously related to 15-
minute programs. This change was
made in recognition of the fact that
most 15-minute programs are only 141%
minutes in length. The second change
makes it clear that so-called network
cooperative programs are to be recorded
ag network and not 88 local. Where a
network cooperative program is not lo-
cally sponsored then it Is to be com-
puted as network sustaining. If there
is a local sponsor it is to be counted
as network commercial even though the
sponsored announcement s read by a
local statlon announcer. The third
change relates to local live programs
produced by the statlons but which
are recorded for later broadcasting. Un-
der the new definitlons such programs
are to be counted as local llve and not
as recorded. The fourth change deals
with so-called public service spot an-
nouncements. Hereafter this category
will be called ‘non-commercial spot
announcements."”

Other minor changes have been made
but are mainly editorial in nature. The
new definitions now read as follows:

A commercial program (C) is any pro-
gram the time for which is pald for by
a sponsor or any program which is in-
terrupted by a spot announcement (as
defined below), at intervals of less than
14% minutes. A network program shall
be classified as "‘commercial” 1f 1t
commerclally sponsored on the network,
even though the particular station 18
not Ppald for carrying it—unless all
commercial announcements have been
deleted from the program by the sta-
tion. Cooperative programs furnished to
its affiliates by a network which are
available for local sponsorship are net-
work sustaining programs (NS) if no
local sponsorship is involved and are
network commercial programs (NC)
where there is local sponsorship even
though the commercial announcement
is made by the station’s local anhouneer.

(It will be noted that any program
which 1s interrupted by a commerclal
announcement is classified as a com-
mercial program, even though the pur-
chaser of the interrupting announce-
ment has not also purchased the time
preceding and following. The result is
to classify so-called “participating” pro-
grams as commercial. Without such a
tule, a 15-minute program may con-
tain 5 or even more minutes of adver-
tising and still be classified as ‘“‘sus-
taining.” Under the proposed definltion,
a program may be classified as *sus-
taining'” although preceded and fol-
lowed by spot announcements, but Iif
& spot announcement interrupts a pro-

‘GUIDE’ ANNIVERSARY
KMA Publication Now Boasts
20,000 Circulation:

STARTING in 1944 with 7,671
copies, of which 7,000 brought in
subscriptions, the KMA Guide of
KMA Shenandoah, Ia., now has a
paid circulation of over 20,000 at
$1 per year as it celebrates its sec-
ond anniversary. The pocket-size
16-page publication follows a con-
stant format to build reader fol-
lowing for departments.

Not a promotional idea, the
Guide was conceived as a service,
KMA desiring to let the small-town
rural audience ‘“‘see” the personal-
ities they hear on the air.

Among features are a mail box,
chat with Earl May, feature ar-
ticle on entertainers, farm and gar-
den columns, personality features,
farm tips by Farm Editor Frank
Field, program listings, doings at
KMA, network page, homemaker
columns, plenty of photos. Editor
is Owen Saddler. Feature editor is
Doris Murphy, with Midge Diehl
and C. R. Hillyer associate editors.
W. H. Bailey is KMA promotion
manager,

gram, the program must be classified
as "commercial.”)

A sustaining program (S) Is any pro-
gram which is neither pald for by a
sponsor nor interrupted by a spot an-
nouncement (as defined bhelow).

A network program (N) is any pro-
gram furnished to the station by a
network or another station. Transcribed
delayed broadcasts of network programs
are classified as ’‘network,” not ‘'re-
corded.” Cooperative programs fur-
nished to its affiliates by a network
which are avallable for local sponsor-
ship are network sustaining programs
(NS) if no local sponsorship is involved
and are network commercial programs
(NC) where there is local sponsorship
even though the commercial announce-
ment is made by the station’s local
announcer. Programs are classified as
network whether furnished by a natlon-
wide, reglonal, or special network or by
another statlon.

A recorded program (R) Is any pro-
gram which uses phonograph records,
electrical transcriptions, or other means
of mechanieal reproduction in whole
or in part—except where the recording
is wholly incidental to the program and
is limited to background sounds, sound
effects, identifying themes, musical
“bridges,” etc. A program part tran-
scribed or recorded and part live is
classified as '‘recorded’” unless the re-
cordings are wholly incidental, as above.
A transcribed delayed broadcast of a
network program, however, is not classi-
fled as ‘‘recorded” but as “network.”
A recorded program which is a local
live program ?roduced by the station
and recorded for later broadcasting by
the station shall be considered a local
live program.,

A wire program (W) is any program
the text of which Is distributed to a
number of stations by telegraph, tele-
type, or simllar means, and read In
whole or in part by a local announcer.
Programs distributed by the wire news
services are ‘‘wire” programs. A news
program which is part wire and in part
of non-syndicated origin is classified as
“wire” if more than half of the pro-
gram is u.suall devoted to the reading
verbatim, or tually verbatim, of the
syndlcated wlre text, and otherwise is
classified as “live.”

A local live program (L) is any local
program which uses llve talent ex-
clusively, whether originating in the
statlon’s studlos or by remote control.
Programs furnished to a station by &
network or another station, however, are
not classified as “live” but as "net-
work.’” A program which uses recordings
in whole or in part, except in a wholly
incidental manner, should not be
classified as “live” but as ‘‘recorded.”
Wire programs, as defined above, should
llkewise not be classified as “live.”
A recorded program which is a local
llve program produced by the station
and recorded for later broadcasting by
the station shall be considered a local
live program.

non-commercial spot announce-
ment (NCSA) Is an announcement
which 1s not pald for by a sponsor and
whlch is devoted to a non-profit cause
war bonds, Red Cross, public
health civic announcements, etc. Pro-
motlonal participating announcements‘
etc. should not be classified as ‘non-
commercial spot announcements” but
as ''spot announcements.” War Bond,
Red Cross, civic and similar announce-
ments for which the station recetves
remuneration should not be classified as
“non-commercial spot announcements”
but. as “spot announcements.”

A spot announcement (SA) is any
announcement which is neither a non-
commercial spot announcement (as
above defined) nor a station identifica-
tion announcement (call letters and
location). An announcement should be
classifled as a ''spot announcement,”
whether or not the station receives re-
muneration, unless it is devoted to a
nonprofit cause. Sponsored time signals,
sponsored weather announcements, etc.
are spot announcements. Unsponsored
time slgnals, weather announcements,
ete., are program matter and not classi-
fled as announcements. Statlon identifi-
cation announcements should not be
classified as either non-commercial spc
announcements or spot announcements,
if 1imited to call letters, location. and
identification of the licensee and net-
work.

HELEN BROCKMAN, formerly an ac-
count executive with Dundes & Frank,
New York, and currently heard on
WNYC New York on her own program
“Women and the News”, has joined the
copy and contact staff of Hirshon-
Garfield, New York.
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KZRH, Casualty of War,
Reopened Again by Silen

AFTER FOUR and a half years
of silence, KZRH Manila went
back on the air July 1. The sta-
tion was reopened by Bert Silen,
who was manager of the KPO San
Francisco news and special events
department during . the past year.
Silen left San Francisco for Ma-
nila in April to reopen the sta-
tion which he and his staff blew
up in order that it might not fall
into the hands of the Japanese
when the city fell.

KZRH is an NBC affiliate and
Silen is NBC correspondent in the
Philippines, The station is 10,000
w with 1,000 w shortwave power.
KZRH shortwaved to NBC the fes-
tivities ,incidental to the signing
of Philippine independence, July 4.

Silen and his family were in-
terned in a Japanese prison camp
during the war. His wife and
three daughters expect to rejoin
him in Manila later this year.

Walter Johnson

WALTER JOHNSON, 38, radio
director and general manager of
A. & S. Lyons Agency, Beverly
Hills, Calif., talent service and
program packagers, died in his
Pacific Palisades home following
a heart attack on June 28. Mr.
Johnson had been radio director
of that firm since Nov. 1. June 19
he took on additional duties of gen-
sral manager. He has been as-
sociated with Young & Rubicam,
Don Lee Broadcasting System pro-
luction division, and Musie Corp.
f America as Pacific Coast radio
lirector. In Dec. 1942 he joined
Marines, and was released as cap-
:ain in June 1945. Besides his wife,
Virginia, surviving are parents
and a sister.

Uniltt;l Uses VHF

UNITED AIRLINES has shifted
ts communications from the high
frequency band to very-high fre-
juency, using the 122.3 mc chan-
ael, J. R. Cunningham, director of
:ommunications, announced last
week. Most of the airline’s 60
zround stations have been equipped
w»ith 50 w transmitters. Tests show
VHF transmissions are effective
76-100 miles, said Mr. Cunningham.
UA plans to link all ground sta-
;ions by radiotelephone.

Hams Gain Bands

TWO new frequency bands, 7150
30 7300 ke and 14100 to 14300 ke,
were added by the FCC last week
;0 those already assigned for ama-
teur operation. Order effective 3
1. m. (EST) July 1, permits only
11 type emission on bands 7150
t0 7300 ke and 14100 to 14300 ke.
I'ype A3 emission, the Commission
said, may be used on frequencies
14200 to 14300 ke, subject to re-
striction. At the request of the
ARRL, the Commission also made
minor amendments to amateur
operating requirements.

3SROADCASTING

P. H. GOULD NAMED

MANAGER OF KSDJ
APPOINTMENT of Purnell H.
(Mike) Gould, veteran Baltimore
radio and agency executive, as
general manager of the new KSDJ
San Diego was announced last week
by Clinton D, Me-
Kinnon, editor
and publisher of
the San Diego
Journal, and
member of the li-
censee firm, Fin-
ley - MecKinnon
Broadeasting Co.
Mr. Gould re-
tired last Monday
from the Gould
& Kuff Adv.
Agency, Baltimore, to take over
his new duties. He began his radio
career 14 years ago as commercial
representative for WBAL Balti-
more, two years later joining
WFBR Baltimore as commercial
manager, a post he held until he
was commissioned in the Army.

Mr. Gould

At the time of his discharge as
2 major late last year [ BROADCAST-
ING, Dec. 17, 1945] he was chief
cf the Broadecast Service Section,
Armed Forces Radio Service, Los
Angeles. Major Gould set up and
supervised the Mosquito and Pa-
cific Ocean Networks. He went into
the agency field following his
Army service.

KSDJ, which will be operated in
conjunction with the San Diego
Journal, was granted a construe-
tion permit last Mareh to operate
on 1170 ke, 5,000 w. Network af-
filiation has not been completed.
Mr. Gould said the new station
will emphasize public service and
community talent participation
programs. KSDJ will be housed in
the new Journal building. Facili-
ties include a 500-seat auditorium
studio. Free & Peters will repre-
sent the station.

Sam M. Levy Heads New

Associated Adv. Agency

FORMATION of Associated Ad-
vertising Agency Inc., with offices
at 208 Dixie Terminal Bldg., Cin-
cinnati, was announced last week.
Officers are Sam Maleolm Levy,
president; E. L. Mehmert, vice
president; I. C. Levy, secretary-
treasurer. Sam Levy for the past
15 years has been vice president
and director of Keelor & Stites
Co., Cincinnati agency, for which
he directed radio activities, and
formerly was account executive
with MeCann-Erickson, New York.
Mr. Mehmert was vice president
and advertising manager of Sperti
Inc., and former sales manager of
the Hennegan Co., Cincinnati.
Alfreda S. Tillinghast, formerly
with the Bert Johnston Co. and on
the copy staff of the Kroger Co.,
has been named copy chief. Agency
will handle all forms of advertis-
ing, including radio and television,
and do complete merchandising.
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NARBA Changes

-
NOTIFICATIONS of proposed new
stations and frequency changes
have been filed with the U. S. by
Mexico and Canada under terms
of the North American Regional
Broadcasting Agreement. Follow-
ing are the notifications:
Mexican Notification No. 63

1340 kc—XEXS Toluca, Mex., delete.

1400 ke—New, Torreon, Cosahuila, 250
w unlimited, original assgt. 100 w,
Class IV, to begin operations Sept. 10.

1490 kc—New, Chihuahua, Chihuahua,
250 w, unlimited, Class IV, to begin
Sept. 10.

1500 kc—XERH Mexico, D. F.,, 2 kw
nights, 5 kw days, unlimited, Class II,
change from Class III-B.

1590 kc—New, Nogales, Sonora, pre-
viously located at Tijuana, B. C.

Canadian Change No. 29

590 kc—CFAR Flin Fon, Man., 250 w,
Class IV, changed from 1230 kec.

800 kc—CHAB Moose Jaw, Sask. 5
kw, DA, day and night, Class III.

810 kc—New, Yellowknife, Northwest
Territory, 250 w, Class II,

900 kc—CKBI Prince Albert, Sask., §
kw, directional, Class II (correction to
previous notification).

980 kc—CKRM Regina, Sask., 5 kw,
directional night, Class III-A.
1150 kc—CKOC Hamilton, Ont., 5

kw, same directional pattern day and
night, Class III-A; CHSJ St. John,
N. B, 5 kw, DA nlght. Class III-A.
1240 kc—CJCJ Calgary, Alta., 100 w,
Class IV, changed from 1230 ke.
1440 ke—C —CHNO Sudbury, Ont.. as-
signment of call letters

WQXR Changes Firm

Name to ‘Times’ Station

WQXR changed its title last week.
It became The New York Times’
Station, dropping its old name:
Interstate Broadcasting System.
The Times, on Monday, also began
broadcasting daily three minute
news summaries every hour on the
hour between 7 a. m. and midnight,
with one six minute summary at
11 p. m.

The Times reports are prepared
by a special staff under the super-
vision of the Times news editors.
They are compiled from the world-
wide reports of correspondents of
the Times and from the wires of
the AP.

The New York Herald Tribune
began its every hour on the hour
newscasts last Monday on WMCA,
in the spot just vacated by the
Times. The Tribune will use its
own news staff, and will run its
three minute newscasts daily from
7T a. m. to 11 p. m. The last show
will be a six minute round-up of
the day’s events. Promotion for
the newscasts has been carried as
news stories in the Tribune.

G. E. FM Receivers

GENERAL ELECTRIC Co.,
Bridgeport, Conn., is scheduled to
begin production of FM receivers
this week, according to an an-
nouncement by Arthur A. Brandt,
general sales manager for the
electroniecs department.
First receivers, styled on the con-
sole model and operating in the
42 to 49 me band and the 88 to 108
me band as well as the standard
band (AM), will appear in retail
stores “sometime’” in August. Pro-
duction on table models will begin
in August, it was revealed.

An All-Time Favorite
LAZY RIVER

Published by
PEER INTERNATIONAL CORP.

- L L]

Performance Rights
Licensed Through

BROADCAST MUSIC, INC.
580 Fifth Ave., New York 19, K.Y,

WHAT A
DIFFERENCE!

Some radio stations do an ordinary
job of selling. Others stand out as
volume producers. WAIR is known
far and wide for its ability to in-

fluenca @ maximum audience.

WAIR

Winston - Salem, North Carolina
Representative: The Walker Company

%ﬁ' (an't

COVER
THE
WEST

without

SALT LAKE CITY CBS

WMOH

HAMILTON, OHIO

—MBS—
A “SELLING STATION" IN
A GROWING CITY—KNOWN
IN THE WORLD'S MARKETS
Sells Products or Prestige
WRITE FOR CHOICE
AVAILABILITIES
SPOT OR PROGRAM
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TRY ITAND SPOT
THE DIFFERENCE

RATING-WISE BUYERS

seeking audience-delivery
in Portland, Maine pick

WCSH

YOUNG WIDDER BROWN
1945-46

Portland Hooperating
16.1

National Rating
6.7

The “ratings” station

WCSH

PORTLAND, MAINE

EXCLUSIVE

ERAGE OF
E CHAMPLAIMN
WaLLEY AREA

BURLIMNGTO

TirAR

the 50,000

watt voice

of Cincinnati
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Nov. 15 Is Deadline for WCAU Sale

Six - Million - Dollar Sale
To ‘Record’ Hinges
On FCC Action

FCC APPROVAL of the record-
setting sale of WCAU Philadelphia
to the Philadelphia Record for a
gross figure of $6,000,000 (a strip-
ped price of approximately
$2,150,000) must be given by Nov.
15 or the contract will be termi-
nated, it was disclosed last week
as formal application for the as-
signment was filed with the Com-
mission.

With 60 days required for pub-
lic advertisement under the Avco
plan, FCC cannot act upon the
application before about Sept. 1.
Whether the Commission will then
hold a hearing, as it has done in
many cases involving large sales
prices, would not be predicted by
FCC sources last week.

514 Millien Loan

To finance the purchase, the
Courier-Post Co. of Camden,
91.33% owner of the Record, will
borrow $5,500,000 from Jefferson
Standard Life Insurance Co. and
Pilot Life Insurance Co., both of
Greensboro, N, C., and lend most
of this sum to the Record. After
the purchase, the Record and Post
companies will have a combined
cash balance of about $1,200,000.
There will be no lien on any assets
devoted to broadcasting.

Jefferson  Standard, through
subsidiaries, owns WBT Charlotte
and WBIG Greensboro. Joseph M.
Bryan, vice president of the in-
surance company, owns half in-
terest in WORD Spartanburg, S.
C. Pilot Life is a wholly owned
subsidiary of Jefferson Standard.

The application points out that
the Courier-Post, principally owned
by J. David Stern, who is presi-
dent of both papers, borrowed
$2,800,000 on Jan. 3, 1945, from
the Society for Savings in the City
of Cleveland. The loan, $2,300,000
of which was then loaned to the
Record, was for 10 years at 4%
per year.

As of June 12 this year, the
application reported, Courier-Post
had reduced its indebtedness to the
Society to $2,481,620, and the Rec-
ord’s debt to Courier-Post stood at
$1,205,756.

Before its sale of $5,500,000 face
value 4%% bonds to Jefferson
Standard and Pilot Life, Courier-
Post plans a temporary loan of
$8,000,000 from the Philadelphia
National Bank. Of this, $5,500,000
will be advanced to the Record and
the remainder will be used to satis-
fy the debt to the Society. The
$5,5600,000 advanced to the Record,
plus $500,000 of the Record’s own
funds, will be used to buy WCAU.

When all contemplated transac-
tions have been completed, Courier-
Post will owe $5,500,000 on the
bond issue and the Record will
owe the Courier-Post $4,250,000. A
total of $2,750,000 in U, S. and

municipal bonds acquired from
WCAU in the purchase of the sta-
tion, plus the $5,500,000 from the
bond issue, will have been used to
pay off the temporary loan from
Philadelphia National Bank.

It was pointed out that WCAU,
a 50-kw Class I-A clear channel
station on 1210 ke fulltime, in 1945
showed a profit of $625,000 before
taxes. Profits before taxes for the
period from Jan. 1 to May 18, 1946,
totaled $615,497, operating ex-
penses were $324,498 and broad-
cast income $536,540. Liquid assets
as of May 18 were $3,250,000, prin-
cipally in cash and U. S. Govern-
ment bonds. Other assets total
about $600,000. Current liabilities
are about $500,000, of which
$485,000 represents Federal income
tax obligations.

The sale, announced in May
[BROADCASTING, May 13], was ad-
vertised in the Record starting
July 3 under the Avco plan.

Smith Davis, of Smith Davis Co.,
radio and newspaper financing or-
ganization, of Cleveland, partici-
pated in the negotiations as con-
sultant to Mr. Stern.

Other Property Sold

The sales agreement disclosed
prlans for sale by WCAU of two
non-broadcast buildings in Phila-
delphia—one at 1716-20 Walnut
Street and the Perry Building at
16th and Chestnut—for a total of
$1,025,000. This is apart from the
WCAU station sale. Purchasers of
the two buildings were not named.

In the sale of the station,
$100,000 earnest money was de-
posited by the Record at the time
the agreement was reached. The
rest of the purchase price is to be
paid in cash at closing date, with-
in 30 days of Commission approval.

Mr. Stern, who owns 66.68% of
Courier-Post, has announced plans
for a new $3,000,000 building for
operations of the newspaper, aural
broadcasting, and television opera-
tions. WCAU-FM is part of the
properties being sold.

While Dr. Leon Levy, president
and directing head of WCAU, and
his brother, Isaac D. Levy, Phila-
delphia attorney, are divesting
themselves of all interests in
WCAU, the application said “they
have agreed to assist the manage-
ment of the Philadelphia Record
Co. in the operation of the station

Army Sponsors

U. 8. ARMY recruiting service
will sponsor Spotlight Bands
three times weekly on Mutual dur-
ing the eight week summer hiatus
by Coca-Cola Co. effective July 15.
The show, which features the three
bands, Guy Lombardo, Xavier Cu-
gat, and Harry James, on Monday,
Wednesday, and Friday respect-
ively, will plug Army recruiting.
N. W. Ayer & Son, New York, is
agency for Army recruiting. Coca-
Cola Co. is handled by Darcy Adv.,
New York.
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so long as their services are re-
quired.”

The Levy brothers own 32.67%
each in WCAU, and are substantial
stockholders in CBS, as are all
other WCAU stockholders. The
others are: William S. Paley, CBS
board chairman, 11.06%; Samuel
Paley, 10.8%; Remraf & Co., trus-
tee for Jacqueline Paley, minor
daughter of Jacob Paley, 10%:;
Edna Bortin and Stanley A. Broza,
1% each; Jacob Paley, 0.89. In
selling their interests, they said
they “desire to divest themselves
of their holdings in individual radio
stations and confine their interests
to network holdings.”

WCAU would remain a CBS af-
filiate under the new management
and “the facilities and staff . . .
will be maintained without sub-
stantial change.”

Plans to “intensify and broaden
the public service’” of the station
and to “inaugurate new services in
such specialized fields as drama,
art, news, education, music, science,
economics, public hygiene and po-
litical science” were outlined in
the comprehensive application sub-
mitted to FCC, which was pre-
pared under the direction of the
Washington law firm of Marcus
Cohn and Leonard Marks.

Program Plans

Extensive use of editors anc
staff members of the various de-
partments of the Record is con-
templated. Program plans call fo
approximately 70% commercia
programming and 30% sustaining
Plans include:

Literature—Weekly discussion of cur
rent literature by Charles Lee, Recort
11tt:§ary editor, or some member of hi
staff.

Drama—Amateur professiona
productions; lectures and discussion:
by Record Critic Edwin H. Schloss anc
his assistants; movie reviews by Le
Morris, motion picture editor.

Music—"Significant 1ocal musica
events.”

Finance—Weekly analyses of financia
news and economic trends by Josepl
Livingston, Record finance editor.

Sclence—Weekly sclence summary b:
Science Editor Don Morris; formatior
of a committee of sclentists to serw

and

as consultants and participants &
sclence programs.

Outdoor Life—Programs by Willian
Wolf, outdoor events editor.

Education—Utilization of Record"
reference llbrary and assignment of ar
editor and staff to keep in contac
with undergraduate activities at nearb)
schools and colleges.

Religion—A dally morning sermor
prepared under the supervision of thi
Record church department.

Agriculture—'‘Special attention
agricultural news and market quota:
tions,” with Record Farm Editor Edwir
Kemp presenting a weekly prograr
supplementing the daily broadcas
conducted by WCAU’s Farm Edito
Amos Kirby.

Gardening-—"Special  broadcasts Ir
season” by Mrs. Jean Johnston, Recorc
garden editor.

News—Broadcasts from the Recort
newsrooms; daily program of comment:
from newspapers, public officlals, an
prominent citizens; weekly broadcas
from Washington by Col. Robert 8
Allen, former co-author with Drev
Pearson of Washington Merry-Go-
Round, who will head the Record:
Washington bureau upon discharg
from the Army.

Miscellaneous—Services of the fol
lowing other departments of the
Record to be made available for specia
programs: Travel, veterans’ informa
tion, women's interests, sports, indus
trial, editorial, etc.
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Home Town A pplicant Awarded Station

In Final Grant at

FAVORING the applicant who
would devote full time to his sta-
tion and would live in the town in
which it is located, the FCC last
Tuesday in a final decision decided
on Great Northern Radio Inc. as
its choice to operate a 250 w sta-
tion on 1450 ke in Glens Falls,
N. Y. Comr. E. K. Jett, dissenting,
voted in favor of the competing
applicant, Glens Falls Broadcasting
Co. Commission action covers its
proposed decision of April 10, Fil-
ing of proposed findings of fact
and conclusions was waived by
both applicants.

In another hearing case the Com-
mission proposed to grant Lake
Erie Broadcasting Co. a local sta-
tion on 1450 ke in Sandusky, Ohio,
preferring the applicant over two
others because of local residence
and desire to diversify control of
media of mass communication.
Competing applicants who would
be denied are Sandusky Broadcast-
ing Co., in which Brig. Gen. Rob-
:rt L. Denig, U. S. Marine Corps,
former resident of Sandusky, is a
iirector, and Bay Broadcasting
Zo.

Observer Is Victor

In a final decision on three ap-
slications for a 250 w station on
450 ke in Orangeburg, S. C., the
Jommission ruled in favor of Ob-
lerver Radio Co. and denied
)rangeburg Broadcasting Corp. and
idisto Broadcasting Co. Interest of
he successful applicant in the
ommunity to be served and will-
ngness to gather and broadcast
ocal news, which Edisto seemed
‘nwilling to do, were primary rea-
ons for the Commission’s decision.

Considerations of residence,
nowledge of local conditions and
ther circumstances within the
ommunity to be served entered
ato a proposed decision granting
‘rank E. Hurt & Son, Boise, Ida.
KFXD) an increase from 250 w
o 1 kw and change in frequency
rom 1230 ke to 580 ke. An appli-
ation of Queen City Broadcasting
70. Inc. for a new station on 600 ke
7ith 1 kw power was denied.

The Commission’s decision on
he Glens Falls applications gave
veight to the plans of Martin Ka-
ig Jr., president of Great North-
rn Radio, to move to Glens Falls
nd devote full time to the sta-
ion and the fact that he owns 51%
f the stock of his company and
vill be in a position of authority
wer operations. In the case of
ilens Falls Broadcasting, the Com-
nission found neither William F.
Rust Jr., 20% owner, or H. Scott
“illgore, 20% owner, intends to

tove to Glens Falls. The two in-
end to devote time to other inter-
sts and have not agreed with other
tockholders on important policy
(uestions.

The Great Northern grant was
‘onditioned upon the filing of an
ipplication for modification of per-
nit specifying exact transmitter

Glens Falls, N. Y.

site and antenna system and fur-
ther conditioned on the installation
of an approved modulation monitor
when available.

In proposing to grant a station
in Sandusky to Lake Erie Broad-
casting Co., the Commission noted
that each of the four stockholders
of the company is a director and
will take an active part in the sta-
tion’s operation and management
and that all but one have had radio
experience. The proposed manager
of the station, it added, would move
to Sandusky. None of the princi-
pals of the Bay Broadcasting Co.,
on the other hand, is or would be
a Sandusky resident.

Lake Erie Preferable

As for the third applicant, San-
dusky Broadcasting Co., the de-
cision pointed out that two of. the
directors play a prominent part in
the operation of the Sandusky
Register Star-News, published by
Sandusky Newspapers Inc., ma-
jority stockholder in the applicant
corporation. The Commission there-
fore concluded a grant to Lake
Erie would be preferable to San-
dusky Broadcasting “for the rea-
son that there would be added to
the Sandusky area a new and in-
dependent medium for the dissemi-
nation of news and information to
the public and afford a degree of
competition to other such media in
the area.” 0

In selecting the successful ap-
plicant for Orangeburg, the Com-
mission found that Observer Radio,
with control residing in Orange-
burg people, “will render a more
representative service to the com-
munity” than Edisto. An additional
reason for favoring Observer over
Edisto was that the former stated
he would disseminate local news
while the proposed manager of
Edisto stated that “a radio station
in a city the size of Orangeburg
should not concern itself with local
news, although it is willing to give
time to the local newspaper if it
desires to broadcast a local news
program.”

On this point, the Commission
concluded: “We do not believe that
the business of dissemination of lo-
cal news should be left solely to
the local newspaper as proposed
by Edisto, and we do not believe
that the discharge of this function
should prove unduly onerous to the
owners of a radio station operating
in Orangeburg.”

The Commission disqualified the
third applicant, Orangeburg Broad-
casting Corp., on the grounds that
its principal owner has had no ex-
perience in radio, that he would
have to split his time between the
radio and theatre business and
that he is president and director
of the Times & Democrat, only
daily in Orangeburg.

In proposing a 1 kw grant to
Frank E. Hurt (KFXD) in Boise,
the Commission noted that its ap-
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KOAD, Nebraska’s First

FM Station, Now on Air
NEBRASKA’S first FM station
went on the air last Monday when
the Omaha World-Herald station,
KOAD, was dedicated at 7:45 p. m.
CST. Station will operate 16 hours
daily, opening at 7 a. m. and clos-
ing at 11 p. m. on 92.56 me.

Gov. Dwight Griswold, whose
message was transcribed, said
“sooner than many people expect
FM will be firmly established.”
Henry Doorly, World-Herald pub-
lisher, said the FCC had “urged us
to get started as soon as we could”
and that “manufacturers tell us
that soon there will be plenty of
sets.”

Frank E. Shopen, technical su-
pervisor of radio for the World-
Herald, will manage KOAD. Har-
vey Twyman, formerly of KOIL
Omaha, is program director, and
Richard F. Low, former manager
of the Yale U. station, WYBC
New Haven, is production mana-
ger. Mr. Shopen and his staff built
KOAD in eight weeks. Because of
equipment scarcity, some was made
by Mr. Shopen and assistants. The
World - Herald also operates
KOWH, which carried the dedica-
tory program of KOAD.

TB Programs
THE ANNUAL REPORT of the
radio division of the New York
Tuberculosis and Health Assn., is-
sued June 28, credits WNYC New
York with carrying more than 40
percent of the association’s radio
programs. Of a total of 279 pro-
grams produced by the organiza-
tion and carried by nine stations
in the New York City area,
WNYC broadcast 104. The station
also broadcast 712 public service
announcements which had to do
solely with the public health, with
many of the announcements avail-
able to all N. Y. stations.

plications for 680 kc and that of
Queen City for 600 k¢ are but 20
ke apart and that a separation of
40 ke is required under the stand-
ards for assignment in the same
community. In view of Mr. Hurt's
greater community interests, the
Commission said it “feels that the
local growth of licensees should be
encouraged.

“The present application for in-
creased facilities while not only
improving the radio service in the
Boise area enables the present lo-
cal licensee to grow and keep pace
with the growth of his community.
While Queen City Broadcasting
Co. offers a valuable service to the
Boise community, the wealth of
local experience,
operation, and the Commission’s
policy of encouraging local growth
where the licensee has been and
is legally, technically, and finan-
cially qualified, favors the local
applicant, Frank E. Hurt & Son.”

The grant was conditioned upon
antenna modifications to afford
greater protection to KMJ Fresno,
Calif., and CKUA Edmonton, Alta.

the long local
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Classified Advertisements—

AYABLE

IN ADVANCE—Checks and money orders only—Minimum $1.00.

ituation Wanted 10c per word. All others, 15¢ per word. Count 3 words for
blind box number. One inch ads, acceptable, $12.00 per insertion, non-com-
missionable. Deadline two weeks prece

ding issve date, Send box replies to

Broad g M ine, 870 Nati

| Press Bidg., Washington 4, D. C.

Help Wanted

Help Wanted (Cont’d)

Good combination operator and an-
nouncer with first class license, NBC
statlon, intermountain west. Substan-
tial salary and permanent affillation for
right man. Box 373, BROADCASTING.

Wanted—Three combination announc-
ers and englneers for 250 watt southern
station. Must have first class license.
All replies confidential. Address Box
446, BROADCASTING.

Radio time salesman wanted to do
constructive selllng. Must write copy
for own accounts. No high pressure sell-
ing! NBC station, well established.
Rocky Mountain area. Box 449, BROAD-
CASTING.

New England network affillate now con-
sidering announcing and first class en-
gineer applications. Opportunity to grow
with a progressive station in a beautiful
and prosperous community. Send quali-
fications, salary requirement. Box 475,
BROADCASTING.

Sports announcer, experienced in play-
by-play and straight announcing. Pre-
fer { man with college playing expe-
&egce. Answer Box 503, BROADCAST-

Southern station will have opening for
announcer in near future, In applica-
tion give background, experience and
references. Box 504, BROADCASTING.

First class ticket with ability to an-
nounce. $35.00 weekly. New England
city. Box 507, BROADCASTING.
Chiet engineer—Local midwest ABC
affillate. Must be famillar with RCA
equipment and experlenced In main-
tenance and construction. Prefer young
aggressive man. In answering include
details of education, radlo experience,
age, photograph, references, and other
g;rtlnent information. Starting salary
0f opportunity for advancement.
Wi te Box 510 BROADCASTING.

Wapted—On or about August 15, good
announcer with first class operator’s 11-
cense. Prefer one who wants to learn
all departments of radlo. Job primarily
announcing, with some operating and
copy writing. State salary expected.
Send full information and references
to WOMI, Owensboro, Kentucky.

Chief announcer wanted by 5000 watt
Intermountain Mutual affillate. Can
also use combination news and special
events man. Send complete informa-
tion to KLO, Ogden, Utah.

First class engineer. Single, veteran pre-
ferred. Broadcast experlence unneces-
sary. KFJB, Marshalltown, Iowa.

Chief Engineer—Must have complete
knowledge and experience in transmit-
ter, maintenance and related work. Car
ownership desirable. Give complete de-
talls education, experience, references.
Small New England network affiliate.
Box 526, BROADCASTING. .
Two Top Announcers—With first phone.
$70 weekly guarantee. Send disc, photo,
particulars to KATO, Reno, Nevada.
Box 858, -
Salesman—Experienced all phases radio.
Must be capable of sales promotion, nec-
essary have car. Excellent opportunity.
Send references, photo and transcrip-
tion. Louls N. Howard, WHIT, New Bern,
N.

Transmitter operator—First class li-
cense, one kilowatt southeast NBC affil-
late—$40 on 50 hr. basis. Give full
details in first letter. Box 530, BROAD-
CASTING.

Radio’s Reliable
Box

and sales managers.
Resources (employment agency),
413, Philadelphia.

Situations Wanted

Nine years experience announcing, sell-
ing, managing, Want job on 250 watt in
small town with chance to eventually
buy interest. Capable, dependable. Box
392, BROADCASTING.

News announcer—editor position want-
ed. Can furnish proof of popularity. Em-
ployed 50 kw staff announcer. AFRA
member. Versatile. Veteran. Transcrip-
tion available. Box 473, BROADCAST-
ING.

Commercial manager—Twelve years in
present position, with excellent record
of results and earnings. Prolific In ideas
and showmanship and a bellever in
aggressive programming and local pro-
duction. Desire change because station
is changing ownership. Box 477, BROAD-
CASTING.

Young married veteran. 1st class phone.
Army communications up to 40 kw FM-
AM Installation maintenance. Broad-
casting experience. Announcing abillty.
Desires chief position new station. Box
478, BROADCASTING.

Announcer-veteran. Graduate of course
in all phases radlo technique at leading
school. Handles all types announcing.
Also write contlnuity. Background In
sports and music. Single, unattached,
26. Will travel. Box 482, BROADCAST-
ING.

Wwanted Immediately: First Class opera-
tor, permanent position, salary $40.00
for 40 hours. Send qualifications and
snapshot to WNEX, Macon, Georgla,

Engineer-announcer wanted by NBC
station In citrus belt of Florida. Ex-
perience in routine announcing re-
quired. No engineering experience nec-
essary. First class license required. Good
salary. Opportunity for advancement.
Radio Station WLAK, Lakeland, Florida,

First classP tlck:t with abllity to an-
nounce. ay 40.00 weekly.
Ocala, Florida. v. WIMC,

First class operator, 250 watt Mutu;
station. Write giving background infor-
mation, salary expected. WSSV, Peters-
burg, Virginia.

Combination announcer-operator with
first class license for regional NBC af-
fillate. Send snapshot first letter. KSEI,
Pocatello, Idaho.

Veteran would like to tle up with pro-
gressive network station. Available July
30. Announcer, newscaster, production
man four years, also handled success-
ful record request shows, Can furnish
excellent references. Box 483, BROAD-
CASTING.

General manager—Ten years experience
small, medium, metropolitan markets;
network and independent stations. Let’s
talk business! Box 485, BROADCAST-
ING. -
Chief engineer—Six years experience in-
stallation, maintenance, operation AM
and FM. Extensive experlence wire and
disc recording. Veteran. Avallable im-
mediately. Box 487, BROADCASTING.

Capable Engineer—First class telephone,
first class telegraph license, sixteen
years experience. Will give special con-
sideration for housing facilities for fam-
ily of four. Box 490, BROADCASTING.

Salesman, preferably single, and who
can write copy for 5000 watt NBC Rocky
Mountain station. Send photo. refer-
ences. Box 517, BROADCASTING.

Announcer-contl.nzuty writer and 1dea
man for 1000 watt network affiliate in
:;e;ti,lei\ppr:fmtlet trarxlscrlptlon. photo,
continulty, references, Box 518,
BROADCASTING. x5

Engineer—announcer. NBC station has
excellent opportunity for two good
combination men. Must have first class
license with emphasis on announcing
abillty. Marrled men preferred who
want to settle permanently In one of
California’s most interestlng cities.
Weekly salary $60.00 for forty hours,
‘Wire, write or phone Manager, KCRA.
Sacramento, California.
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Commercial Man, 21 years in radio, 45
years old, seeks job in challenging
market with aggressive station, new or
old. Desire either stock interest or sal-
ary override. Background includes every
phase of national, regional and local
selling. Widely known among national
agencies and advertisers. Best refer-
ences. Box 496, BROADCASTING.

I don’t know anything, but am very
eager to learn. Vitally interested in all
phases of radlo. Willing to start at any
level to learn. College graduate. 414
years Army Alr Force officer. Prefer
Carolinas. Box 505, BROADCASTING.
Chief engineer—Assistant chief of kilo-
watt desires chlef's positlon—anywhere,
Thoroughly experienced. Box 508,
BROADCASTING.

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

First class announcer—With first class
operator's license. NBC audition recom-
mendation. $60.00 wk. for combination
job. Prefer east coast. Box 508, BROAD-
CASTING.

Announcer—Veteran, single, 24, Army
Network experience, announcing; com-
mercial continuity; ad lib, etc. Con-
sclentious, dependable, eager to estab-
lish radio career. Go anywhere. Salary
secondary to opportunity. Box 512,
BROADCASTING. o

Announcer—experienced. Veteran, de-
pendable, handle all types commercials,
newscasts, record shows, sports, re-
motes, can operate control board., Tran-
scription avallable. Box 513, BROAD-
CASTING.

Announcer-program director—veteran; 3
years AFRS program director, chlef an-
nouncer, writer, programming, commer-
clals, special events, etec. Clvilian expe-
rilence 5 kw NBC station. Ideas, ambi-
tion. Eager to get along. Married, hard
worker, available now. Box 515, BROAD-
CASTING.

Law clerk position with Washington
law firm dealing with radio law desired
by former Signal Corps and OSS para-
troop officer. AB degree and presently
G. W. law sentor. Amateur and broad-
cast engineering experience. Desire con-
nection with affiliation upon ascension
to the bar. Box 516, BROADCASTING.

Army veteran, single, wishes sales job
particularly southwest. Age 30. Radio
background includes selling, promotion,
merchandising and publicity in metro-
politan major market for independent
statlons. Best references. Phil Reilly,
3200 16th St., N.W., Washington, D. C.
Phone DEcatur 6400.

Public service program director. $95 a
week. References, educator. Box 521,
BROADCASTING.

Publicity man available, veteran, slight
disability, 25, 7 years’ Broadway expe-
rience, radio, orchestra, screen, NBC
pass; will locate anywhere, but prefer
midwest. Box 519, BROADCASTING.

Program manager. A.B. degree, conge-
nial, experienced three 50,000 watt sta-
tions, producer “Varlety Award” win-
ning series (twice), references. Box 522,
BROADCASTING.

Radio continuity. Writer-creator. Chil-
dren’s shows, new talent, popular and
classical music shows. Box 523, BROAD-
CASTING.

Available—Qualified announcers, pro-
ducers, copywriters. Radlo’s Rellable
Resources, Box 413, Philadelphia.

Announcer—Can write news and handle
special events. Box 532, BROADCAST-
ING.

Announcer—General staff and news ex-
perience. 38, married, steady and de-
pendable. Available immediately. For
details write S. Parker, 917 13 St., Her-
mosa Beach, Calif.

) N —For- Sale

For sale—Western Electric 6-B, 1 kw
transmitter, clean and ready for imme-
diate use. Crated for shipment. Modern-
ized. Price $3,975 . 0. b. Coeur d’Alene,
Idaho. Coeur d'Alene Broadcasting Co.
Coeur d'Alene, Idaho.

For sale—300-B Collins 250 watt trans-
mitter; RCA 72-2 cutter. WMFF, Platts-
burg, N. Y.

Engineer—First class license, 8 years ex-
perience in Naval installation and main-
tenance. Good educational background.
Harry C. Seyffer, 246 Portland St, S. E,,
Washington, D. C

Veteran—Announcer—program director.
Five years experience announcing, edit-
ing news, copy, air trafic, 5000 watt
west coast station. Excellent references.
‘Married. Min. $50.00. Perry Carle, 120 N.
‘Washington, Hinsdale, Illinois.

Invasion! Young vet—Anxious to make
career In television commercial adver-
tising or studio operation and produc-
tion as studio assistant or camera dolly-
man. Needs a beachhead. Warren Rich-
mond, Box 122, Flatbush Statlon, Brook-
lyn 26, N. Y.

Operator—veteran. First class phone and
telegraph license. Served two years as
chlef radio officer aboard ship. Good ra-
dio volce. Marvin Skydell, 2106 Wallace
Ave., New York 60, N.l

Ex-Army Air Force entertalnment spe-
clalist, extremely interested In radio
announcing, looking for an opportunity
to prove himself. Married, 1 child. A let-
ter to me will bring all desired informa-
tion. Willing to go any place in United
States, Will consider offers for training
under the G. I. Bill of Rights. Address
Scotty Van, 3943 North Farewell Ave.,
Milwaukee 11, Wisec.

Production man. Ten years' experience
includes network production of highest
calibre. Box 524. BROADCASTING.

News announcer. 3l2 years' experience
5 kw. Morning man; strong on musical
productions. Versatile. Box 531, BROAD-
CASTING.

Announcer in Australia wants position
with American station. Should make
good publicity, don’t you think? Give
me three months’ trial, and I'll show
results. Two years' experience announc-
ing, acting, compering and program
arranging. Further detalls, photo and
audition disc. Apply Box 525, BROAD-
CASTING.

Engineer: First class license. Single.
Three years’ experience. College grad-
uate. Physics major. Desires position
with educational or commercial station,
or construction work., Will consider any
section of the country or a traveling job.
Box 529, BROADCASTING.

Station manager. Married officer veteran.
Nine years network, seeKs opportunity.
Box 520, BROADCASTING,

WANT TO HELP experienced-owner-
management build new local in big
midwest market into reclly fine sta-
tion? Staffing now under way for
approx. Sept. 1 sign-on. Need chief
onqinur, first class operators, con-

s, .
No big salaries to start, but plenty
of room for improvement. Want pec-
ple willing to bank future on own
ability, with permanency and fair-
play ossured. Apply Bruff W. Olin,
Jr., 709 20th Avenue, Moline, lllinois.

DISC JOCKEY

Need @ morning man? | have a
highly salable, personclity disc
jockey show with present job of-
fering no future. Want northern
progressive affiliation. 8 years ra-
dio ond stoge experience. Fomily
man. Want permanent place with
a fulure. Presunt salory $4000.00.
Box 514, BROADCASTING.

LOOKING FOR A JOB?
READ . . . “RADIO JOBS”

A weekly newsletter, devoted excln-
sively to ncws of current openings
at stations thronghont the country.
Covers announcers, engineers, sales.
men, writers, managers, etc. $2.50
for 3 months (13 issues). Or, send
25 cents for latest issue.

RADIO JOBS
545 Fifth Ave, New York 17, N. Y.

PROMOTION AND
MERCHANDISING EXPERT (

Now employed 50,000 watt station

wants new connection —— 13  years
promotional expericnce. Write, stat-
ing salary.

BOX 509, BROADCASTING

PROGRAM MANAGER

Looking for progressive station need-
ing sound programming and promo-
tion. Coliege graduate—four years'

Announcer—Age 30, married, M.A. de-
gree, experienced disc jockey-control
operator desires locate South or Mid-
west. Box 528, BROADCASTING.

Veteran, years of experience, Radlo tele-
phone first, available now. 5 to 50 KW
station preferred. Box 527, BROAD-
CASTING.

P in all phases of radio, two

years as program manager. Now
studying programming and station
i at NBC-North n Ra-

P!
dio Institute in Chicago under NBC
directors. Available early in August.
Best of references from all past em-
ployers. Box 533, BROADCASTING.
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NAB Group Studies FCC Blue Book

Freedom, FM Policies,
Music Are Slated
For Airing

INDUSTRY POLICY on the FCC
Blue Book and its threat to free-
dom of broadcasting will be dis-
cussed at a July 8-9 session of the
NAB Strategy Committee, special
group named by President Justin
Miller to advise him on policy mat-
ters. The meeting is one of a long
series of summer committee ses-
sions at NAB.

Separate sessions of two strategy
subcommittees will be held tonight
at a dinner at the Mayflower Hotel,
Washington. With President Miller
as chairman, the committee is di-
vided into public relations and legal
subcommittees. Joint meeting will
be held the following day.

Effect of the Blue Book on in-
dustry operations will be consid-’
sred along with changes in defini-
tions issued recently. Possibility
of further changes by FCC will be
liscussed. The strategy group prob-
ably will take up work of the all-
ndustry Committee on Govern-
nent Forms, headed by Wayne Coy,
WINX Washington. Mr. Coy has
>een in touch with FCC officials
n provisions of license and re-
1ewal application forms.

The Coy committee, which acts

For Sale (Cont’'d)

fluge 1 kw transmitter, model K1000
38C. Immedlate dellvery. Price, $3,500
omplete, FOB, S8an Jose, Callf, Write
3ox 995 or phone Columbia 3248-M.

srand New Western Electric type 241—
\ double plug two ft patch cords $7.00
ach. Also brand new thirty inch two
onductor type PL—55 patch cords $2.00
ach. Limited quantity General Electric
)B meters. 3 inch rectangular case $10.00
ach. All orders shipped prepared upon
eceipt of check with order. Broadcast
iquipment Co., Box 222, Evansville, IlI.

'‘or sale—Used Western Electric 7i-A
000 watt linear amplifier. Also one kit
f parts for 250 watt composite trans-
altter: includes meters, transformers,
ondensers, chassis, cablnets, etc. Make
n offer. WRLD, West Point, Georgla.
50 watt RCA-Kluge AM transmitter and
omposite speech input, In use here
ast year. Make offer, cash only. KONP,
‘ort "Angeles, Washington.
lewlett-Packard 400A VT Voltmeters.
‘rice $120.00. Perfect condition, imme-
late dellvery, limited quantity subject
> prior sale. Ace Electronics, 4403 Little
'eck Parkway, Little Neck, L. I, N. Y.
‘or sale—250 watt composite transmit-
er. For complete detalls contact Chief
ngineer, WPAY, Portsmouth, Ohlo.
tudioette console Gates model 51CS
ust taken out of service, ready for
nmedlate shipment. Complete with
ubes. Price $295.00. FOB, Carlsbad, N.
fex. Write, wire or phone. Norman
©oose, Mgr., KAVE,
‘ransmitter—Temco 250 watt in origl-
.al crate with two sets of tubes. Con-
erted by Kluge Radlo Co., $3,000.00.
lox 365, Fort Worth, Texas.

Miscellaneous

.n investment. Newly-formed transcrip-
lon company needs capltal. An oppor-
nity to invest and share in sound bus-
.es5 idea. Complete facilitles avallable.
-ve fine commercial shows in produc-
ion. Replies held in strict confidence.
iox 377, BROADCASTING.

‘eteran—Now with FCC needs partner
aterested In applyilng for 250 watt sta-
ion. Good spot. No station in city over
0,000. Partner with engineering experi-
m(:; preferred. Box 479, BROADCAST-
NG.

itsc jockey’s comedy material. Box 483,
iROADCASTING.

IROADCASTING

_in an advisory capacity to the Bu-

reau of the Budget, is interested
in the forms from two angles—
do they give the FCC the informa-
tion desired and can they be filled
out with reasonable ease by appli-
cants?

Members of the strategy group,
with Mr. Miller as chairman, are:
Public Relations—Paul W. Moren-
cy, WTIC Hartford; Frank Stan-
ton, CBS New York; Edgar Bill,
WMBD Peoria. Law — Louis G.
Caldwell, Horace L. Lohnes, James
Lawrence Fly, all practicing attor-
neys. Donald S. Elias WWNC Ashe-
ville, N. C., chairman of the NAB
Legislative Committee, partici-
pates in the committee meetings as
does A. D. Willard Jr., NAB ex-
ecutive vice president.

Industry policy on another FCC
issue—reservation of one-fifth of
FM channels allocated in the fu-
ture—is crystallizing, following a
June 25 meeting in New York at
which the FM Executive Commit-
tee opposed the plan.

NAB has contacted members of
its board as to the advisability of
filing a brief in opposition to the
FM policies of the FCC. Returns
received last week indicated the
board favors NAB participation in
July 12 hearings on the subject.
Don Petty, NAB general counsel,
was prepared to file a brief and
take part in the hearings.

Freedom Meeting

Threats to freedom of speech in
broadcasting, newspaper publishing
and motion pictures will be con-
sidered at the first meeting of the
Freedom of Radio Committee, to
be held July 17-18 in New York.
The committee is fostering preser-
vation of freedom of expression
along with other basic democratic
rights. Membership represents all
facets of broadcasting.

In recent weeks, President Miller
has contacted Eric A. Johnston and
Byron Price, president and execu-
tive vice president, respectively, of
the Motion Picture Producers’
& Distributors’ Assn. on danger of
Government interference in rights
of that industry. Mr. Willard has
been in touch with Wilbur For-
rest, president of the American
Society of Newspaper Editors.
Both groups indicated concern over
growing inroads on their freedoms.

Two aspects of the music prob-
lem are receiving attention at NAB
headquarters. The first—Petrillo’s
AFM and its locals—has simmered
quietly since the union head dra-
matically offered himself as a
martyr to test the Lea Act in the
WAAF case but the situation is
expected to boil over before many
weeks as local negotiations get un-
der way.

Expiration of network music
contracts next Feb. 1 and Petrillo’s
indication that he wants more
money from recording firms are
potential danger points. Meeting
of the Industry-wide Committee,

o Telecasting

representing both member and non-
member stations, will be -called
some time in August, likely after
the NAB board meeting Aug. 6-8
at Estes Park, Col., to go into the
whole music employment situation.

Music Advisory Committee

The second music problem, cen-
tering on copyrights, will get an
airing July 15-16 at a meeting of
the Music Advisory Committee in
New York. Steps looking toward
an examination of copyrights in
advance of ASCAP contract ex-
pirations Dec. 31, 1949, will be
discussed. Effort will be made to
avoid the 1941 situation when sta-
tions operated many months with-
out ASCAP music. President Miller
serves as chairman of both com-
mittees.

Plans to set up a program de-
partment within the NAB were
drafted last week by the new NAB
Program Executive Committee at
a meeting in Chicago (see story
page 36). Committee chairman has
not yet been chosen.

Meeting of the Public Relations
Executive Committee will be held
in Washington July 12. Members
will confer with Ted Heffron, new
executive assistant to Messrs. Mil-
ler and Willard in charge of public
relations, and consider a program
for the coming months.

Similar meeting will be held in
Washington July 22 by the Engi-
neering Executive Committee, of
which G. Porter Houston, WCBM
Baltimore, is chairman, when
James L. Middlebrooks, new direc-
tor of engineering, will meet with
members.

The Employe-Employer Rela-
tions Committee, headed by John
Elmer, WCBM Baltimore, will meet
Aug. 12-13 in Washington. Coming
up for consideration will be ne-
gotiating problems of stations and
tendency of unions to insert new
provisions in contracts along with
inter-union bickerings in which
radio is caught in the middle.

O’Brien and Dorrance

Issue Promotion Piece

O’BRIEN & DORRANCE, New
York, radio consultants, has pub-
lished a promotion piece entitled
“And We're Just the People to Do
It” which will be sent to every
commercial station in the country.
Piece includes biographical sketch
of Harry O’Brien & Dick Dor-
rance.

The letter enclosed with the pro-
duction piece explains the com-
pany’s project as that of a consult-
ing promotion service, based upon
a modest monthly retainer, adjust-
able according to the size and needs
of the station. Firm asserts that it
will “sharpen up the angles, ap-
pearance and effectiveness of the
promotion material, merchandising
and sales aids” the station now
has.
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Hon. W. S. Walker
Platt-Forbes, Inc.
New York City

Dear Bill:

More figurea . . . I reckon I got more
than them Hollywood movie directors
« « o this time it's a letter from the
state. director
of Savings
Bond sales for
W. Va. He
Just wanted
the boss to
know that
once again,
the folks right
here in Kana-
wha County
bought more
savings bonds
than any other
county in the
state. ’Course
where you
heve the
state’s lar g-
est concen~
trated buying
power, you're
just bound to
have more

in Kanawha
County hit
$107 million
for 1945, the
only W. Va.
city to make

the $100 million class . . . ves sir, I
sure got lots of figures.
Yrs.
Algy

WCHS
éhurleston, W. Va.

Tee
Vision

Ricumonn

RICHMOND'S
TELEVISION
STATION

YES,
WTVR
Will be
The New
Television
Station in
Richmond
12160 Watts
Visual Power
6400 Watts
Avural Power

Frequency
Modulation
in 1946

Television
in 1947

“ Richmond, Va.
Represented by JOHN BLAIR & CO.
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FCC Is Asked to Revoke D.C. Grant

Rival Applicant Says
Metropolitan Not
Qualified

CHARGING that the Metropolitan
Broadcasting Corp. was unqualified
to render service in the public in-
terest, the Foundation Co. of
Washington, headed by Elmer W.
Pratt, Washington radio attorney
and former Federal Radio Commis-
sion examiner, petitioned the FCC
last week to set aside the Metro-
politan grant [BROADCASTING, June
17] for a standard station in Wash-
ington, D, C. and designate it for
consolidated hearing with the
Foundation application.

In its petition, the Foundation
pointed out that the Metropolitan
grant was made without hearing
to determine the qualifications of
the applicant. This, the petitioner
charged, was contrary to the re-
quirements of the standard public
interest, convenience and necessity.

The Metropolitan grant for a
daytime station on 6570 ke, it was
alleged, would result “in a relative-
ly inefficient and limited use of
broadcasting facilities in the
Washington area.” In its accom-
panying application, Foundation
Co. of Washington requests 5000
w fulltime on 580 ke, which it said
it has found to be available in the
Capital area, operating with a dir-
ectional antenna. The new applica-
tion could not be granted without
vacating the Metropolitan grant
since only 10 kc separates the as-
signments while present practice
requires 40-kc separation.

Foundation Co. also charged
that the grantee was not “legally,
technically, financially” and other-
wise qualified to hold a construc-
tion permit.

Rep. Boren Charges

Rep. Lyle Boren (D-Okla.) has
charged on the floor of the House
that Edward Brecher, manager of
the Metropolitan station, worked
on the application while still em-
ployed by the FCC. Mr. Brecher,
an ardent adherent of the Com-
mission’s Blue Book of which he
is co-author, is a former economic
analyist at the FCC.

Foundation Co. contended Met-
ropolitan is not in position now to
carry out the elaborate program
and service proposals it had out-
lined. Foundation further claimed
that Metropolitan is a “promotional
enterprise designed to raise funds
from numerous small investors
without regard to their qualifica-
tions . . . and intention to devote
their time and talents to the oper-
ation of the station they propose.”
Metropolitan is composed of some
75 stockholders whose professions
have a wide disparity.

Mr. Pratt, president of Foun-
dation Co., was one of the first trial
examiners of the old FRC. Vice
president is Cecil D. Kaufmann,
president of Kay Associates, a

national jewelry firm and a large
local station sponsor. Lawrence J.
Heller, former majority stock-
holder of WINX Washington, and
Commdr. Richard K. Lyon, former
minority stockholder, are treasurer
and secretary, respectively. Sylvan
S. Strook, president of S. Strook
& Co., New York woolen manu-
facturing firm, is a director.

The- sale- of WINX by Messrs.
Heller and Lyon to the Washing-
ton Post for $500,000 created con-
siderable notice, for at that time
it was the highest price asked for
a local station without network af-
filiation, regardless of market.

Foundation Co. has estimated
that construction costs for its pro-
posed station would be about $57,-

000, with monthly operation ex.
penses in the vicinity of $10,000.
Opining that the radio broad:
casting industry has not kept pace
with advances made, Foundatior
Co. proposes a “realistic” progran
policy, maintaining its desire it
not purely “a commercial zeal’
Program content will consist o!
approximately 42% commercia
time and 58% sustaining. Forums
discussions, intercollegiate an¢
high school sports, debates, Con
gressional hearings and high schoo
debates are included in progran
plans proposed by the petitioner
Two hours of classical music wil
be broadcast daily, with the omis
sion of the so-called “hep-cat
variety, it was emphasized.

ABC Names Hagman Central Divisior
Manager; Konynenburg Heads WTCN

CLARENCE T. (Swannee) HAG-
MAN, vice president and general
manager of WTCN Minneapolis-
St. Paul, has been appointed gen-
eral manager of the American
Broadcasting Co. Central Division,
Chicago, effective Aug. 1, E. R.
Borroff, ABC Central Division vice
president, announced last week
[CrosEDp CIrculT, July 1].

At the same time WTCN an-
nounced that Mr. Hagman will be
succeeded by F. Van Konynenburg,
sales manager.

Network Expansion

Mr. Hagman’s appointment to
ABC is in line with the network’s
general expansion in the Midwest,
according to Mr. Borroff. James L.
Stirton continues as assistant to
the vice president with special su-
pervision over programming.

Mr. Hagman was appointed man-
ager of WICN on July 8, 1937,
after serving a year as acting man-
ager and three years as St. Paul
sales manager and commercial
manager. A native of St. Paul he

arlany

MR. KONYNENBURG
BROADCASTING

MR. HAGMAN

had spent several years in the a
vertising departments of St. Pai
newspapers before entering radi
WTCN is owned 50% by the Di
patch-Pioneer Press Co., St. Pat
and 50% by Minnesota Tribune C

He has been active in NAB a
fairs and is District 12 member
NAB Public Relations Committe

Mr. Konynenburg, a graduate
the U. of Wisconsin School of Jou
nalism in 1927, joined the adve
tising department of the Madisc
(Wis.) Capitol Times in 1928.
year later he was named nation
advertising manager of the Minn
apolis Tribune and in 1931 he b
came affiliated with David Inc., a
vertising agency.

In 1934 Mr. Konynenburg join
the sales department of WTCN u
der Mr. Hagman and two yea
later became manager of the £
Paul office, succeeding Mr. Hagms
when he was named commerci
manager and acting manager. ]
1941 Mr. Konynenburg becan
sales manager of WTCN.
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Denny
(Continued from page 15)
since the OPA crisis developed
and unquestionably strongly urged
the Denny promotion. He certainly
did not interpose objection to Mr.
Clements’ appointment.

J. Leonard Reinsch, managing
director of the Cox radio stations
and radio adviser to the President,
also was at the White House dur-
ing most of the last fortnight and
presumably participated in discus-
sions relating to FCC organization.

Permanent organization of the
FCC and the addition of the seventh
member would tend to expedite
handling of the terrific work load
occasioned by the unprecedented
volume of AM and FM applications
and the clearing up of the heavy
hearing schedule. It would also
strengthen Mr. Denny’s hand in the
direction of that agency.

Appointed in 1927

Mr. Clements has been chairman
bf the Industrial Accident Board,
which is the Workmen’s Compen-
sation Board in Montana, since
1927, having been appointed to the
post by then Gov. John E. Erick-
son whose campaign he managed
n 1924. He has been reappointed
;0 the position by three successive
zovernors, including a Republican.

A native Montanan, Mr. Clem-
»ntg is an attorney and former
1ewspaperman who covered politics
n the Helena Independent from
1919 until 1927. He is popular with
;he miners and has been applauded
)y management and labor alike
‘or his administration of the Ac-
sident Board, a highly important
\gency in a state in which mining
s the principal industry. Since he
ook office, the Industrial Accident
#und, from which benefits are paid
0 workers injured on duty, has
{uintupled in size.

A six-footer in his middle fifties,
10 is a liberal Democrat and while
losely associated with Senator
Nheeler since 1922, he has dis-
\greed with him on matters of in-
ernational policy. He was a dele-
rate to the Democratic National
Jonvention in 1924 and was a dele-
:ate to the convention ‘in Chicago
vhich nominated Franklin D.
Roosevelt president for a third
erm. In recent years he has been
xecutive vice chairman of the
democratic State Central Commit-
ee.

He is married and has two
.aughters, both of whom live in the
cast.

Denny Background

Mr. Denny has been with the
Jommission since February 1942.
{e has been assistant general coun-
.el, general counsel, and Commis-
ioner successively, having been
amed Commissioner in March
945 for a seven-year term. He is
:he youngest man in the history of
;he FCC to have been named Com-
nissioner, having not yet reached
33 when he received the appoint-
nent.

Born in Baltimore April 11,
1912, Mr. Denny was graduated
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FCC Qrders Hearing July 12
In Dallas on Rainey-TQN Case

MOVING with seldom-equalled
speed, FCC last weék ordered a
hearing in Dallas on Friday (July
12) on the charges of Dr. Homer
P. Rainey, candidate for the Demo-
cratic nomination for governor of
Texas, that the Texas Quality
Network stations were restricting
the sale of time for discussion of
political issues. The Texas pri-
mary will be held July 27.

The hearing, ordered July 2,
the day after Dr. Rainey’s peti-
tion was filed, was first set for
‘Wednesday (July 10) but was
postponed to Friday after counsel
of the four TQN stations requested
continuance because of conflicting
engagements and the shortness of
time. Since only eight days sep-
arated the order for the hearing

MR. CLEMENTS

from Amherst in 1933 and the Har-
vard Law School in 1936. Imme-
diately afterward, he joined the
Washington law firm of Covington,
Burling, Rublee, Acheson & Shorb.
In 1938 he entered the Dept. of
Justice as an attorney in the con-
demnation section of the Lands
Division, later becoming chief of
the section and serving as special
assistant to the Attorney General.

As assistant general counsel and
general counsel of the FCC, Mr.
Denny distinguished himself for
his vigorous defense of the Com-
mission while it was being attacked
by the House Select Committee
which investigated the agency.
Since becoming a Commissioner
and acting chairman, he has been
active in streamlining procedures
to expedite processing of applica-
tions.

Mr. Denny is married and is the
father of three children.

Telecasting

and the original date, it was nec-
essary to make the continuance
requests orally.

Cunningham Is Examiner

The hearing will be held in the
Federal Courthouse in Dallas,
starting Friday morning. James
D. Cunningham of the FCC Wash-
ington office will appear as ex-
aminer, and John E. McCoy, also
of the Washington headquarters,
will' be Commission counsel.

In addition to Dr. Rainey and
the TQN stations, all other quali-
fied candidates in the Texas guber-
natorial nomination campaign will
get an opportunity to testify.

Under Sections 308(b) and
312(a) of the Communications
Act, FCC directed that the sta-
tions—WOAI San Antonio, WFAA
Dallas, WBAP Fort Worth and
KPRC Houston—file with the
Commission on the hearing date
“with particular reference to the
allegations of the petition. . ..”

Dr. Rainey’s petition [BROAD-
CASTING, July 1], filed by the Wash-
ington law firm of Cohn & Marks,
contends that the four stations,
which “more effectively cover the
State of Texas than any other com-
bination of stations,” agreed to
sell no broadcast time to candi-
dates before June 11; to make only
30 minutes available to each can-
didate between June 11 and July
13, and to prorate time “in an in-
definite manner among the various
candidates in accordance with their
written requests to the stations”
for the period from July 13 to
July 27, primary date.

He charged that three of the
four licensees publish newspapers
which are opposing his candidacy.
(WBAP is associated with Fort
Worth Star Telegram; WFAA,
with Dallas News, and KPRC with
Houston Post.) He said that be-
fore this year, the four stations
“have afforded ample opportunity
to candidates to appear and present
their views on the air.” In the
present arrangement, he charged
they have “failed to exercise their
individual responsibility by enter-
ing into a collusive agreement and
have substituted the judgment of
the Texas Quality Network, in
violation of both the letter and
spirit of the Communications
Act. ”

W & L for Pabst
WARWICK & LEGLER Inc., New
York, is the agency for Pabst Sales
Co. (Pabst Blue Ribbon beer),
which on Sept. 26 starts sponsor-
ing Eddie Cantor, 10:30-11 p.m.
Thursday for 52 weeks on NBC.
The July 1 BROADCASTING errone-
ously reported that Young & Rubi-
cam handles the Pabst account.
Young & Rubicam placed the ac-
count on Bristol-Myers, which has
been sponsoring Mr. Cantor on
NBC 9-9:30 p.m. Wednesdays.

Standards
(Continued from page 20)
for engineering changes in the next

NARBA.

Acting Chairman Denny empha-
sized at the outset that the new
plan, if adopted, would not be retro-
active. He said it was assumed
that some changes in standards
will be made in the course of the
clear channel hearings, but that
any revisions would apply to fu-
ture assignments only.

In general, it was pointed out,
the proposal makes no substantial
changes affecting clear channel’
stations. For regionals, it would
lessen the number of future as-
signments. The clear channel group
indicated it had only one substan-
tial objection. That was to the pro-
posed lowering of the standard of
what is considered a satisfactory
signal in cities other than the one
in which a station is located.

For the regionals, counsel
brought out through cross-exami-
nation that the proposed revision
would result in serving fewer peo-
ple since there would be fewer
stations. H. Underwood Graham,
FCC engineer who presented the
plan, said however that he would
not interpret the proposal as hav-
ing the effect of making it impos-
sible to set up new local or regional
stations anywhere in the nation
where there is sufficient population
to support such stations.

Paul D. P. Spearman, attorney
for the regional group, claimed the
plan “in order to get rid of a little
flea that has bitten us a time or
two would burn down the house.”

Report Provisions

Provisions of the highly tech-
nical report are proposed for ap-
plication to the present domestic
setup of channel assignments, sta-
tion classification and power limi-
tations. They would permit as-
signment of stations in the same
area on channels as close as 30
kc (instead of the mow-accepted
40-kc separation), but stipulate
that in event of resulting inter-
ference “the permittee of the new
station will be held responsible for
making necessary adjustments”
and the licensee of the existing
station “will be expected to co-
operate in every way possible.”

The July 15-16 engineering con-
ference will be held in Conference
Room B of the Departmental Au-
ditorium Building, Constitution
Avenue between 12th and 14th
Streets, N. W.

FCC'’s Public Notice on the con-
ference and Aug. 5 hearing said
that “in order to give scope and
direction to the conference, Ex-
hibit 264 [the proposed revision]
which was introduced in the clear
channel hearing will be used as
the basis for the discussion. It
should be pointed out that Exhibit
264, a copy of which may be ob-
tained from the Commission’s In-
formation Division, is the basis
for discussion only; it has not been
approved by the Commission.”
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At Deadline...

BIKINI TELEVISION FILM

SEEN BEATING NEWSREEL

IT APPEARED late Friday that atom bomb
test would provide dramatic example of com-
petitive influence television will have on news-
veel operations in future.

Television pool, made up of six operators,
busy processing through laboratories late Fri-
day footage on Bikini test. NBC New York
laboratories, where film was being handled for
pool release, expected film to be ready for
telecast same night.

Best estimate on newsreel release was next
Thursday.

Telecast of dramatic pictures was scheduled
for these pool members: WNBT (NBC);
WCBW (CBS); WRGB Schenectady, to be
serviced by ABC; WABD (Dumont); WPTZ
Philadelphia (Philco); WBKB Chicago (Bala-
ban & Katz).

Claude Collins, who represented newsreels
in Washington during the war, viewed thou-
gsands of feet of footage at Washington show-
ing to select final telecast footage. LeRoy G.
Phelps, pool cameraman, responsible for some
of %lm. First program expected to run about
30 minutes.

MOVE UNDER WAY TO UNIONIZE
CHICAGO PRODUCERS

ATTEMPTS to organize Chicago radio pro-
ducers under way when Burr Lee, producer
of Bachelor's Children on CBS, notified Frank
Faulknor, assistant to H. Leslie Atlass, vice
president, that majority of 15 staff producers
signed by Radio & Television Directors Guild.
Contract was presented, but terms not released.

Radio & Television Directors Guild under-
stood originated in Chicago, and at present
not affiliated with either AFL or CIO. Mr.
Lee is president of Chicago local. A Co-
lumbia official said he understood Mr. Lee had
also presented contract calling for collective
bargaining with ABC and NBC offices in
Chicago. NBC employs 15 staff producers,
ABC 10. Radio Directors Guild, organized in
New York and Hollywood, has no contract
with Chicago stations and not directly con-
nected with Radio & Television Directors
Guild.

COYLE GETS RASH POST

WILLIAM E. COYLE, of Washington Evening
Star radio department, named successor to
Bryson Rash who moves from WMAL as di-
rector of special features and ABC Presiden-
tial announcer to radio director of Democratic
National Committee [BROADCASTING, July 1].
Before entering Navy early in war Mr. Coyle
was radio liaison between NBC and its Blue
affiliate, WMAL. He left Navy as lieutenant
commander and has been doing special pro-
grams for Star. He’s now on leave at WMAL
from Star until Mr. Rash returns after con-
clusion of political campaign in autumn.

SCHULLINGER TO P & R

KARL SCHULLINGER has resigned as radio
‘director of Foote, Cone & Belding, New York,
to become West Coast manager of Pedlar ‘&
Ryan Inc., effective July 16. With reestablish-
ment of Hollywood offices, Pedlar & Ryan will
handle CBS Hedda Hopper program, sponsored
by Procter & Gamble Co., Cincinnati, for
Camay soap, beginning in September.
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WATTS TO RCA POST

VACATED BY BRUNET

W. W. WATTS, former sales manager, RCA
Vietor Division, elected vice president in
charge of engineering products department,
RCA Vietor Division, succeeding Meade
Brunet, newly appointed managing director of
RCA International Division (see page 16).

Previous to his association with RCA, Mr.
Watts served during war as commanding of-
ficer, Signal Corps distribution agency, and
as Signal Corps procurement director. Was
previously associated with Montgomery Ward
& Co. as mail order sales manager for radio
and electronic equipment and prior to that
vice president in charge of Wincharger Corp.,
subsidiary of Zenith Radio Corp.

RCA FILM PROMOTION

EXTENSIVE movie-phonograph record tie-
in campaign to be understaken by RCA in
conjunction with Warner Brothers observance
of the 20th anniversary of sound motion pic-
tures. With Warner’s release Aug. 6 of Night
and Day, depicting life of Cole Porter, simul-
taneously in 32 cities, RCA will have record
stories carrying two tie-in albums of Cole
Porter tunes. Both albums will feature scenes
from the movie and tag-line celebrating 20
years advance of sound motion pictures in
which RCA Victor and predecessor, Victor
Talking Machine Co., pioneered.

KSTT MAKES DEBUT

KSTT Davenport, Ia., 750 ke 250 w on air yes-
terday. New station owned and managed by
Hugh R. Norman, since 1940 manager of
WNBH New Bedford and WOCB Cape Cod,
Mass. Staff includes George Cremeens, form-
erly KRNT and WHO Des Moines, as program
manager; Jacob Evans, graduate of NBC school
of promotion, recently released from Army,
promotion and commercial manager. Station
operating at present without a network affilia-
tion, appointed Advertising Time Sales as
representative.

NBC MEETING ON UN PROJECT
NBC this week to call together 43 of its ex-
ecutives to formulate plans for NBC-United
Nations project. Meeting July 10 will discuss
mainly machinery necessary to make long-
range broadeast plan work. American Assn,
for United Nations, National Education Assn.,
Radio Corp. of America invited to sit.

LEGION ON 400 STATIONS
NEW transcribed series, Play Ball, placed on
over 400 stations by radio branch of Ameri-
can Legion’s national public relations division.
Series of 10 quarter-hour dises publicizes le-
gion’s junior baseball activities. It was pre-
pared in cooperation with major leagues as
public service feature.

ZENITH RADIO REPORTS LOSS

ZENITH RADIO Corp., and wholly-owned
subsidiaries report net loss $169,506 for fiscal
year ended April 30. Calculation made before
renegotiation of war contracts and refund of
Federal taxes, said company. Annual meeting
of stockholders to be held in Chicago July 23.

JOHN BARNES & ASSOCIATES, Hollywood
advertising agency and talent representatives,
moved to 6633 Whitley Terrace. Telephone:
Hillside 5036.

People

GEORGE WHITNEY, for two years sales
manager of KFI Los Angeles, has taken addi-
tional duties of business manager, assisting
William B. Ryan, general manager. Mr. Whit-
ney associated with KFI for nine years; prior
to that on staff of XFRC San Francisco.

ALFRED R. BECKMAN, formerly sales serv-
ive manager of ABC, joined Buchanan & Co.,
New York, as business manager and network
time buyer of radio department.

ANGELA D. WALSH, former account execu-
tive and head of radio department, Tracy, Kent
& Co., New York, joined Robert B. Grady Co.,
New York, in executive capacity.

DAVID BASCOMB, copy chief, BERNARI
SCHNITZER, account executive, appointed as.
sociates in Garfield & Guild Adv., San Fran-
cisco and Los Angeles. Agency also announced
appointment of CHARLES WALDEN, for
merly account executive, as general manager
with supervision of all firm’s operations.

GEORGE W. GRIFFITH Jr., promoted man-
ager General Electric Co., news bureau; Clyde
D. Wagoner named director of broadecasting
publicity and special events.

STEPHEN E. FITZGERALD, formerly witt
Earl Newsom & Co., joined New York office
of N. W. Ayer & Son, in executive capacity
in connection with public relations work for
Army.

JEROME SILL, formerly Eastern station re
lations manager of Mutual and prior to tha:
associated with CBS, joined J. D. Tarcher &
Co., New York, as radio director.

RUSSELL WALKER Jr., discharged fron
Army, returned to WQXR New York sale
staff.

TED SELLER, formerly with McCann Erick
son, New York, joined William von Zehle ¢
Co., New York as principal and account execu
tive.

Closed Circuit

(Continued from page 4)

buying or selling mood but station and net
work ownership certainly will be talked.

IN LINE with recommendation of Rep. Clar
ence F. Lea (D-Calif.), chairman of Hous
Interstate & Foreign Commerce Committe
and author of Lea Act, Attorney General Tor
C. Clark expected to replace J. Albert Wol
U.S. District attorney in Chicago as Govern
ment prosecutor in charges against Jame
Caesar Petrillo, AFM president, of violatin
Lea Act. Mr. Woll is son of Matthew Wol
second vice president of AF of L, with whid
Petrillo’s AFM is affiliated. Best bet: Mr. Clar,
will assign assistant attorney general to handl
Government’s case, thereby relieving Mr. Wo'
of embarrassment.

HAVING disposed of WHOM New York, ar
Cowles brothers again casting eager eyes to
ward Minneepolis? They once applied for

kw on 580 ke in Twin Cities and have looke:
longingly at CBS’s §0 kw outlet, WCCO. Joh
and Gardner Jr. publish Star-Journal an
Tribune as well as Times in flour nwetropolis
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An Ideal Lady Next Door

You can’t always pick your neighbors,
but you can pick your radio programs,

—and thousands do in the Heart of America when it’s
time for Caroline Ellis and her neighborly quarter-hour,

talking about typical woeman stuff and “The Happy Home".

She’s as friendly as she looks and sounds—the kind
of people you'd like to have living right next door.

Remember her for “Caroline’s Golden Store,” on both
the Columbia and NBC networks. She’s famed for
revolutionizing retail department store merchandising
by radio with her original idea of /iving dialogue.

Now you can co-sponsor this network personality
with a ready-made audience, as loyal as you'll find in radio,
weekday mornings ac 8:30!

KMBC

OF KANSAS CITY

On KMBC you get
PLUS Service of

BN <)
RN 28
AN o
Ny 2

Free & Peters, Inc.

Caroline Ellis learned influenc-
ing of women from ground up as
department store sales executive.

SINéE 1928 —BASIC CBS STATION FOR MISSOURT AND KANSAS
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